
FRANCHISE DISCLOSURE DOCUMENT 
Super 8 Worldwide, Inc. 

A South Dakota corporation 
22 Sylvan Way 

Parsippany, New Jersey 07054 
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www.super8.com 

The franchisee will operate a Super 8 
accommodations and related services. 

guest lodging facility franchise offering overnight 

The total investment necessary to begin operation of a Super 8 franchise for a 60 room new 
construction facility ranges from $2.851.5702.819.970 to $3.962.6003.816.500. The total 
investment necessary to begin operation of a Super 8 franchise for a 60 room conversion facility 
ranges from $176,170 to $1.591.0001.125.600. The above amounts include from $31,900 to 
$32,900 that must be paid to the franchisor or an affiliate. 

This Disclosure Document summarizes certain provisions of your franchise agreement and other 
information in plain English. Read this Disclosure Document and all accompanying agreements 
carefully. You must receive this Disclosure Document at least 14 calendar-days before you sign 
a binding agreement with, or make any payment to, the franchisor or an affiliate in connection 
with the proposed franchise sale. Note, however, that no governmental agency has verified 
the information contained in this document. 

You may wish to receive your Disclosure Document in another format that is more convenient 
for you. To discuss the availability of disclosures in different formats, contact Franchise 
Development Department, Super 8 Worldwide, Inc., 22 Sylvan Way, Parsippany, NJ 07054 or 
call (800) 758-8999. 

The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure 
Document alone to understand your contract. Read all of your contract carefully. Show your 
contract and this Disclosure Document to an advisor, like a lawyer or an accountant. 

Buying a franchise is a complex investment. The information in this Disclosure Document can 
help you make up your mind. More information on franchising, such as "A Consumer's Guide to 
Buying a Franchise" which can help you understand how to use this Disclosure Document, is 
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or 
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also 
visit the FTC's home page at www.ftc.gov for additional information. Call your state agency or 
visit your public library for other sources of information on franchising. 

There may also be laws on franchising in your state. Ask your state agencies about them. 

Issuance Date: April 1,20134. 
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STATE COVER PAGE 

Your state may have a franchise law that requires a franchisor to register or file with a state 
franchise administrator before offering or selling in your state. REGISTRATION OF A 
FRANCHISE BY A STATE DOES NOT MEAN THAT THE STATE RECOMMENDS THE 
FRANCHISE OR HAS VERIFIED THE INFORMATION IN THIS DISCLOSURE 
DOCUMENT. 

Call the state franchise administrator listed in Exhibit B for information about the franchisor or 
about franchising in your state. 

MANY FRANCHISE AGREEMENTS DO NOT ALLOW YOU TO RENEW 
UNCONDITIONALLY AFTER THE INITIAL TERM EXPIRES. YOU MAY HAVE TO 
SIGN A NEW AGREEMENT WITH DIFFERENT TERMS AND CONDITIONS IN ORDER 
TO CONTINUE TO OPERATE YOUR BUSINESS. BEFORE YOU BUY, CONSIDER 
WHAT RIGHTS YOU HAVE TO RENEW YOUR FRANCHISE, IF ANY, AND WHAT 
TERMS YOU MIGHT HAVE TO ACCEPT IN ORDER TO RENEW. 

Please consider the following RISK FACTORS before you buy this franchise: 

1. THE FRANCHISE AGREEMENT STATES THAT NEW JERSEY LAW 
GOVERNS THE AGREEMENT, AND THIS LAW MAY NOT PROVIDE THE 
SAME PROTECTIONS AND BENEFITS AS LOCAL LAW. YOU MAY 
WANT TO COMPARE THESE LAWS. 

2. THERE MAY BE OTHER RISKS CONCERNING THIS FRANCHISE. 

Effective Date: See the next page for the effective dates of this Franchise Disclosure Document 
in the franchise registration states. 
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SUPER 8 WORLDWIDE, INC. 

STATE EFFECTIVE DATES 

The following states require that the Franchise Disclosure Document be registered or filed with 
the state or be exempt from registration: California, Hawaii, Illinois, Indiana, Maryland, 
Michigan, Minnesota, New York, North Dakota, Rhode Island, South Dakota, Virginia, 
Washington, and Wisconsin. 

This Franchise Disclosure Document is registered in the following states having franchise 
registration and/or disclosure laws, with the following effective dates: 

Hawaii , 2014 

Minnesota . 2014 

South Dakota , 2014 

Wisconsin April 2, 2014 

In all other states, this Franchise Disclosure Document's effective date is the issuance date of 
April 1,20143. 
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I T E M L T H E F R A N C H I S O R A N D A N ^ 
AFFHTATES 

To s imph^^c language in this DiseiosnreDoenmen4^e^"on^or"ns^nieans Supers 
Worldwide, Inc., the franchisor "Yon^ means the person or entity who hnys the franchise, the 
franchisee. If thefranchiseeisacorporation, partnership or other entity,"yon"incindes the 
franchisee^sowners. 

The Franchisor and Its Affiliates. Weare a South Dakotacorporation, incorporated on 
Octoher5,1971 Wechanged our name from Super^Motels, Inc. to Super8Worldwide,lncin 
March 2008. We do not do husiness under any other name. WeareasuhsidiaryofWyndham 
Hotel Group, LLC,aDelaware limited liability company ("Wyndham Hotel G r o u ^ 
owned hy Wyndham Worldwide Corporation, a Delaware corporation ("Wyndham 
Worldwide^). Wyndham Worldwideguarantcestheperfbrmanceofour ohligations under the 
"Franchise Agreements" we enter into with franchisees WyndhamWorldwide^spredecessor, 
Hospitality FranchiseSystems,lnc("HFS") acquired us on April 30, 1993 

Wyndham Worldwide^ corporate history can he traced hack to the 1990 formation of 
Hospitality FranchiseSystems(whichchanged itsnametoHFS Incorporated orHFS). The 
company initially heganasahotel franchisor thatlaterexpandedits hospitality husiness and 
hecameama^or real estate and car rental franchisor. In Decemherl997,HFS merged with CUC 
International,Inc.,or CUC, to form Cendant Corporation ("Cendant"),whichch^^^ 
to Avis8udget Croup, Inc. inSeptemher2006. During July2006,Cendant transferred to 
Wyndham Worldwide all of the assets and liabilities of Cendant̂ s Hospitality Services 
(includingTimeshare Resorts) businesses and, on July31,2006, Cendant distributed all of the 
shares ofWyndhamWorldwide common stock to the holders of Cendant common stock issued 
and outstandingon July21, 2006, the record date for the distribution. Theseparation was 
effective on July31, 2006 Cn Augustl, 2006, Wyndham Worldwide commenced"regular 
way" trading on the NewYork Stock Exchange under the symbol " W Y N " 

WyndhamHotelCroupand its affiliate, WorldwideSourcingSolutions,fnc ("WSSl")and 
Wyndham Technical Services EEC ("WTS"), offer goods and services to our franchisees and the 
franchiseesoftheEodgingAffiliates as defined below. Seeltems5and8 

Lodging Affiliates. Wyndham Hotei Croup owns other franchising subsidiaries in the lodging 
industry (the "Lodging Affiliates") The Lodging Affiliates include RamadaWorldwidelnc 
("RWl"),DayslnnsWorldwide,lnc ("DlW"),HowardJohnsonlnternational,lnc^(^^^^ 
TravelodgeHotels,lnc ("THl"),KnightsfranchiseSystems,lnc ("^^ 
International, Inc ("Wll"),Baymont franchise Systems, Inc ("8FS"), Microtek 
Franchising, Inc ("M1SF"), TRYFHotels Worldwide, Inc ("TRYF Hotels"), Moonlight 
Franchisor, Inc ("Moonlight"), PH Franchisor, Inc ("FH") and Hawthorn Suites Fra^ 
Inc ("HSF") which offer and support lodging system franchises under the Ramada^,Days Inn, 
Howard Johnson^,Travelodge^ (North America only), Knights lnn^,Wingate by Wyndham^, 
Baymont lnn^Sui tes^ ,Micro te l lnn^Sui tes^ by Wyndham^TRYF by Wyndham^, 
Dreai^NlCHT^,Flanet Hollywood Hotels^ and Hawthorn Suites by 
facility systems, respectively. The above Lodging Affiliates do not own or operate any lodging 
facilities, althoughotheraffiiiatesmanageand may own hotelproperties. Another Lodging 
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Affiliate, Wyndham Hotels and Resorts, LLC ("WHR"), offers and supports franchises for 
upscale, full service and select service Wyndham® transient guest lodging facilities. An affiliate 
of WHR owns has an equity ownership interest in twe2 Wyndham branded properties. 

Certain Other Franchise and Travel Industry Affiliates. The following chart outlines which 
affiliate offers and administers franchises, master franchises and managed facilities for our guest 
lodging facilities and those of the Lodging Affiliates outside ofthe United States, and, in the case of 
managed facilities, within the United States: 

Region/Country 
Canada 

Franchise System 
Baymont Inn & Suites 
Hawthorn Suites bv Wyndham 
Howard Johnson 
Microtel Inn & Suites by 

Wyndham 
Niebt 
Ramada 
Super 8 
TRYP bv Wyndham 
Win gate bv Wyndham 
Wyndham 

Franchisor 
Wyndham Hotel Group 
Canada, ULC ("WHG 
Canada") or one of the 
Lodging Affiliates 

All of Asia with the exception 
of Hong Kong 

All brands with the exception 
of Dream. Night. Planet 
Hollywood Hotels and TRYP 
bv Wvndham 

Wyndham Hotel Asia Pacific 
Co. Limited ("WH APAC") 

-long Kong All brands with the exception 
of Dream, Night. Planet 
Hollywood Hotels and TRYP 
by Wyndham 

Wyndham Hotel Hong Kong 
Co. Limited ("WH Hong 
Kong") 

Australia Days Inn 
Ramada 
TRYP by Wyndham 

Wyndham Hotel Group 
International. Inc. ("WHGI") 

Most of Europe. Middle East 
& Africa 

Ail brands with the exception 
of Dream, Night. Planet 

Wyndham Hotel Group (UK) 
Limited ("WHG UK"). 

Hollywood Hotels and TRYP 
by Wyndham 

Wyndham Hotel Group (UK) 
East Limited ("WHG UK 
East") or WHG (Ireland) 
Hotels 

Arm en ia 
Azerbaijan 
Kazakstan 
Lithiuania 
Russia 
Ukraine 

Ail brands with the exceptien- Wvndham Hotel Group 
of Planet Hollywood Hotels East Limited 

Europe. Middle East & Africa TRYP by Wvndham Wyndham Hotel Group 
Europe Limited ("WHG 
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Europe") 
Latin America Davs Inn Wyndham Hotel Group 

Howard Johnson 
Ramada 
Super 8 
All brands with the exception 
of Ramada 

International, Inc. ("WMGR 

Latin America Ramada Ramada International. Inc. 
Saudi Arabia All brands WHGI 

Reeion/Countrv System with Master 
Franchisees 

Master Franchisors 

Canada Days Inn 
Howard Johnson 
Knights Inn 
Travelodge 

DIW 
HU 
KFS 
THI 

Outside US & Canada Days Inn 
Howard Johnson 
Ramada 
Super 8 
Wvndham 

An affiliate of Wvndham 
Hotel Groupi 

Region/Countrv Manaeed System Management Company 
US & Canada Wvndham Wyndham Hotel Management. 

Inc. f 'WHM") or another 
affiliate 
OF 

US & Canada Hawthorn Suites bv Wvndham 
TRYP bv Wvndham 

WHG Hotel Management. Inc. 
TWHGHM") 

US & Canada Hawthorn bv Wvndham WHGHM Revere, LLC 
Europe Ramada 

W/vndham 
WHG UK 

Singapore Days Inn WH APAC 

As of December 31, 20123, WHNL-ef WHGHM or another affiliate provided property 
management services to 60# hotels associated with either the Days Inn. Hawthorn Suites by 
Wyndham, Ramada, TRYP by Wyndham or Wyndham brands. 

In January 2012, six major hotel companies, including Wyndham Hotel Group, announced a new 
joint venture, Room Key. Room Key is a hotel search engine that provides consumers with 
comprehensive information about hotels and hotel room availability for those participating hotel 
chains. Upon selection of a hotel room, the consumers make the hotel booking directly on the 
respective brand website. 

Other affiliates include Wyndham Exchange and Rentals, Inc., formerly known as Group RCI, 
Inc., ("WER") and Wyndham Vacation Ownership, Inc. ("WVO"). WER provides vacation 
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exchange produce andserv i^ 
ownership interest and WER is the w^rid^ larger vaeafion 
exchange network w îth over LOOO vacation ownership resorts in approxî ^̂ ^ 
and 3.7 miiiion vacation exchange memhcrs.—it aiso is among the worid^s largest giohai 
marketers of vacation rental properties with relationships with nearly 5^000 independent 
property owners in 31 countries WVOdeveiops,marketsandsellsvacation ownership interests 
to individual consnmers,provides consumer financing in connection with the sale of vacation 
ownership interests and provides management services at resorts. WVO has the largest vacation 
ownership husiness in the w ôrld as measured hy the numbers ofvacation ownership resorts^^ 
190 resorts^vacation ownership units ^ 
interests(over91^000 owners). 

The principal husiness address of us, Wyndham Worldwide, Wyndham Hotel Group, the 
EodgingAffiliates, WHGI, WHG Canada, WT^ 
Jersey 07054. The principal husiness address of WER isl47SylvanWay, Parsippany, New 
Jersey 07054. The principal husiness address of WVO is 8427 South Park Circle, Suite 500, 
Orlando, PE 32819. Theprincipal husinessaddressfbr WHG Europe isTheTriangle, 5 
Hammersmith Grove, London W6 0OEG England The principal address of WH APAC and 
W ^ H ^ ^ l ^ ^ 
Hong Kong. Our agents for service of process are listed ^nF^hihitR 

The Franchisors Business and theTranchises Offered. Weofier, sell and support franchises 
for Super8"Cham"guest lodging facilities. Wedonotown,operateormanage any Chain or 
other lodging facility. Wearenotengaged in any other husiness. 

Under the franchise Agreement (found as ExhihitC-lto this Disclosure Oocument),we offer 
you, if you qualify,afranchise to operateaSuper 8® guest lodging facility(a "Chain faci^^^^ 
"facility") atasingle, defined location utilizing the Super8service mark and the p rop^ 
Super8"System" for providing economy-oriented transient guest lodging services to the public 
You may obtain more than one franchise f^raChain facility from us. However,each location is 
subject to our usual application procedures and requires you to execute an additional franchise 
Agreement asdescribed in thisOisclosureOocument Thefacilitiesprovideaneconomy 
lodging service, consisting ofguest rooms, without restaurants or many ofthe amenities offered 
hy other hotels having similar guest rooms, facilities cater to business andieisure travelers, 
vacationing families and senior citizen travelers Atol4free reservation number and our Chain 
website for guests are provided as part oftheSystem. 

TheHospitaiitylndustry The hospitality industry is highly competitive Chainfacilities 
compete with all types offacilities that offer transient guest lodging to the public The primary 
competition onanationwide basis is fromlodging establishments affiliated with other major 
lodging chains. Your facility may also compete with franchises ofthe Lodging Affiliates. Your 
ability to compete in your market will depend in large part upon your geographic area, specific 
site location, the facility^scondition, general economic conditions and the capabil i^ 
management and service team. Affiliation with us does not guarantee that you will be successful 
or profitable in your business operation. 
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Industry Specific Laws. Yen must comply withanamber of federal, state and locallaws and 
regulations which apply to businesses generally and to the construction and ope^ 
These include environmental laws and those relating to zoning and construction,permits and 
licensing; public accommodations and accessibility by persons with disabilities; labor; 
occupationalsafety; fire safety;healthandfbodstorage,preparationandservice;privacyand 
datacollection;and laws regulating thepostingofhotelroomrates and theregistration and 
identification of guests. In addition to these laws, laws ofgeneral application may have special 
relevance to hotels. Consult your attorney for more information on these and other laws. 

Business Experience of Franchisor and the Lodging Affiliates 

We have been offering franchises for Chain Facilities since 1975. We do not own or operate any 
Chain Facility. We are not engaged in any activities other than franchising Super 8 Chain 
Facilities and offering related products and services as described in this Disclosure Document. 
The Lodging Affiliates have been offering franchises for lodging facilities in the United States 
since the following dates: 

Affiliate Began Franchising Predecessor Began 
Franchising 

Number of Franchised 
Facilities in U.S. as of 
December 31,2013 

DIW 1992 1972 1.585 

HJT 1990 1954 295 

W1I 1998 1995 155 

KFS 1995 1972 351 

THI 1996 1966 341 

RWI 1989 1954 432 

WHR 2005 1996 101 

BFS 2006 2004 328 

MISF 1995 1998 292 

HSF 1996 1986 89 

TRYP Hotels 2011 2000 S 
Moonlight 2011 - 6 
PH 2011 - 0 

As of December 31. 2012, thoro were 7,342 lodging facilities, representing over 627,137 rooms on 
six continents, which were franchised by the Lodging Affiliates and us worldwide. The Lodging 
Affiliates have never offered franchises in businesses other than guest lodging facilities and related 
restaurants. 
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I T E M ^ B U ^ N E S S E ^ E R I E N C E 

ChiefExecufive O f f i c e E r i c D a n z ^ G e o f f B ^ o ^ 

M ^ B ^ ^ i w a s e ^ e d o u r C h i e f E x e c u f i v e O ^ He holds similar positions 
with Wyndham Hotel Groupand the Lodging Affiliates. From 2008 until Maroh^Oi^ Mr. 
BallottiwasChiefFxeeutiyeOfi^eerand^^ 
Fxeentive Officer in Deeemher 2008. He holds similar positions wAthW^dham Hotel Group 
and theLodging Affiliates. From August 2006untilDeeemher 2008,Mr.Danziger was Chief 
Executive Officer ofWhiteFeneelne.,an online one stop comparison shopping and transaction 
site for home services hased in Houston,E^ 

Oirector, Executive Vice President and OhiefOperating Officer: RohertLoewen 

Mr. Eoewen was elected our Ohief Operating Officer in April 2013 and our Director in June 2011. 
He was elected our Executive Vice President in March 2006. From April 2002 until April 2013, he 
was our Chief Financial He holds similar positions withWyndham Hotel Group and the Lodging 
Affiliates. 

Director^FxecutiveVice President, General Counsel and Secretary: LynnFeldman 

Ms. Feldman was elected our Director in June 2011,our FxecutiveVice President and General 
CounselinJanuary 2009 andour Secretary in August 2006. She holds similar positions with 
Wyndham Hotel Group and the Lodging Affiliates. 

Director: Nicola Rossi 

Mr.Rossi was elected our Director in June 2011. He has also heen Senior Vice President and Chief 
Accounting Officer fbrWyndhamWorldwidesinceJuly 2006. 

Executive Vice President^BrandOperations,Wyndham Hotel Group: Keith Pierce 

Mr. Pierce waselected our Executive Vice President, Brand Operations, in May 2011, with 
overallexecutiveresponsihility for a l lof theLodging Affiliates^ except WFlR,andus. From 
Septemher 2008 until May 2011, he served as the President, Brand Operations for the Americas 
for the HJ1,RW1,D1W,KFS,EH1, BFS and MISF Lodging Affiliates and us Previously, he 
served as Group President theWll,RWI,BFS and KFSLodging Affiliates, having heen elected 
Presidentofeachofsuchcompanies in Fehruary 2000,June 200L March 2006 and February 
2007,respectively. 

ExecutiveVice President, ChiefFinancial Officer: Thomas Fdwards 

Mr. Edwards was elected ourExecutiveVicePresidentandChiefFinancialOfficer in April 
2013. He holds similar positions withWyndham Hotel Group and the Lodging Affiliates. From 
January2010 to March 2013he served as Senior^ice President andEreasurerf^r Wyndham 
Worldwide Corporation. From April 2007untilDecemher 2009, he served as ExecutiveVice 
President and ChiefFinancial Officer ofWER. 
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Senior Vice P ^ d e n t ^ C o n ^ ^ Admim^afio^ Comphance^ Proper OpemngsOua^ 
Assurance: MiehaeiPieeoia 

Mr Pieeoia was eieeted onr Senior Viee President Cootme^A^^ 
^nai i ryA^nr^eeinApri i20i3 . He hoidsasimiiar position with Wyndham HoteiGronp and 
theLodging Achates Before then, Mr. Pieeoia served as Senior Yiee President, Finaneiai 
PianningandAnaiysisfbrWyndham Hotei Gronp from March 20i0nntii March 20i3 an 
President, Investor Relations for Wyndham Worldwide from October 2008 n n t i i ^ 

President: John Valletta 

Mr Valletta was elected onr President in Angnst 2002 and has served in snch position 
continnonsly since then He has been the Senior Vice President of the HJI Lodging Affiliate 
since Angnst 2012. 

VicePresident^Operations: Adam Cannon 

Mr Cannon was elected onr ^ice President of Operations in November 2013. He has also been 
the Vice President of Operations for theHJI Lodging Affiliate since November20l3 
THI Lodging Affiliate from Jnlv2011 nntil November 2013 Before then he ŵ as the Senior 
Director of Onerations and Support for theTHI Lodging Affiliate fiom September 200^ 
July 2011 

Lxecntive Vice President^Pranchise Development: OnsL Stamontsos 

Mr.Stamontsos was elected onr Executive Vice President, Franchise Development in May 2011 
He holds similar positions with Wyndham Hotel Croup and the Lodging Affiliates He served as 
our Executive Vice President, Domestic Franchise Development from February 2009 until May 
2011 He ŵ as our Senior Vice President, Franchise Sales and Development fiom August 2003 
until Feb^ary 2009 

Executive Vice President^Clobal Sales: RossHosking 

Mr Hosking was elected our Executive Yice President, Clobal Sales in March 2009 He holds 
similar positions with theLodging Affiliates and Wyndham Hotel Croup. Before then, Mr 
Hosking served as Regional ^icc President ofStar^vood Hotels and Resorts W o r l d w ^ 
hotel andleisure company basedin WhitePlains,NY fromSeptember 2002 untilFebruarv 
2009^ 

Chieflnfbrmation Officer: CabrielleWolfsonDanielKorniel^ 

Ms.Wolfson was elected our Chief Information Officer in January20l^ She holds similar 
positions with theLodging Affiliates and Wyndham Hotel Croup Before then̂  Ms Wolfson 
served as Chief Information Officer ofPanasonicCorporation.Senior Vice President an 
Information Officer: Daniel Kornick 

MrKornicI^ was elected our Senior Vice President and Chieflnformat^ 
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He holds similar positions with the Lodging Affiliates and Wyndham Hotel Group. Before then, 
Mr. Kornick served as the Senior Vice President, Application Development for WER from 
August 2005 until May 2010. 

Senior Vice President Brand Marketing: Rosanno Zusman 

Ms. Zusman was elected our Senior Vice President, Brand Marketing in July 2009. She holds 
similar positions with the Lodging Affiliates. From July 2008 until July 2009, Ms. Zusman was 
Brand Senior Vice President for the MISF and HSF Lodging Affiliates. Before then, she hold 
the position with of Vice President, Change Management for Wyndham Hotel Group from 
February 2008 until July 2008. 

Vice President Operations: Jim Darby 

Mr. Darby was elected our Vice President, Operations in September 2001 and has served 
continuously in such position since then. 

Vice President Marketing: HenvGabay 

Ms. Gabav was elected our Vice President, Marketing in August 2009. She was Vice President, 
Marketing and Strategy ofthe RWI, HJ1 and THI Lodging Affiliates from as early as March 
2008 for some ofthose Lodging Affiliates through July 2009. 

Senior Vice President - Global Learning and DevelopmentBrand Services: Annmarie 
Fairweather 

Ms. Fairweather was elected our Senior Vice President, Global Learning and DevelopmentBfand 
Services in February 2014. October 2010.—She holds a similar position with the Lodging 
Affiliates and Wyndham Hotel Group. Before then, Ms. Fairweather was Vice President, Brand 
Services from October 2010 until February 2014 and Vice President. Franchise Support from 
June 2006 until October 2010. 

Except as otherwise indicated in this Item, each of the above persons is based in our Parsippany, 
NJ offices while employed by us, the Lodging Affiliates, Wyndham Hotel Group or Wyndham 
Worldwide. 
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^ M ^ L ^ G A ^ O N 

Pendmgmfigafioo Against the Licensor 

Percy Poomwala and D i n a z ^ 
Lravelodge Hotels Inc., and Days Inn Worldwide, Inc. (Case 
Pon^h Judicial District, County of Hennepin, State of Minnesota). On February 28, 2014, 
plaintiffs servedaCompiaint upon Super 8 , L H f D I W a n d Wyndham Worldwide Onerations. 
inc. (the "Wyndham Defendants") asserts 
franchise Act: (2) breach ofcontract: (3) breach ofthe implied covenant of good 
dealing: and (4) retaliation. Plaintiffs^ claims relate to six franchise agreements with the 
Wyndham Defendants fi^r the operation of Super 8, Travelodge and Days Inn franchised guest 
lodging facilities in Minnesota. Plaintiffs seek a Temporary Restraining Order andfor 
Preliminary Injunction and damages in excess of ^150,000.00, as w êil as the recovery of 
attorneys^fees. Defendants removed the case to the United States District Court fbr the District 
of Minnesota and filedamotionto transfer venue totheUnited States District Court for 
District ofNew Jersey. 

Pending Litigation Against the Lodging Affihates 

fTCv.WyndhamW^orldwide Corporation,etal.(United States District Court for the D i s ^ ^ 
NewJersey,CaseNo 1^cv^1887(ES)(JAD)) On June 26 2012 t h e L S federal Trade 
Commission ("FTC") filcdalawsuit in federal District Court for the District of Arizona against 
Wyndham Worldwide audits subsidiaries,WyndhamFIote1Croun,WHR and WIIM,a11e^ 
unfairness and deceotion^based violations ofSection5of the FTC Act in connection with thr̂ ^ 
prior data breach incidents involvingagroupofWyndham brand hotels. The Court transferred 
the matter to the United States District Court for the District ofNew J e r s e y s 
25,2013. Atahearing on November7,2013,the Court denied our Motion to Stay Discovery 
and requested suppiementalbrieling on our Motionto Dismiss theiawsuit. The parties have 
completed that briefing and the Motion to Dismiss remains pending. Discovery is proceeding. 

PatriciaCreenberg, individually and on behalfofothers similarly situatedvFxped 
United States District Court for the Northern District of C a l i f o r n i a ^ On 
Septembers, 2012. apurported antitrust class action complaint was filed against 
WorldwideBWyndham Hotel Croup,THI,and other unrelated hotel companies and online trave 
agencies. The complaint alleges that the online travel agency defendant 
companydefendantsby enteringinto, maintainingand^orenfbrcingcontracts aimed to fix the 
retail prices Ibr room reservations at certain rates and to restrain competition for room 
reservations in the market Ibr online reservations. The complaint ftn̂ ther alleges that, asaresult 
of these contracts, thereisnocompetitionfor hotel rooms as allofthe online travelagencv 
defendants and the hotel company defendants charge the same rates for their respective 1̂^̂  
rooms. Plaintiffseeks damages and equitable reliefagainst all defendants fbr alleged 
of: (a) Section 1 ofthe Sherman Act (unfairrestraint oftrade)and (b)theCartwright Act. 
Plaintiffalso seeks damages and equitable reliefonly against the online travel co 
violating California's Consumer Legal Remedies Act, (b) false advertising, and (c) unfair 
competition. 
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Rose Marie Rich and Andrew 
v Expedia.ine.et aL United States D ^ 
01382). OnSeptember2^20i^apnrported antitrust eiass action eompiaint was ^ 
Wyndham Worldwide, and other unrelated hotel eomnaniesandoniinetravei agencies. The 
complaint aiieges that the oniine travei agency defendants and hotel company defendants 
conspire to structure their contracts w îth each other to avoid price competition, cons^^ 
se horizontai price fixing. The comoiaint aiieges that the hotel company defendants 
impermissihiy require that oniine travel agencies raise their retail prices Ibr hotel rooms to the 
hoteicompanydefendants^rates for certain inventory,preventingnon^defendant oniine travel 
agencies from gaining market share Irom the oniine travel agency defendants or competing 
against them on price. 

This matter ŵ as consolidated with Patricia Greenherg, individuaily and on hehalf of others 
similarlysituatedv.Expedia. Inc. etal.,United States District Court for the 
Califbrnia(C^12^975(MEJ))(descrihedahoye), as well as ŵ ith several other la 
we are not named that have similar allegations, and transferred to the Northern District 
On May 1, 2013, a consolidated complaint was filed naming Wyndham Worldwide and 
Wyndham Plotel Group among others hut not Tf l l . The coreallegations in the consolidated 
complaint do not differ from the previously filed complaints. On Pehruaryl8,2014, the Court 
granted Defendants^ motion to dismiss without prejudice. The Court imposed a deadline of 
March 20,2014fbrPlaintifis to fileamotion for leave to file an amended compla^^ 

Loren Stonev.Howard Jolmson International,Inc.^Does 1̂ 10, United States District C o u ^ ^ 
the CentralDistrictofCalifornia (Los Angeles) (CV 12 1684). Onfehruary28,^012,a 
purported class action complaint was filed against a lodging affiliate of BPS and several 
fictitious defendants.alleging that Defendants surreptitiously recorded telephone conversations 
withconsumers. Specificallv,plaintiff asserts three causes of action, alleging De^ndants^ 
violated Califbrma^slnvasjon of PrivacyAct (California Penal Code Section 630 e 
violated the common law right to p r i va^ 
tw^oofhiscalls,hutdid not provideaverhal or automated warning that the conversation was 
heingrecorded. Plaintiff purportstohringthecomplaintonhehalfofhimsclfand"all other 
California residents whose telephone conversations were surreptitiously recorded hvDe 
hetween July 13.2006 and the present" On August7,2012, the Cotn̂ t granted fHfsmotion to 
dismiss the conm^on law invasion ofprivacy claim, with leave to amend, and also granted 1 ^ 
motion to strike punitive damages,w^hichw^as unopposed. Plaintiffamcnded his complaint to 
add W ŷndham Hotel Group and W^HR on January 11, 2013, hut suhse^uently dismissed W H ^ 
on May 10, 2013. Discovery is proceeding. Plaintiffshrief for class certification is d 
2014and trial is scheduled lbrPehruaryl7,2015 

Resolved Lifigafion Against the Ticensor 

AmarShakti Enterprises LLC etalv.WvndhamWorldwide. Inc. etal.,United S t a^ 
Cou^ for theMiddleDistrictofflorida (Orlando) (Civ.6:10^C^18^^ On 
Decemher 10, 2010. a purported class action lawsuit was filed against SW1 other lodging 
affiliates of SW1 hy a numher of their franchisees alleging claims involving the proactive 
matching feature and associated 5^fee under theWyndhamRewards guest loyalty p 
On Octoherl3.2011,aSecond Amended Complaint was filed. Class representatives included 
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Baymont® Davs Inn*', Ramada^ and Super 8® franchisees. The proposed class included all 
franchisees that are or were parties to a franchise agreement with Wvndham Hotel Group's hotel 
franchisors offered to franchisees from November 30, 1994 to December 10. 2010. There were 
also four proposed subclasses based upon different language in the various franchise agreements 
from 1994 to December 10. 2010. 

Specific counts in the Second Amended Complaint included (1) two breach of contract counts; 
(2) allegations of unfair and deceptive trade practices under Florida law; and (3) violation of 
New Jersey's Consumer Fraud Act. The franchisees sought damages in excess of $260,000,000 
and recovery of attorneys' fees. Plaintiffs did not file their motion for class certification and 
effective April 4, 2012, the parties settled the case. The franchisors reimbursed franchisee's 
Counsel $125.000 to defray certain of their out-of-pocket costs but no other damages or 
attorneys' fees were paid. Under the settlement, the franchisors retained the right to pursue 
separate legal actions in New Jersey for their Counterclaims. On May 23, 2012, the Court 
entered an Order of Dismissal with Prejudice. 

Bird Hotel, Inc. v. Super 8 Motels. Inc.. United States District Court for the District of South 
Dakota, Southern Division (Sioux Falls) (Civil Action No. 06-4073). Plaintiff, a franchisee, 
commenced this class action lawsuit against SWI in February 2006 in the Second Judicial Circuit 
Court for Minnehaha County. State of South Dakota. We removed this case to the United States 
District Court for the District of South Dakota, Southern Division, in April 2006. The total class 
composition, resulting from potential class members who opted out or otherwise released their 
claims concerning this matter, was 160. Plaintiff alleged in its complaint that we violated the 
provisions of certain standard franchise agreements by requiring franchisees to pay an additional 
fee of 5% of Gross Room Revenue realized from eligible stays by members of our Wyndham 
Rewards loyalty program. Both parties moved for summary judgment at the close of merits 
discovery. On February 4. 2010, the Court ruled that we breached the class members' contracts 
(entered into with SWTs predecessor between 1984 and 1991) in connection with the collection 
of Wyndham Rewards charges, but did not rule on whether the class members suffered any 
damages. The parties entered into a Stipulation and Agreement of Settlement which provided for 
a lump sum payment on behalf of SWI of $2.75 million to be used towards plaintiffs' counsel 
fees and expenses, costs of notice of settlement to the class and settlement claims administration 
and payment to class members, and without admission of liability by SWI. The settlement 
became effective on December 10, 2010. 

Litigation Against Franchisees Commenced in the Past Fiscal Year 

Litigation Against Terminated Franchisees for Non-Payment of Outstanding Amounts Owed: 

Super 8 Worldwide, Inc. v. Bharti 
Hos)italitv Corp.. Ni rani an S. Vivas and 

Case Name 

Meena Tailor 

Date Complaint Filed 
1/29/2013 

Court 
United States 
District Court 
for the District 
of New Jersey 

Docket Number 
I3-CV-556 
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Sup, r 8 Worldwide, Inc. v. Jackson 
Ave me Hospitality, Inc. and Bharat Patel 

1/29/2013 United States 
District Court 
for the District 
of New Jersey 

13-cv-583 

Super 8 Worldwide, Inc. v. Orlando 2/12/2013 
Lod ing Associates, LLP, Raman Patel 
and Pamyanti Patel 

United States 
District Court 
for the District 
of New Jersey 

13-cv-867 

Super 8 Worldwide. Inc. v, Jayant Patel 3/5/2013 United States 
District Court 
for the District 
of New Jersey 

13-cv-1292 

Super 8 Worldwide, Inc. v. Itbar. Inc.. 3/8/2013 
Gurndev Singh, Balbindar Dhilon and 
Ran )ir Singh 

United States 
District Court 
for the District 
of New Jersey 

I3-CV-14I9 

Super 8 Worldwide, Inc v. Pravinkumar 3/14/2013 
Can Ihi and Madhukanta P. Gandhi 

United States 
District Court 
for the District 
of New Jersey 

3-cv-1570 

Super 8 Worldwide, Inc. v. Sree Tirupati 5/3/2013 
Corpration. Prakash S. Patel. Narendra A. 
Pate . Kaushik R. Patel and Dilip R. Patel 

United States 
District Court 
for the District 
of New Jersev 

13-cv-2844 

Super 8 Worldwide, Inc v. Chandani 6/14/2013 
HPS vitality. LLC and Minesh De-va 

United States 
District Court 
for the District 
of New Jersev 

13-cv-3693 

Supfr 8 Worldwide. Inc. v. Sainath LLC, 
Patel, Aiit Patel and Bhavin Patel 

6/14/2013 
Ami: 

United States 
District Court 
for the District 
of New Jersey 

3-cv-3688 

Super 8 Worldwide. Inc. v. Lotus MKC 
Hospitality. LLC, Mahendra Magan Patel. 

6/17/2013 

Kok laben Mahendra Patel and Chetan M . 
Jala 

United States 
District Court 
for the District 
of New Jersey 

I3-CV-3725 

Super 8 Worldwide. Inc. v. Khalsa 6/25/2013 
Brothers. Inc. Raivir Singh Gill and 
Gur nder Kaur 

Super 8 Worldwide. Inc. v. Sunil R. Patel 7/11/2013 
and \mita S. Patel 

United States 
District Court 
for the District 
of New Jersey 

13-cv-3910 

United States 
District Court 
for the District 
of New Jersev 

3-cv-4253 
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Sup r 8 Worldwide. Inc. v. Missouri 7/12/2013 United States 13-cv-4257 
Hot Is L LLC, George A. Smith and District Court 
Geo Trev K.J. Yeun for the District 

of New Jersev 
Sup r 8 Worldwide. Inc. v. A V M 7/25/2013 United States 13-cv-4482 
Entc rprises, LLC, Ashesh Patel, Viiav District Court 

13-cv-4482 

Pate and Minesh Patel for the District 

13-cv-4482 

of New Jersev 

13-cv-4482 

Sup r 8 Worldwide, Inc. v. Simple 7/25/2013 United States I3-cv-4503 
Hos )itality, LLC. Ruoa Patel, Charulatta District Court 

I3-cv-4503 

Pate and Mahendra Patel for the District 
of New Jersev 

I3-cv-4503 

Sup r 8 Worldwide. Inc. v. S 11 D. Inc. 7/29/2013 United States 13-cv-4551 
and -lament Desai District Court 

13-cv-4551 

for the District 
of New Jersev 

13-cv-4551 

Sup< r 8 Worldwide, Inc. v. Ann. Inc.. 8/13/2013 United States 13-cv-4852 
Prav in M. Patel and Kailashben Zaver District Court 

13-cv-4852 

for the District 
of New Jersev 

13-cv-4852 

Sup r 8 Worldwide. Inc. v. Shree 8/13/2013 United States 13-cv-4865 
Shi\ shakti. LLC. Nimesh Bhagat, Ruoal District Court 
Bha rat and Harish Bhagat for the District 

of New Jersev 
Supi :r 8 Worldwide, Inc. v. Fiftea. Inc.. 9/4/2013 United States 13-cv-5274 
Ben ard C. Horeisi and Debra J. Horeisi District Court 

13-cv-5274 

for the District 
of New Jersev 

13-cv-5274 

Supi ir 8 Worldwide. Inc. v. Super 9/20/2013 United States 13-cv-5623 
Inve stments. LLC. Marita Forlades. District Court 

13-cv-5623 

Elen ita Silva-Aquino, Isabel Laoui. for the District 

13-cv-5623 

Vire inio Tordero and Aristides Aquino of New Jersev 

13-cv-5623 

Supi T 8 Worldwide. Inc. v. Kim 9/20/2013 United States l3-cv-5624 
Hos )italitv- Inc., Manny Johar and Satpal District Court 

l3-cv-5624 

Joh£ r for the District 
of New Jersev 

l3-cv-5624 

Supt r 8 Worldwide, Inc. v. Windsor Real 9/20/2013 United States I3-CV-5620 
Esta e, LLC. Kiran Patel and Gurbachan District Court 

I3-CV-5620 

Sine i for the District 
of New Jersey 

I3-CV-5620 

Supi r 8 Worldwide. Inc. v. Kusum, LLC. 9/20/2013 United States 13-cv-5603 
Park ash Patel, Hardika Patel. Bharat Patel District Court 
and lipika Patel for the District 

of New Jersev 
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Super 8 Worldwide. Inc. v. Asian 
Arm rican Hospitality Services, Inc., 
Sumesh N . Patel, Sandhva S. Patel, 
Paresh K. Patel Minal P. Patel and Laxmi 
K. Patel 
Super 8 Worldwide, Inc. v. Dasht, Anil R. 
Pate 
Pate 

Son ava 

, Sunil J. Patel. Hemal Patel, Teias 
and Devang Naik 

Sunt r 8 Worldwide, Inc. v. Mukesh M. 

9/23/20 

1/22/2013 

12/5/2013 

United States 
District Court 
for the District 
of New Jersev 

United States 
District Court 
for the District 
of New Jersey 
United States 
District Court 
for the District 
of New Jersev 

3-cv-5648 

3-cv-7111 

3-cv-7303 

Sup <T 8 World.wide, Inc. v. Theta 2/5/2013 
Pro; erties. LLP, Pino Panousopoulos. 
a/k/ Constantine Panousopoulos and 
Neli ja Pansousopoulos 
Super 8 Worldwide, inc. v. Prahlad, Inc. 12/18/201 
and êter Patel 

Supi r 8 Worldwide. Inc. and Knights 2/23/2013 
Frarchise Systems. Inc. v. Mital 
Hos )itality. Inc. and Chintubhai Patel 

Super 8 Worldwide. Inc. v. F&R Group 12/26/2013 
Investments, LLC and Faraz Faiz 

United States 
District Court 
for the District 
of New Jersey 

I3-cv-7307 

United States 
District Court 
for the District 
of New Jersev 

3-cv-7637 

United States 
District Court 
for the District 
of New Jersev 

13-cv-7781 

United States 
District Court 
for the District 
of New Jersev 

3-cv-7835 

Super 8 Worldwide. Inc. v. A M 2/26/2013 
Hos vitality LLC. Altaf Gandhi and 
Tehinina Gandhi 

Super 8 Worldwide. Inc. v. Krupa Motels. 
Inc. and Rakesh Patel 

2/26/2013 

United States 
District Court 
for the District 

I3-CV-7826 

of New Jersev 
United States 
District Court 

3-cv-7831 

for the District 
of New Jersey 

Super 8 Worldwide. Inc. v. Mamta 
Hospitality. LLC, Shashi Kaushal. Geeta 

12/26/2013 

Kau ihal and Subhash Sethi 

Super 8 Worldwide. Inc. v. VP2, LLC. 
Viiav J. Patel. Ham ant 13. Patel and Ketan 

02/11/2014 

Vak 

United States 3-cv-7837 
District Court 
for the District 
of New Jersey 
Superior Court 
of New Jersey. 
Law Division, 
Morris County 

MRS-L-371-14 
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Super 8 Worldwide, Inc. v. Shree Nathji. 

inc. Roger Vvas and I.G. Vyas 
02/12/2014 United States 

District Court 
for the District 
of New Jersey 

14-cv-887 

Sup r 8 Worldwide, Inc. v. Sita 02/14/2014 
Corporation, Jaiinin K. Patel and Rashmi 
K. Patel 

United States 
District Court 
for the District 
of New Jersev 

14-cv-938 

Super 8 Worldwide, Inc. v. Sushil & 02/14/2014 
Brotiers Properties. L L C a/k/a Sushi & 
Brot icrs Properties. LLC, Gordhanbhai S. 
Pate and Ratanben G. Patel 

United States 
District Court 
for the District 
of New Jersey 

]4-cv-939 

Super 8 Worldwide, Inc. v. JJC 02/14/2014 
Corporation and Raiendra Patel 

United States 
District Court 
for the District 
of New Jersev 

14-cv-961 

Super 8 Worldwide, Inc. v. Shiv 1 J. LLC. 
Ishv ;r IL Patel and Jayantilal IL Patel 

Super 8 Worldwide. Inc. v. RK 
Hos vitality, LLC, Rukhsana B. Tak and 
Adn 

02/19/2014 

02/19/2014 

in Khan 

United States 
District Court 
for the District 
of New Jersey 

14-cv-102l 

United States 
District Court 
for the District 
of 

I4-cv-1023 

Sup r 8 Worldwide. Inc. v. Hospitality 02/19/2014 
Solutions of Kinston. Inc.. Aaron Maune 
and Vlark Enyedi 

United States 
District Court 
for the District 
of New Jersev 

I4-CV-I025 

Sup r 8 Worldwide, Inc. v. Shri Naravan. 02/19/2014 
LLC and Chandubhai Patel 

United States 
District Court 
for the District 
of New Jersev 

I4-cv-1034 

Super 8 Worldwide. Inc. v. AKSR 02/19/2014 
Corporation and Ajesh H. Patel. a/k/a AJ 
Pate 

Super 8 Worldwide. Inc. v. Bhavani. Inc.. 02/25/2014 
Ranesh Patel and Rami laben R 
Gorgamkar 

Super 8 Worldwide. Inc. v. Ambrosia 02/26/2014 
Lands Hospitality. Inc. and Merv Dukatt 

United States 
District Court 
for the District 
of New Jersev 

14-cv-1037 

United States 
District Court 
for the District 
of New Jersev 

4-cv-l195 

United States 14-cv-l 225 
District Court 
for the District 
of New Jersev 
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Super 8 Worldwide, Inc. v. Shreehari. 
Inc.. Rajiv Johar and Brian Tavlor 

02/26/2014 United States 
District Court 
for the District 
of New Jersev 

14-cv-l226 

itigation Against Terminated Franchisees for De-Identification of Facility and Non-Payment of 
Outstanding Amounts Owed: 

Supt r 8 Worldwide. Inc. v. Guru 
investment LLC, Ashwin Kumar Patel. 
Mut-esh Kumar Patel and Sankabhai Patel 

Super 8 Worldwide, Inc. v. Grand 
June 
Deb )ie Wacasev 

tion. LLC. James M . Randle and 

7/18/2013 

7/18/2013 

United States 
District Court 
For the District 
of New Jersev 
United States 
District Court 
for the District 
of New Jersev 

13-cv-4374 

3-cv-4377 

Supi r 8 Worldwide. Inc. v. Sachin. LLC. 
Prakash Patel and Bharat Patel 

8/7/2013 United States 
District Court 
for the District 
of New Jersey 

13-cv-4720 

Supi r 8 Worldwide. Inc. v. Sairam 10/17/201 
Col oration and Dinesh Patel 

United States 
District Court 
for the District 
of New Jersev 

13-cv-6161 

Supifcr 8 Worldwide. Inc. v. Bini & Rema. 
Hasmukh Patel. Vinesh Patel. 

Nantndra Patel and Harshad Patel 

01/17/2014 United States 
District Court 
for the District 
of New Jersev 

14-cv-357 

Supt r 8 Worldwide, Inc. v. Bini & Rema. 
Hasmukh Patel. Vinesh Patel, 

Nantndra Patel and Harshad Patel 

01/17/2014 
Inc.. 

United States 
District Court 
for the District 
of New Jersev 

14-cv-357 

Pending Against the Franchisor 

FTC v. Wvndham Worldwide Corporation, et al. (United States District Court for the Distriet-ef 
Arizona. Case No. 2:12 CV. 1365 filed June 26. 2012V On June 26. 2012 the U.S. Federal Trade 
Commission ( t ;FTC") filed a lawsuit in Federal District Court for the District of Arizona against 
Wyndham Worldwide Corporation and its subsidiaries, Wyndham Hotel Group, LLC, Wyndham 
Hotels & Resorts, Inc. and Wyndham Hotel Management, Inc., alleging unfairness and 
deception based violations of Section 5 of the FTC Act in connection with three prior data 
breach incidents involving a group of Wyndham brand hotels. We dispute the allegations in the 
lawsuit and are defending this lawsuit vigorously. We filed a Motion to Transfer the matter to 
New Jersey, or as an alternative, Washington B.C., which is pending before the Court. We 
additionally filed a Motion to Dismiss the lawsuit, which 
Meanwhile, the parties are engaged in discovery. 

pending before the Court. 
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Pa^cia Greenberg i n d i v ^ 
U m ^ S ^ s D ^ ^ On 
Sep^mber2^201^apnrpor tedantnrn^c^^^ 
Worldwide Oorporafion, Wyndham Hotel Oronp, L L C Travelodge Ho^s, Inc . and other 
unrelated hotel companies and online travel agencies—Theeomplaint allegesthattheonline 
travel agency defendants conspired with the hotel company defendants hy entering into, 
maintainingand/orenfbrcingcontractsaimed to fix theretail pricesfbrroom reservationsat 
certain rates and to restrain competition for room reservations in the market for online 
reservations. The complaint further alleges that, asaresult of these contracts, there is no 
competition for hotel rooms as all ofthe online travel agency defendants and the hotel company 
defendants charge the same rates for their respective hotel rooms, flaintiffseeks damages and 
equitahle relief against all defendants for alleged violations of (a) Sectionlof the Sh^ 
(unfair restraint oftrade)and(h)theCartw^right Act. Plaintiffalso seeks damages and equitable 
relief only against the onlinetravel companies for â) violatingCalifornia's Consumer Legal 
Remedies Act, (h^false advertising, and(c)unfair competition. 

Rlaintiffpleadsanationwideclassasfollow^^ll persons and entities throughout t̂ ^ 
StateswhopaidforaroomataDefendantllotel reserved through the online retailer dctendants. 
Expressly excluded are (i) room reservations made as part of a package deak or (ii) room 
reservations made without disclosure ofthe name ofthe hotel until after paying fo 
reservation.^Rlaintiff additionally p ^ 
hut which limits the claimants to persons and entities throughout California. 

This matter ŵ as consolidated with Rose Marie Rich and Andrews Bouchard, on hehalf of 
themselves and all others similarly s ^ 
for the District of Connecticut (Civ. 3:12 cy0138^, as wallas with several o ^ ^ 
which we are not named that have similar allegations, and transforred to the Northern D^^^^ 
Texas. Wedeny the allegations in the complaint and intend to defend this lawsuit vigorously. 

Rose Marie Rich and A n d r e w s 
^ E x n e d i a . i n c e t a ^ U n i t e d ^ 
0 i^8^ . On Se^ember2^20i^apnrported antitrust ciass action com^^ 
Wyndham Worldwide Corporation ^ W W C ^ and other nnr^^ 
travel agencies. The complaint alleges that the oniine travel agency defendants and hotel 
company defendants conspire to structure their contracts with each other to avoid price 
competition, constituting per sehorizontalpricefixing. The complaint alleges that the hotel 
company defendants impermissihly require that online travel agencies raise their retail prices 
fbrhotel rooms tothehotel company defendants' ratesforcertain inventory, preventing non 
defendant online travel agencies from gaining market share from the onlinetravel agency 
defondants or competing against them on price. The proposed class definition is: ^From January 
I, 20^1 to the present, all persons in the United States who purchased directly from any 
Oefendantan online room reservation foraHotelOefendant'sroom. Expressly excluded are (i) 
room reservations made as part of a package deal or (ii) room reservations made without 
disclosure of the name of the hoteluntil after paying for the room reservations Theeomplaint 
containsasingle count for violating Sectionlofthe Sherman Act. 
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This matter was consolidated with Patricia Greenberg, individually and on behalf of othoro 
similarly situated v. Expedia, Inc. et al.. United States District Court for the Northern District of 
California (C 12 4975 (MEJ)), as well as with several other lawsuits in which we are not named 
that have similar allegations, and transferred to the Northern District of Texas. We deny the 
allegations in the complaint and intend to defend this lawsuit vigorously. 

jitigotion Against the Franehisor 

Amar Shakti Enterprises. LLC et al. v. Wyndham Worldwide. Inc. et al.. United States Pistriei 
Court for the Middle District of Florida (Orlando) (Civ. 6:10 CV 1857 ORL 19 KRS). On 
December 10, 2010, a purported class action lawsuit was Filed against SWI and other lodging 
affiliates of SWI alleging claims involving the proactive matching feature and associated 5% fee 
under the Wyndham Rewards guest loyalty program. Defendants filed a motion to dismiss and, 
on August 22, 2011, Defendants' motion to dismiss was granted in part and denied in part and 
Defendants' motion to compel arbitration was granted. The court's ruling dismissed eleven ofthe 
fourteen named plaintiffs from the case; four of the plaintiffs' claims were dismissed without 
prejudice. 

On October 13, 2011, a Second Amended Complaint was filed. Class representatives included 
Baymonf*, Days \nn®, Ramada* and Super 8* franchisees. The proposed class included all 
franchisees that are or were parties to a franchise agreement with Wyndham Hotel Group's hotel 
franchisors offered to franchisees from November 30, 1994 to December 10, 2010. There were 
also four proposed subclasses based upon different language in the various franchise agreements 
from 1994 to December 10, 2010. 

Specific counts in the Second Amended Complaint included (1) two breach of contract counts, 
including the implied duty of good faith and fair dealing, as a result of the alleged unilateral 
assessment of additional mandatory franchise fees of 5% for each and every stay by proactive 
matched members; (2) allegations of unfair and deceptive trade practices under Florida law in 
connection with (a) the enrollment of customers in a rewards program purportedly without their 
knowledge and consent; (b) the alleged masking of references on franchisees' monthly 
statements to guests whose hotel stays are proactively matched; (c) the alleged award of 
Wyndham Rewards points to customers who stay at properties and do not know they are 
Wyndham Rewards members, do not know they have been awarded loyalty reward points, and 
who never use their points prior to their automatic expiration: and (d) the alleged unequal 
bargaining power between the franchisors and the franchisees in connection with the terms of 
their respective franchise agreements; and (3) violation of New Jersey's Consumer Fraud Act-
Plaintiffs sought damages in excess of $260,000,000 and recovery of attorneys' fees-
Defendants filed a motion to dismiss and, on December 21, 2011, the Court granted in part and 
denied in part Defendants' motion to dismiss the Second Amended Complaint. The Court's 
ruling dismissed the New Jersey Consumer Fraud Act claim as to all plaintiffs but allowed the 
nine named plaintiffs to proceed on their other asserted claims. Only two plaintiffs with Florida 
ties were allowed to bring a claim for violation of Florida's deceptive trade act. Defendants 
asserted counterclaims against four of the named Plaintiffs for breach of contract and sought 
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damages for unpaid amount owed to Defondani^ Class certificafiondi^ 
byJauuary3L20l2 P l a i n t s motfon for class eertifieatfon was due to be filed by ^ 
1^2012. Plalufiffs did not file tbeir motfou for class eertlfieatlom 

E f i ^ e t w e A p r i l ^ 2 0 l ^ t b e parties settledtbe ease outbefollowiugterm^ 
reimbursed Plaintiffs'Counsel $12^000 to defî ayeert̂ ^^ 
side bore tbeir own attorneys'foes; and^Defendants retained the rigbt to pursue se^^ 
actions in New Jersey for its Counterelaims On May 23, 2012, tbe Court entered an Order of 
Dismissal ŵ itb Prejudice. 

8irdHotef Inc v Suner8Motels,lnc..United States D i s ^ 
Dakota. Southern Division ^Sioux falls) (Civil Action No 06^^^^ Plaintiff afrancbisee 
commenced this class action lawsuit against^ 
Court for MinnehabaCounty,StateofSouth Dakota Weremovedthiscasetothe United States 
District Court for the District ofSouth Dakota,Southern Division,in April 2006.The totâ  
composition, resulting from potential class members who opted out or other̂ vise released the^ 
claims concerning this matter,w^asl60 Plaintiffallegcd in its complaint that we violated the 
provisions ofcertain standard franchise agreements by requiring franchisees to pay an additional 
foe o f 5 ^ o f C r o s s Room Revenue realized fiom eligible stays by members of our Wyndham 
Rewards loyalty program. Wedenied the allegations in the complaint. Both parties moved for 
summaryjudgment at the close of merits discovery. On February 4, 2010, the Court ruled that 
ŵe breached theclassmembers'contracts(entered into w^ithSWfspredecessorbetw^^ 1984 
and I99l)in connection with the collection ofWyndham Rewards charges, but did not rule on 
whether the class members suffored any damages. The parties entered intoaStipulation and 
Agreement of Settlement which provided foralump sum paymenton behalf ofSW^^ 
million to be used towards plaintifls'counsel fees and expenses, costs of notice o f s e t t ^ 
the class and settlement claims administration and paymentto classmembers, and without 
admission ofliability by SWI. The settlement became effoctive on DecemberlO, 2010. 

19 
SUPMB 

j 0 ^ 4 ; 



Litigation Against Franchisee* iced in the Past Fiscal Yew 

Litigation Against Terminated Francbisees for Non Payment of Outstanding Amounts Owetk 

Cose Name 

A id Yaswant Patol 

k 

ipor 8 Worldwide, Inc. v. Roshni Hospitality, LLC 

uper 8 Worldwide, Inc. v. U.S. Chooma, Inc., 
ikram Singh Cheoma and Indorjit Chooma 

SaperS Worldwide, Inc. v. Dattaraya, Inc., 
Kamanlal Patol and Shantabon Patol 

Supor 8 Worldwide. Inc. v. Sai Sidhivirmynk, Inc., 
Madhukanta Gandhi, Mihir Gandhi, Pravinkumar 
£ andhi, Tojos Gandhi, Gulabbon Patol and 

hvorbhai Patol 

Bate 
Complaint 

Filed 
1/3/2012 

2/13/2012 

7/13/2012 

8/9/2012 

Court 

United States 
District Court for 
tho District of 
New Jorsoy 
Unitod States 
District Court for 
tho District of 
New Jorsoy 
United States 
District Court for 
the District of 
Now Jorsoy 
Unitod States 
District Court for 
the District of 
New Jorsoy 

Docket Number 

12 cv 18 

12 cv 115 

12 cv 1367 

12 cv 5026 

Other than the above actions, no litigation needs to be disclosed in this Item. 
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^ F M ^ B A N ^ U P T C Y 

No bankruptcy mforma^ 
Darby, our Vice President—Operations, fiiedapetition for personal bankruptcy under Chapters 
of tbe United StatesBani^uptcyOodem^ 
DistrictofNewYork(CaseNo 09 10479 pcb) Mr Darby^saddressis2IWcstfi0tb Street, 
New York, NY—10026. OnMay6,2009,Mr Darbyreceivedadiscbargeinbani^uptcy. On 
Juiy20,2009,tbeBaukruptcyCourtissuedan Order of Pinal Decree, closing tbe banl̂ ^̂  
case. 

Otber tban tbe above, neither ŵ e; any parent; predecessor; affiliate; officer org 
ours, nor any otber person wbo will have management responsibility relating to tbe sale or 
operation of tbe franchises offored by tbis Disclosure Document has, during tbelO year period 
immediately before tbe date of tbis Disclosure Document, been involved as a debtor in 
proceedings under tbe U.S. Bankruptcy Oode orany foreign bankruptcy laŵ s required to be 
disclosed in tbis Item. 
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^ F M ^ ^ ^ A L F F F S 

App^cafion and to^al Fees 

You must paya^LOOO^Apph^fonFee^ when you subm^ It is 
not refondabie except ifyourappheation is not aeeepted due to p r o ^ 
another Chain Faeiiity. Aeopy of the Franchise Appiieation signature page appears at the end of 
Exhibited 

You must pay an initial Fee whenyousignthefranchise Agreement. ThelnitiaiFeefora 
conversion fociiity is ^^OO^pius^iOO for each guest room in excess ofi^O rooms The l n ^ 
Fee foranew construction fociiity is ^^500 , pius^iOO for each guest roominexcessofi^O 
rooms. We do not intend to refond any initial Fees. IFwe grant youafranchise,we will credit 
the Application Fee against your Initial Fee. IFwedeforpaymentoFalloraportionoFthe Initial 
Fee,when husiness circumstances warrant, you will sign the initial Fee Note^ found in Fxhihit 
C I See Item 10 In 201^, Initial Feesranged From ^ ^ ^ T ^ t o ^ ^ ^ 

IF you are the transforeeoFan existing Chain Facility, orafoanchisee renewing your Iranchise, 
youmustpayusanApplicationFeeoF^I,OOOandaRelicenseFeeinplaceoFthe Initial Fee 
The Relicense Fee is calculated using the same formula as the Initial Fee wechargenew 
Franchisees at the time ofthe transfor or renewal. WemaynegotiatealowerRelicenseFeewith 
you fora transfor or renewal at the time the parties sign the original, transfor orrenewal 
Franchise Agreement when husiness circumstances warrant. Relicense Fees are not reFundahle. 
In 20123, the Relicense Fee for transfor Franchises ranged From ^11 00024.000 to 
^25.00024.900. Fxcluded From this range were any Administrative Assignments and any 
transfor franchises in which the transforor had previously negotiatedareducedRelicense Fee in 
their Franchise Agreement with us. Also excluded were temporary operating agreements entered 
into with financial institutions and agreements entered into with receivers. In 20123, the 
Relicense Fee for Franchise renewals ranged foom^l2.50024^^ to ^25.0002^^. 

IF you assign the Franchise Agreement,with our consent, to an entity af^liated with the initial 
fianchisee using the Assignment and Assumption Agreement included in FxhihitC^I,we charge 
youanonrefondahle Application Fee of^l,000 and an administrative Relicense Fee oF^,000 
(an administrative Assignments. 

IFyoudon^t complete your pre-opening construction or renovation oFthe Facility hy the dates 
speciFied in ScheduleDofthe Franchise Agreement, you will pay us an extension foe oF up to 
^2 00 per guest room per day every 30 days until the Facility opens. The final installment is due 
lOdays after the Facility's^CpeningPateB' We may negotiate the amount, payment terms or 
charging oFthis foe with you when husiness circumstances warrant. 

IFyour franchise is Foratransfer or conversion Facility and we allowyou to 
underthe System hcFore all required improvements have heen made.w ê may require you,at o 
discretion, to place Funds in escrows at your expense, to pay For the necessary renovations. 
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^ntegrafion Services and Fees 

Y o u m u ^ p a y u s a n ^ n t e ^ i c n ^ 
foeifity or ^7,900 foraecnversicnfoeih^ The Imegraficn Fee is due cn or before the Opening 
OatecFtheFaciiity. The Integration Fee foraccnversfonfoc^^ 

^ Orientations We wiii provide cOrientaticn training foryonrgenerai manager inonr 
program caiied Executive Leader Orientation (^Orientation^withontaseparate tuition 
charge, provided that he/she attends and successfoiiy completes this mandatory training 
program hefore you openanew construction fociiity or, foraconversionfociiity, within 
90 days afier the Opening OateoFthe Facility. IFyour initial general manager does not 
attend Orientation withintherespectivetimeperiod,you must pay thetuition then in 
eFfoct (currently ^1,500). Any replacement or sueeessor general manager must attend 
and—satisFactorily—complete—Orientation—within—9^—days—a^e^—he/she—assumes 
responsihilityasgeneralmanager,andyou must pay the tuition then in eFfoct. You will 
rcmainrcsponsihlcforpayingForyourgeneralmanager'stravelandlivingexpcnses, 
compensation and heneFits w ĥile attending Orientation.—IF this isyour First Franchise 
with us, you ôr a site or entity principal iFyou are an entity), must also attend 
Orientation, inaddition toyourgeneral manager.—Yourtuitionis not covered hy the 
Integration Fee.—You w^illheresponsihlefor paying your tuition (currently ^25), as 
well as your travel andliving expenses. Tuition for these programs is suhject to increase 
and is not refundable. See Itemll For more detailed inlormation ahout training. 

^ Integration AssistanceOn Site fo^^^ 
linecourseson subjects such as^ualitvassurancc, Wyndham Flotel Oroup resources, 
housekeening. preventive maintenance, customer service and the RFFprocess.Wew^ 
also assist with property operations tonics including Systems Standards, using the 
Chain'sintranetsiteandrevenue management concents.Wewill provide trainingthrough 
various on line courses on suhjects such as duality assurance, WyndhamFlotelOroup 
resources, housekeeping, preventive maintenance, customer service and the RFFproces^^ 
AmemheroFour Field team willalso visit the Facility toprovideon site trainingon 
various operationalissues including Systems Standards, using the Chain's intranets 
and revenue management concepts. 

D OigitalFhotographs^We will arrange for digital photographs to be taken oFthe Facility 
byourpreforredprofossionalphotographycompany that specializesin the hospitality 
industry. The photographs willbe takenoFvarious areas oFthehotelfor use on our 
consumer website, third party travel websites, and various marketing media. See Item 8. 

Inaddition. foraconversionFacilitv.tbe Integration Fee includes; 

^ Initial Property Suppliesy oF Quest Room Amenity Products^ We w îll arrange for 
delivery oF an initial supply oFkey property supplies that assist the property ŵ ith 
meeting brand standards and/or participating in key marketing initiatives as reasonably 
determined by us.Wew^ill arrange for delivery oF an initial supply oF guest r^^ 
(e.g.,soap,shampoo)as reasonably determined by us.See Item 8. 
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*—Digital Photographs—We will arrange for digital photographs to be taken of the Facility 
by our preferred professional photography company that specializes in the hospitality 
industry. The photographs will be taken of various areas of the hotel for use on our 
consumer website, third party travel websites, and various marketing media. See Item 8. 

# Temporary Signage - If we allow you to open the Facility before installing permanent 
signage, we will arrange for one of our approved suppliers to provide temporary signage 
for the Facility in the form of a mark-bearing bag to cover your primary free-standing 
exterior sign. If you install permanent signage from an approved supplier for the Facility 
on or before the Opening Date, or if within 30 days of executing your Franchise 
Agreement, you sign a quote for and pay the required deposit for permanent signage 
from the vendor assigned to provide temporary signage for the Facility, we will issue 
you a credit of $1,000 against the Integration Fee. See Item 8. 

The Integration Fee for a conversion facility includes the following services: 

\. The Integration Fee for a new construction facility includes the following services: 

*—Orientation We will provide orientation training for your general manager in our 
program called Executive Leader Orientation ("Orientation"), without a separate tuition 
charge, provided that he/she attends and successfully completes this mandatory training 
program before you open a new construction facility or, for a conversion facility, within 
90 days after the Opening Date of the Facility. If your initial general manager does not 
attend Orientation within the respective time period, you must pay the tuition then in 
effect (currently $1,500).—Any replacement or successor general manager must attend 
and satisfactorily complete Orientation within 90 days after he/she assumes responsibility 
as general manager, and you must pay the tuition then in effect.—You will remain 
responsible—for paying for your general—manager's travel—and—living expenses, 
compensation and benefits while attending Orientation. If this is your first franchise with 
us, you (or a site or entity principal ifyou are an entity), must also attend Orientation, in 
addition to your general manager.—Your tuition is not covered by the Integration Fee. 
You will be responsible for paying your tuition (currently $825), as well as your travel 
and living expenses. Tuition for these programs is subject to increase and is not refundable. 
See Item 11 for more detailed information about training. 

*—On Site Integration We will provide training through various on line courses on 
subjects such as quality assurance, Wyndham Hotel Group resources, housekeeping, 
preventive maintenance, customer service and the RFP process. A member of our field 
team will also visit the Facility to provide on site training on various operational issues 
including Systems Standards, using the Chain's intranet site and revenue management 
concepts. 

•—Digital Photographs—We will arrange for digital photographs to be taken of the Facility 
by our preferred professional photography company that specializes in the hospitality 
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indusu^ Thephotog^phsw^beta^ 
consumer websne, third party travel webs^s, and vari^ Seeftom^ 

^^For transfor facilities, your integration Fee, your Integration Fee will only he $4,500, 
assuming you wiii not need an initial supply oF amenity products, digital photographs or 
temporary signage for the Facility. Franchisees whoarerenewing their foanchisesare not 
required to participate in Integration Services or pay an Integration Fee. We may negotiate the 
amount oFthe Integration Fee when husiness circumstances warrant. 

Property Management Systems 

You must procure computer hardware and a software license so that the Facility can 
communicate with the Central ReservationSystem,the enterprise data warehouse and the hrand 
information source. We have approved two property management systems ("FMS^ under our 
technology standard:our proprietary WynCuest system^formerly called SoftFlotel) and the 
Cpera^systemfoom Micros Systems, Inc. See Item i i foradescriptionoFthese systems and 
theirdiFforences.w^hich are availahle in three levels oF sophistication, dependî ^ 
oFthe Chain Facility. For an Opera system, purchased under Option i (as set Forth helow) the 
FMSsoFtwareisinstalledonyour computer hardware at theFacility.—For an Opera system 
purchased under Option 2, the FMS software is not installed on your computer at the Facile 
maintained at the Micros data center.—For the WynCuest system, ŵe or our vendor hosts the 
FMSsoF^vare which you access via the Internet. The system ŵ hich you will need to huy for the 
Facility will depend onanumhcroFFactors including the numher oF guest rooms in the Facî ^̂ ^ 
whether the Facility willhave Food and heverageand/or catering operations, the amount oF 
and convention husiness ŵ hich is anticipated, and the third party software interFacê  
need to he supported. 

TherearetwooptionsavailahleforprocuringtheWynCuestFMS software and the hardware 
needed to operate the FMS: 

1. You may purchasealicense to use theWynCuestFMS^UpFront Model.The price oFthe 
haseWynCuestFMSandhardwarewesell ranges From $15,000 to $20,000 depending on the 
numher oFadditional workstations, guest rooms and software interfaces needed for the Facî ^̂  
You must pay usadepositoF$10,000 at least 30 days hefore the Opening Date oFthe Facility 
You must pay the balance oFthe purchase price or make credit arrangements satisfactory to us 
hefore we will installship the FMSatto the Facility. You ean^mavalŝ purchase the hardware for 
our WynCuest FMS from an aFfiliate or from another source as long as it meets our 
speciftcations.which amount may he more than the range stated ahove; or 

2. You may suhscrihe to the WynCuest FMS software. The monthly subscription price ranges 
from $425 to $650 and depends on the number oFsoftware interfaces needed for the Facility and 
whether the installation is performed onsite or remotely. The monthly subscription foe includes 
deployment, installation, training and monthly support but does not include the hardware needc 
to operate theWynCuest FMS. IFyou choose this subscription plan,you must paya$l,400 set
up foe at least 30 days before the Opening Date oFthe Facility. Your first monthly payment is 
due upon installation of the WynCuest FMS The hardware for our WynCuest FMS can be 
purchased separately from ^s^an aFfiliate or From another source as long as it meets our 
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spedficafion^ ^ y o u c h o o s e f o p u ^ h a ^ ^ e ^ 
to^ooo, depending on the numberofworî afiô  

ifyon eieet to aeqnne the Onera system.yon w i i i a e ^ See 
itemiiforadeserintion ofthe options for ^ 
forproenringtheOpemPMS: 

L Youean heensethesoftwaredireetiy foom Micros, whieh proyidesyon with sofô vare 
maintenance and support under the inteiieetnai Property License and Su^^ 
in Lxhihi tC^h) .—if yon ehoose this Opera PMS option, yon can purchase thecompnter 
hardware, peripheral equipment, and operating system software under the integrated System 
Agreement formsfound in ExhihitC2(hV Ahernativeiy, you eanhuy the computer equipment 
ftom another source as long as it meets our technofogy standards and speciftcations. 

The price for an Opera system can yarydramaticaiiy. Ahase Opera Lite PMSw^eseii ranges 
f r o m ^ , 0 0 0 t o ^ 0 , ^ whiiethemostpow^erfuiOperasyst^^^^ 
$100,000 or more. You mustpayusadepositof$i0,000fortheOperasystem at least 30 days 
hefore the Opening Pate ofthe Facility. You mustpaythehalanceofthe purchase price or make 
credit arrangementssatisfoctory to us hefore we w ill ship the Opera PMS to the Fac^^^^ 

2̂  As an alternative, you can suhscrihe to an Opera FMS and the licenses required in 
connection w ith this FMS through the suhscription hased Opera SAAS Model offoredhyMic^ 
under thellosting Services Agreement found in Fxhihit03(c). Ifyou electthis system,you will 
payaone time set up foe that ranges from $ 9 . 2 7 ^ 
ranges trom $708 to $3,697. These fee ranges include installation and the installers'travel, the 
rightto use the Opera software, support of theOperaapplication, database backups and the 
hosting fees. Thefoe ranges do not include additionalinterfoces that may be required. The 
Opera databases, servers, application servers and storage are housed in the Micros data center 
and notattheFacility.—FacilitiesconnecttotheMicrosdatacenter via their own broadband 
connection,which must meet certain requirements as specified by Micros. Wemay require you 
to utilize tokenization technology for thetransmission ofcreditcard information, and Micros 
may require that a tokenization provider be selected as part of this Opera SAAS Model. 
Facilities must also have an Opera interfoceFC and any required work stations. Facilities that 
choosetosubscribetotheOpera SAAS Model mustcommittoanfinimtnn term ofthirty six 
(36) months. 

Regardless of the FMS optionyouchoose.you are required to obtain network connectivity 
enable your FMS to interfoce w ith the CRS, the brand information source and the enterprise dat̂ ^ 
warehouse.—You may either contract for network connectivity services with our approved 
supplierby signing the Connectivity Fquipmentand Services Addendum to your Franchise 
Agreement (FxhibitC l)orfromanother source aslong as suchprovider meets our System 
Standards. See Item 11 for more details on network connectivity. 

If you purchase an existing Chain Facility in whichaFMSis installed which does not meet our 
then current teclmology standards, you must installanew approved FMS at your cost Ifyou are 
atransforeeofaChain Facility withacurrent FMS that meets ourtechnologv standard.we offor 
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o p f i o n ^ r e q u ^ P M S ^ c e ^ T h i s ^ m ^ ^ o f f o ^ ^ ^ ^ y 
a t a f ixedco^of^O^ You may also requ^add^on^^mmg^^for our 
^theoddmoual cost of truimug could bo up to $5,000, 
need to bo valued and wbotbcrtbc^ For au Opera PMS, 
tbecostofadditloual training would be$IO,000 for up to seven t r a ^ Seeltemll We 
may require ftauelnsees to replace exlsfi^^ 

Ifyour franchise Is fbraconversion facility, you bavecompleted all payment and otber 
obligations lor your FMS, but it willnot be ready for installations 
Facility, wemay makeavailable to you, on atemporary basis,a limited function, property 
management system. SeeftemIL 
Otber 

You can purchase forniture, fixtures, equipment and otber supplies wbicb you may need before 
opening thefacilityasaChainFacility through WSSFs^ApprovedSupplieB' program. See 
Items7and8. 

Wemay provideyou withan interior design prototypefor the construction, renovationor 
fornishing ofthe Facility. However, ifyou choose to create your own custom design,we will 
charge youaOustom Interior Design Review Fee. This Fee will be assessed for our review of 
custominterior design drawings whichyou must submit to us to ensure compliance with our 
interior design standards. The Custom Interior Design Fee is currently $75per hour up toa 
maximum of$5,000, but is subject to increase in the future. 

Our affiliate, WTS, can, at your option, provide you with design and construction advisory 
servicesknownasTechnical Advisory Services. Thefoefor these servicesisbasedonthe 
amount ofwork enlisted. The available services include: providing System approved design and 
technical information and approvals; attending meetings and presentations; and conducting 
design and technical reviews. Attendance at project team meetings and site visits may also be 
included in these services. 

WTS also provides, at your option, Project Management Services. The fee for these services is 
5^ ofthe total cost ofthe project excluding the costs offurniture, fixtures and equipment and 
operating supplies and equipment. These services include: actively managing the work on behalf 
ofthe Facility; overseeing, coordinating, planning and monitoring the work of the teams 
involved in the project; and selective responsibility for directing and managing the process fora 
new construction, renovation or capital expenditure project. 
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ITEM 6: OTHER FEES 

Type of Fee Amount Due Date Remarks 1 

Royalty 2 5.5% of Gross Room 
Revenue 

Monthly by 
the 3rd day of 
the month 
after Gross 
Room 
Revenue 
accrue. 

Payable from Opening Date until the expiration or 
sooner termination ofyour Franchise Agreement. 
Sec Item II. 

System Assessment 
Fee 

3% of Gross Room 
Revenue 

Same as 
Royalty. 

Subject to change to cover costs of providing 
marketing, reservation and other services, upon 
60 days' notice to you. 

Loyalty Program 
Charge 

Up to 5% ofthe Gross 
Room Revenue accrued 
by a loyalty program 
member. 

Payable after 
a member is 
awarded 
points at your 
Facility and 
we invoice 
you. 

Loyalty Program Charges fund the Wyndham 
Rewards® guest loyalty program.3 

Taxes Amount assessed by 
federal, state and local 
tax authorities on 
Recurring Fees and 
basic charges. 

When we 
invoice you. 

Includes sales, gross receipt, value added, use or 
similar taxes, but not income tax (or any optional 
alternative to income tax assessed) against us. 

Interest Lesser of 1.5% per 
month or the 
maximum rate 
permitted by law on 
any amount not paid 
by the due date. 

When we 
invoice you. 

Payable for late payments of Recurring Fees. 

Extension Fee $2.00 per room per day After each 30 
days of 
opening 
deadline 
extension; 10 
days after 
Opening 
Date. 

Paid to extend opening deadlines beyond dates 
established in Schedule D of the Franchise 
Agreement. 

SUP MB 
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Type of Fee Amount Due Date Remarks 1 

Training Fees and 
Expenses 

Tuition is currently 
$1,500 for you or your 
initial general manager 
to attend our 
orientation program 
known as Executive 
Leader Orientation 
("Orientation"). This 
fee is included in your 
Integration Fee. 
However, if he/she 
does not attend 
Orientation by the 
deadline established in 
the Franchise 
Agreement, you will 
pay the tuition then in 
effect. See Items 5 and 
#1-1 f you are an 
owner, entering into 
your first franchise 
agreement with us or 
have not completed 
Orientation within the 
last two years, you 
must attend Orientation 
in addition to your 
general manager. This 
tuition is not included 
in the Integration Fee 
and is $825. You must 
pay the tuition then in 
effect for any 
replacement general 
manaacrporsonnol. 

Internet-based training 
is currently $65 per 
year and is mandatory. 
This fee is subject to 
increase in the future. 

When we 
invoice you 
before 
orientation. 

Orientation is mandatory for all general managers 
and for owners who are entering into their first 
Franchise Agreement with us or have not 
completed Orientation within the last two years. 
See Item 7 for additional estimated costs of 
attending Orientation. See Item 11 for 
supplemental training "information. 

Spirit of Super 8 
Training 

$175 per year When we 
invoice you. 

Remedial Training Online: $250 

Onsite: $1,300 

When we 
invoice you. 

We may require you, the general manager and/or 
staff member to participate in a remedial 
customer experience assessment or training. See 
Item If. 

Public Offering Foe $$sm lie fore public 
offering of 
your equity 
interest's 
occuro. 

Fee payable when you have your first registered 
public offering ofyour equity securities, after 
which thov aru freely transferable. 

SUP MB 
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Type of Fee Amount Due Date Remarks 

Condemnation 
Payments V 
Casual ty Pay menu 

Recurring Fee for one 
year after notice of 
Condemnation or to 
the date of 
Condemnation, 
whichever is longer. 

If your Franchise 
Agreement terminates 
as the result ofa 
Casualty, you will pay 
all amounts accrued 
priot-te termination. 

30 days after 
Facility 
condemnation 
is completed. 

You must give one year's notice of termination 
for Condemnation. Fee payments continue until 
the Facility is actually taken by public authority. 

You will not be obligated to pay Liquidated 
Damages if tho Facility will no longer be used as 
an extended stay or transient lodging facility 
after the Casualty. 

Chain Conference 
Fee 

In 2015^ the 
ChainGlobal 
Conference Fee will be 
$1,049 for your first 
attendee which will be 
automatically billed to 
you; $849 for each 
additional attendee. 

Before the 
conference 
when we 
invoice you. 

Chain Conference may be held on either a 
Chain-wide or regional basis. Attendance 
required by you or another representative of the 
Facility for each Facility you own. We will 
automatically bill and charge you the Chain 
Conference Fee even if you do not attend. The 
Conference may be held as part of a multi-brand 
Conference with other Lodging Affiliates. -We 
may increase fee to offset higher costs in the 
future. You must also pay for your attendees' 
travel, lodging nnd incidental expenses for 
attending the Conference. 

Rooms Addition 
Fee 

Currentlv.Nov^$255 
for each guest room 
added to the Facility. 

When we 
approve the 
addition. 

Fee will be the same as Initial Fee per room 
when you request our approval to increase the 
number of guest rooms in the Facility-tmdef 
Section 3.M of Franchise Aareemem. 

Relicense Fee Same as Application 
Fee plus Initial Fee 
(See Item 5) 

When 
transferee or 
renewing 
party signs 
new 
Franchise 
Agreement. 

Indemnification 
Costs 

Cost of defending and 
resolving indemnified 
claims. Includes 
"Returned Check Fee" 
(currently $20) for 
checks you submit to 
us which arc 
dishonored by your 
bank or other financial 
institution. 

When costs 
incurred or 
demanded by 
us. 

Section 8 of the Franchise Agreement specifies 
when you indemnify us and the Lodging Affiliates 
for "Losses and Expenses" (defined in the 
Franchise Agreement. Appendix A) incurred to 
defend third party claims and suits. Returned 
Check Fee reimburses us for any fee we must pay 
if your bunk or other financial institution 
dishonors your check, plus our administrative 
charge. We may change the Returned Chock Fee 
in the future to cover changes in bank charger, and 
administrative costs. 
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Type of Fee Amount Due Date Remarks 

Audit Fee If understated amount 
is 3% or more of total 
amount owed during a 
6 month period, vou 
will also pav the costs 
and expenses of 
audit.Underatated 
amount plus interest. 

When we 
invoice you. 

If understated amount is 3% or more of total 
amount owed dwring a-6- month period, you will 
also pa}' the costs and expenses of audit. 

WynCuest PMS 
Maintenance, 
Support and Service 
Fee (includes HTCS 
& CRISP Iocs)-
Upfront Model 

Currently. $54.48 per 
room per year, plus up 
to $660 for credit card 
interface and $300 for 
each additionaletkey 
interfaces. 

This fee does not apply 
if you purchase a 
WynCuest PMS 
through our 
subscription model 
described in Item 5. 
See WynCuest PMS 
Subscription Fee 
below. 

I/12th ofthe 
Annual Fee, 
payable each 
month when 
we invoice 
you, 
beginning at 
the end of the 
month of 
PMS 
acceptance. 

This fee is for WynCuest PMS - Upfront Model 
users only. See Horns 5 and 11. We may increase 
the WynCuest PMS Maintenance. Support and 
Service Fee up to 5% per year. 

WynCuest PMS 
Subscription Fee 
(includes HTCS & 
CRISP fees)-
Subscription Model 

Currently. $425 - $650 
per month depending 
on the number of 
software interfaces 
needed for the Facility 
and whether the 
installation is 
performed onsite or 
remotely. Includes 
deployment, 
installation, training 
and monthly support. 

Monthly 
when we 
invoice you. 

This fee is for WynGuest PMS Subscription 
users only. See Items 5 and 11. We may 
increase this fee in the future. 

WynGuest PMS 
Subscription Set-Up 
Fee - Option 2 

Currently. $1.400. 
payable only if you 
choose the 
Subscription Model. 

Due at least 
30 days 
before the 
Opening 
Date. 

This fee is for WynGuest PMS Subscription 
users only. See Items 5 and 11. 

OPERA PMS 
Maintenance Fee 
(includes HTCS & 
CRISP fees)-
Option 1 

Currently, $59.55 -
$71.70 per room per 
year depending on the 
OPERA system you 
purchase, plus $1,400 
for credit card 
interface and up to 
$1,300 for each 
additional ot to 
interfaces. 

1/12'" ofthe 
Annual Fee, 
payable each 
month when 
we invoice 
you, 
beginning at 
the end of the 
month of 
PMS 
acceptance. 

This fee is for facilities using an OPERA System 
- Option 1. See Items 5 and 11. Provided you 
purchase the latest version at opening, all future 
upgrade costs are covered by this maintenance 
fee. We mav increase this fee in the future. 
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Type of Fee Amount Due Date Remarks 1 

OPERA PMS: 
SubscriptionAAS 
Model Subscription 
- Option 2 

Currently. $708 -
$3,697 per month 
depending on the 
OPERA system you 
choose. 

1/12™ ofthe 
Annual Fee, 
payable each 
month when 
you are 
invoiced, 
beginning at 
the end of the 
month of 
PMS 
acceptance. 

This fee is for facilities using an OPERA 
Subscript ion A A S Model - Option 2. See Items 5 
and 11. This fee mav increase in the future. 

OPERA PMS 
SubscriptionAAS 
Model Subscription 
Set-Up Fee -
Option 2 

Currently. $9.275 -
$21,118, depending on 
which OPERA system 
you choose and 
payable only ifyou 
choose the 
Subscription Model. 

Due at least 
30 days 
before the 
Opening 
Date. 

This fee is for facilities using an OPERA 
SubscriptionAAS Model - Option 2. See Items 5 
and 11. 

OPERA PMS 
Subscription Model 
Management & 
Implementation Fee 
- Option 2 

Currently. SI.500 This fee is for facilities using an OPERA 
Subscription Model - Option 2. 

Dispute Resolution 
Costs 

Costs, expenses, 
reasonable attorneys' 
fees. 

When dispute 
resolution 
concludes. 

Non-prevailing party reimburses prevailing party 
for litigation expenses to enforce the Franchise 
Agreement or collect amounts owed. 

Re-inspection Fee 
and Costs 

Currently, $1,900 When we 
invoice you. 

Pays for reinspection if (i) you do not complete 
all required improvements for the Facility by the 
deadlines established in the "Punch List" 
included in your Agreement, (ii) the Facility fails 
a quality assurance inspection, or (iii) you do not 
cooperate with the inspection. We may increase 
the Reinspection Fee in the future. We may also 
charge you for the travel, lodging and meal 
expenses of the quality assurance inspectors on 
reinspections. 

CDS and Other 
Distribution 
Chunnellntcrnet 
Booking Fees 

$6.55 per reservation 
booked through the 
global distribution 
systems ("GDS"), 
$5.55 per reservation 
booked through an 
alternate distribution 

When we 
invoice you. 

Reimburses us for fees we pay on your behalf on 
reservations processed through the GDS and 
other distribution channels plus our costs 
(including overhead). In the future, we may 

booked through charge $2.50 perreservi 
Super8.com. Wyndhanihotelgroup.com, 
Wyndhamrewards:eeffl;-or through any of our 

svstem-third-par-t-y 
distribution channel 
foot booked through a 
GDS). plus agency 
commissions if 
applicable. 

other consumer websites; Subject to 
modification to reflect changes in third party fees 
and our cost (including overhead) of providing 
the service, and new service offerings. 
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Type of Fee 

Third Party 
Channci&tfeet 
Connect Fee 

Amount 

$1^.050 per reservation 
booked with our 
distribution partners 
and processed directly 
or indirectly through 
our distribution 
platformtmnoaction. 

Due Date 

When we 
invoice you. 

Remarks 1 

Subiect to modification as existing reservation 
channels are modified, partners arc added to 
existing channels or new reservation channels are 
established.Thio tee is on net transautionti that are 
made through the direct connections we have 
with Online Travel Agencies and other online 
partners with which we build connections. 
Currently we havo direct connections with 
Expedia.com and Travelocity.com and may add 
connections in the future to which this fee will 
apply. 

Agency 
Commissions 

Service Charge 

Up to 20% of Gross 
Room Revenue 
generated on qualifying 
reservations. 

Service Charge - Up to 
1.5% of 
commissionable 
revenue booked by 
agencies. 

When we 
invoice you 

Reimburses us for Agency Commissions we pay 
on your behalf plus related administrative costs. 
Includes commissions for travel agents, on-line 
travel and referral websites, travel consortia, 
travel management companies and- global sales 
agents ("GSA"). and other third party 
distribution channels (e.g.,-Kayak. ExpedicH 
Google. KoomKey). May also be used to pay lor 
paid search and other marketing by third party 
distribution channel! a going forward basis. 
20% limit is subject to modification to reflect 
changes in the commissions we pay these 
aRencieson your behalf. This fee mav include 
commissions related to group sale activities to 
offset third party costs. 

The standard Service Fee is 0.75% but may be up 
to 1.5% on certain group sales and commission 
activities. Reimburses us for administrative and 
overhead costs. Subject to modification to 
reflect changes in our costs. 

Member Benefits 
Commissions 

Service Charge 

Up to 10% of Gross 
Room Revenue from 
reservations booked 
through our Member 
Benefits Program. See 
Item 8. 

When we 
invoice you. 

Commir.oions am generally split between tho 
organization whose member books the 
reservation and our Global Sales Organization to 
reimburse it for its costs (including overhead) of 
providing the Member BcnoHts and other 
programs for generating reservations for Chain 
l-'acilities. 

Service Charge - Up to 
1.5% of 
commissionable 
revenue booked by 
Member Benefits. 

The standard Service Fee is 0.75% but may be up 
to 1.5% on certain group sales and commission 
activities. Subject to modification to rellect 
changes in our costs. 
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Type of Fee Amount Due Date Remarks 1 

G.O.Leads Plus 
Guest Referral 
Program 

10% of Gross Room 
Revenue. 

When we 
invoice you. 

Commission payable for a referral made by 
another Chain Facility: 7% is paid to the 
referring Facility; 3% is retained by us to offset 
Global Sales Organization administrative and 
overhead costs. 

Network 
Connectivity 
Monthly Fee 

Currently, $66 - $88 
per month depending 
on the- connectivity 
you select. We may 
increase the Fee up to 
5% per year on a 
cumulative basis. 

Monthly 
when we 
invoice you. 

This fee is for facilities thatwhteh purchase 
network connectivity from our approved supplier 
for interfacing with the Central Reservation 
System, the enterprise data warehouse and the 
krand-inferfflation-source. See Items 5 and 11 
and the Connectivity Equipment and Services 
Addendum to-the Franchise Agreement—Exhibit 

Network 
Connectivity Set-Up 
Fee 

Currently. $1.030 -
$2,170 

When we 
invoice you. 

This fee is for facilities wbiek-that purchase 
network connectivity from our approved 
supplier. See Items 5 and 11. 

Customer Care Fee Currently, up to $195 
Customer Care Fee 
plus resolution costs if 
you do not respond to 
a guest's complaint 
and resolve it within 3 
business days after we 
notify you, and ifwe 
become aware of 
complaints posted on 
third-party travel 
websites, distribution 
channels, blogs, social 
networks and other 
forums to which you 
don't respond. 

When we 
invoice you. 

We reserve the right to modify the Customer Care 
Program from time to time including its operation 
and fees, via the Systems Standards or another 

Early Termination 
Fees for 
Connectivity 
Equipment and 
Services Addendum 

The amount due for 
the number of full and 
partial months left in 
the initial term of the 
addendum. 

When we 
invoice you. 

You must pay us this Fee ifyou choose to 
purchase network connectivity from our 
approved supplier and your agreement terminates 
before the end ofits initial 12 month term. 

Guaranteed Best 
Available Rate 
Processing Fee 

Currently. $60 plus you 
must match the lower 
Internet rate less 10%. 

When we 
invoice you. 

Under our Guaranteed Best Available Rate 
Program, if a guest finds a lower publicly available 
rate on the Internet for the same date at your 
Facility, you must provide the applicable night at 
10% less than the lower Internet rate. We will also 
charge you a $60-Processing Fee, currently $60-to 
cover our administrative costs IbF-handling the 
complaint We may increase this fee in the 
future. See Items 11 and-1-6. 

Reconnection Fee Currently. $4.000 When we 
invoice you. 

You must pay this fee to re-establish Central 
Reservation System service ifwe suspend the 
service because of your default under your 
Franchise Agreement or for any other reason. 
We may increase this fee in the future through a 
change in the Systems Standards or another 
directive. 
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Type of Fee Amount Due Date Remarks 

ResCentral Call 
Handling Fee 

Currently, $1.65 per 
transferred call with 
$50 minimum per 
month. 

When we 
invoice you. 

Currently, you may participate in our ResCentral 
call transfer program at your option. In the 
future we may make ResCentral a mandatory 
program and/or change the formula for or 
increase the Call Handling Fee. See Item 11. 

Weekly 
Comprehensive 
Revenue 
Management 
ServicesProeram 
(Tier 2) 

Currently. $ 13-5 per 
room per month with a 
minimum monthly fee 
of$l ,500Wanda 
maximum monthly fee 
of$5,2500. 

For hotels up to 150 
rooms, monthly fees 
will range between 
$1.500 and $4.500. 
depending on market 
dynamics. 

For hotels over 150 
rooms and less than 
400 rooms, monthly 
service will be more 
than the above ranges, 
based on a variety of 
factors. 

As indicated 
on the invoice 
or, if not 
indicated, 15 
days after 
receipt. 

You may .participate, at your option, in this 
program if offered to Chain Facilities in your 
region. We may increase these fees in the future. 
See Item 11. 

Liquidated 
Damages 

SUP MB 
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Liquidated damages 
will be equal to the 
greater of $2,000 per 
guest room or total 
Royalties^ Marketing 
Contribution, and 
Rooms Sales 
Charc-esSvstems 
Assessment Fees for 24 
months preceding 
termination. For 
pre-opening 
termination, reduced to 
one-half of formula 
amounts-payable 10 
days after termination 
notice is sent. 

If the Facility has been 
open for fewer than 24 
months, then the 
amount shall be the 
average monthly 
Royalties and System 
Assessment Fees since 
the Opening Date 
multiplied by 24. 

Within 30 
days after 
franchise 
Termination 
(within 10 
days if 
termination 
occurs before 
Opening 
Date). 

Payable for termination under causes specified in 
Section 11.2 of the Franchise Agreement. 
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Type of Fee Amount Due Date Remarks 1 

De-Identification 
Fee 5 

$2,000 per day. Upon 
demand. 

Wo may aflsesn this fee Hf, following termination 
of your franchise, you fail to comply with the de-
identification obligations under your Franchise 
Agreement and our procedures. 

My Request $20.00 per call When we 
invoice vou. 

Wc may charge Tthis fee-is for providing 
telephone support to assist you with those services 
available to you through the MyRequest Portal 
(e.g., rate, inventory and content management 
requests in our central reservation system). 

CRISP (as defined 
in Item 11) Services 
Fee - OPERA PMS 
SAAS Model 
Subscription — 
Option 2 

$121 -$377 per month When we 
invoice you. 

This fee is only if you choose the Opera PMS 
SAAS subscription model - Option 2 (see Items 5 
and II and Exhibit C 3(d)). 

HTCS (as defined in 
Item 11) Fee-
OPERA PMS 
SAAS Model 
Subscription -
Option 2 

$225 - $375 per month When we 
invoice you. 

This fee is only if you choose the Opera PMS 
SAAS subscription model - Option 2 (see Items 5 
and II and Exhibit C 3(d)). 

Technical Advisory 
Sen ices 

Varies When we 
inveiee-voth 

This fee is for optional design and construction 
services only if vou choose to use them. See Item 

Project 
Management 

Up to 5% of total 
project cost. 

When we 
invoice you. 

This fee is for optional services only ifyou choos' 
to use them. See Item 5. 

Custom Interior 
Design Review Fee 

$75 per hour; 
maximum of $5,000. 

When wo 
invoice; vou. 

Thin too io lor our roviow ofyour custom interior 
design drawings ifyou choose not to follow our 
interior design prototype, as applicable. See Item 

^ 7 

1 Unless otherwise indicated, all fees are (i) imposed and collected by us, (ii) payable to us, 
(iii) non-refundable, and (iv) uniformly imposed. We require you to pay all Recurring Fees and 
other fees and charges online via our self service. Electronic Invoice Presentment and Payment 
("WynPay") tool, accessible through MyPortal, or through such other technologies or other 
means as we may establish from time to time. In the online WynPay environment, payments can 
be made either by the electronic check payment channel or the credit card payment channel. 
Standard Recurring Fees include the Royalty and System Assessment Fee. We may negotiate 
increases or decreases for a particular transaction at the time the Franchise Agreement is signed 
for Royalties, System Assessment Fees, Extension Fees, Public Offering Fees, Liquidated 
Damages, Condemnation Payments, Rooms Addition Fees and Relicense Fees when business 
circumstances warrant. You may not be eligible for early termination rights if we reduce any of 
the standard Recurring Fees in your Franchise Agreement. See Item 17. You begin paying 
Recurring Fees when you open the Facility. If you purchase an existing Facility, you begin 
paying Recurring Fees when you acquire or take possession of the Facility, whichever comes 
first. 
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^rossRoomRevenue^meansgro^ 
guest ^eepm^roomsa t theF^ 
guaranteed no^show revenue net ofehargebaeks from c red i t s 
any business interruption or similar insurance appheable to the loss of revenues 
availability ofguest rooms. Excluded r̂om Cross Room Revenue are separate charges to guests 
ôr Food and leverage, room service, actual telephone charges, key ^rfeitures and 

entertainment (including Internet fees and commissions^vending machine receipts^ and federal, 
state and local sales, occupancy and use taxes. 

^ AllChain Facilities must participateinthe Wyndham Rewards^guest loyalty program 
which is operated by our af^liate Wyndham Rewards, Inc. Under Wyndham Rewards, members 
can earn Wyndham Rewards points, airline miles or r a i l p o ^ 
participating Chain Facilities as well as through ^uali^ing Stays at participating Lodging 
Af^liatehotels,through purchasesfromnon-affiliatedmerchantsandserviceproviders,orby 
making purchases withaWyndham Rewards co-branded credit card, members can redeem their 
Wyndham Reward points for free night stays at Chain Facilities and at Lodging Af^liate hotels, 
for airline tickets, shopping and dining gi^ cards, merchandise and other rewards, membership 
in Wyndham Rewards is r̂ee. We will offer callers to our toll-free reservation center and 
visitors to our consumer website the option to ̂ oinWyndham Rewards. You must also offer to 
enroll guests at your front desk, and we may establish enrollment quotas, from time to time, for 
Chain Facilities. Al l franchisees will be assessed a Loyalty Program Charge on qualifying 
WyndhamRewards member stays at their Facility, qualifying Stays are denned in the Front 
Desk Cuide, as it may be amended r̂om time to time. Certain member stays may not qualify ôr 
WyndhamRewardspoint earnings. Wewillproactively matchandawardpointstomembers 
even if they fail to present their membership card at check in. We will reimburse you for free 
nightstaysatyourFacilityundera^ormulawhich is set forth in the program guidelines,which 
may be amended from time to time. Wyndham Rewards, Inc. has reserved the right to modify, 
alter, deleteoradd new terms or conditions, procedures, point values, redemption levelsor 
rewards ôr the Wyndham Rewards program at any time upon thirty (30) dayŝ  notice. 
Wyndham Rewards, Inc. may terminate the program at any time upon six monthŝ  prior notice. 

^ Iftaking occurs less than one year af̂ er notice to us, you pay the average daily Royalties 
and System Assessment Fees payableoverthe oneyear period preceding thedateof your 
condemnation notice to us multiplied by the number of days remaining in the one year notice 
period. Wemayreducetherequired notice period when business circumstances warrant. 

^ If you failto comply with all of the de-identification obligations of Sections.2 of your 
Franchise Agreement and our procedures, you agree to^(i)payade^identi^cation^eeof^,000 
per day until de-identification is completed to our satis^ction^ and (ii) permit our representative 
to enter the Facility to complete the de^identi^cation process at your expense. 
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I T E M 7: ESTIMATED INITIAL INVESTMENT 

The following tables provide an estimate of the initial investment required for a 60 room Chain 
Facility. The presentation in the conversion Facility table presumes that you already own the 
Facility. The new construction Facility table excludes the cost of land. The figures for "hard 
costs," such as Facility construction and improvements, furniture, fixtures and equipment, and 
signage, are based on hotel industry sources. They are believed to be accurate, but have not been 
independently verified. Your actual expenditures for a Chain Facility will depend upon many 
variables, such as region of the country, labor costs, economic conditions, and timetable for 
completing the project, and may be outside of the ranges presented. 

YOUR ESTIMATED INITIAL INVESTMENT 

ESTIMATED EXPENDITURES FOR A 60 R O O M CONVERSION FACILITY 

(1) Type of expenditure (2) Amount 
(3) Method of 

payment 
(4) When due 

(5) To whom 
payment is to be 

made 

Application Fee / Initial Fee 1 $25,000 Lump Sums Application Fee: upon 
submittal of Franchise 
Application; Initial 
Fee: upon signing of 
Franchise Agreement 

Us 

Integration Fee 2 $7,900 Lump Sum At Signing of 
Franchise Agreement 

Us 

Facility Improvements 3 $ 0 -
$74+32,000 

As Incurred Before Opening Suppliers 

Furniture, Fixtures and 
Equipment4 

$0--
$31506,000 

As Incurred Before Opening Suppliers, WSSI 

Signages $25,000 -
$100,000 

As Incurred Before Opening Suppliers 

Opening Inventory and Supplies $5,000 -
$625,000 

As Incurred Before Opening Suppliers or WSSI 

Insurance 7 $6,500 -
$8,000 

Lump Sum Before Opening Insurance Carriers 

Grand Opening Advertising $12,000 -
$19,600 

As Incurred Before Opening Advertising Media, 
Agency, Printer, 
Photographer 

Training Expenses 8 $770 -
$5,000 

As Incurred Before Opening Us. Suppliers. 
General Manager 

Technical Systems 9 $18,000-$65,000 As Incurred Before Opening Us, Wyndham 
Hotel Group, 
Approved 
Alternative Supplier 

Miscellaneous Non-Tangible 
Asset Costs 1 0 

$25,000 -
$45,000 

As Incurred Before Opening Suppliers, 
Professionals 

Additional Funds for 3 Month 
Initial Period " 

$51,000 -
$61,000 

Monthly 
Payments For 
Recurring Fees, 
As Incurred For 
Other Expenses 

After Opening Us. Employees; 

Suppliers, Utilities 
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ESTIMATED EXPENDITURES FOR A 60 R O O M CONVERSION FACILITY 

(1) Type of expenditure (2) Amount 
(3) Method of 

payment 
(4) When due 

(5) To whom 
payment is to be 

made 

Conversion Contingency 1 2 $0 - $326,0+00 As Incurred Before Opening Suppliers, Utilities 

Architecture. Design & $0 - Installments Before. Durins, After Architects, 
r • • n 
Rnamccnna " $75,000 Construction Engineers. 

Consultants 

Permits. Licenses, Deposits and 
Related Fees w 

$ 0 -

$18,500 

Lumn Sum Before Opening Government 
Agencies. Utility 
Companies 

Total Estimated 
Initial Investment 

5176,170-
$1,591,000+^35,600 

Total Cost per Room $2,936 
$26,5173^60 

' See Item 5 for the amount or formula for each fee. We may defer payments of the Initial 
Fee. See Items 5 and 10. 

See Items 5 and 11 for a description of the Integration Services we provide. 

3 The low end of the range assumes that (i) you already own the Facility and have no 
acquisition costs, and (ii) the Facility's exterior, public areas, guest rooms and plumbing, 
heating, ventilation, air conditioning and other systems are in good condition and meet Systems 
Standards. The high end of the range assumes that (i) you already own the Facility and have no 
acquisition costs, (ii) the Facility requires no extensive structural renovations to meet Systems 
Standards, and (iii) the exterior, public areas and guest rooms are in poor condition and require 
refinishing (e.g., exterior walkways and swimming pool surface, landscaping, carpeting and floor 
tile, wallcoverings, ceiling tile). 

4 Includes furniture, fixtures and equipment ("FF&E") for all areas of the Facility 
including guest rooms and public areas. The low end of the range assumes that the FF&E are in 
excellent condition and meet Systems Standards. The high end of the range assumes that most 
FF&E are in poor condition and need to be replaced. The ^estimate presumes that you will 
install our approved interior design package in all guest rooms. Tax and freight will vary and are 
calculated at 5% of cost on the low end and 20% of cost on the high end. 

5 Includes the cost of materials and installation for one pylon sign, one wall mounted sign 
and one directional sign. Your actual cost will depend on many variables including sign size, 
materials and height, distance signs must be shipped, labor costs and local ordinances. 

6 Includes linens, paper supplies, logoed items and housekeeping supplies. 

7- You must maintain commercial general liability insurance with combined single limits 
per occurrence of $1 million primary coverage and $3 million excess liability umbrella coverage 
($4 million total), plus other coverage. Insurance requirements are subject to change on a 
Chain-wide basis. Does not include your costs for property and casualty insurance, workers' 
compensation, disability and other insurance benefits for your employees. 
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The low end of the range presumes that only your general manager will attend 
Orientationandthat he/she willdrivetothe program. Sineeyourinitialgeneralmanager's 
Orientationtuitionisineludedinthelntegra^ 
travel eosts^midlevel lodging and meal expenses. The high end ofthe range presumes that you 
or one ofyour representatives will also attend Orientation and will ineursigni^eant airfare, ear 
rental, lodging and meal expenses. The tuition eost ^or you or another staff memher to attend 
Orientation in addition to your general manager is ̂ 2 ^ . Seeltemll. 

^ This item presumes thattheFaetlity^s telephone, television and high speed Internet 
aeeess systems meet our standards and speei^eations and do not need to he upgraded. All Chain 
Faeilitiesmust procure anapprovedproperty management system("P^S^soitean interface 
withthe Central Reservation System, th^ brand inlbrmation sourc^and th^ enterprise data 
warehouse. The lower end ofthe range presumes that you select the base monthly subscription 
WynCuest P^lSI^r the Facility. The upper end of the range presumes that you choosea^ull 
Opera system I^r the Facility. See Items^a^dllfor information about the PI^S. 

^ Includes attorneys'fees and accountants'fees, business license fees, surveys, bank fees, 
the cost ofback office accounting systems, and similar business startup expenses. 

^ This amount is an estimate and includes the Recurring Fees you will pay us. It does not 
include debt service payments or rent. No ^arning^claimi^ implied. Î Iany factors affect your 
initial period Cross Room Revenue and operating costs, including seasonality, pre opening 
advertising and marketing, location, your management ability, staff performance and local 
market factors such as competition f^r customers and employees. These expenses include labor 
costs. Wedonotguaranteethatyouwillnothaveadditional expenses starting the business. 

^ This amount is calculated as 5%of renovation costs. 

^ This amount includes your architectural ând structural, mechanical, electrical and 
plumbing engineering) Î ees to adapt our prototypical t̂ lans and specifications to meet site 
feasibility report requirements and local codeandzonin^requirements. Thisamountdoesnot 
include site evaluation fees, ^eotechnical report fees, or civil engiueering^^^ 

This item includes costs l^r permittees, utility deposits and relatedlees. This î em does 
not include impact êes which may be assessed by local authorities. You should check with the 
applicable localauthorities to determine if impact fees are assessed and, if so, how they are 
calculated and the amount to be charged to vour Facility 
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ESTIMATED EXPENDITURES FOR A 60 R O O M NEW CONSTRUCTION FACILITY 

(1) Type of expenditure (2) Amount 
(3) Method of 

payment 
(4) When due 

(5) To whom payment 
is to be made 

Application Fee, Initial Fee $25,500 Lump Sums Application Fee: upon 
submittal of Franchise 
Application; Initial 
Fee: upon signing of 
Franchise Agreement 

Us 

Integration Fee $6,400 Lump Sum At Signing of 
Franchise Agreement 

Us 

Market Study 3 $5,000 -
$12,000 

Lump Sum Before Construction Feasibility Consultant 

Phase I Environmental Survey $4,000 -
$7,500 

Lump Sum Before Land Acquired Environmental 
Consultant 

Architecture, Design & 
Engineering5 

$81^9,6000 -
$1475,6000 

Installments Before, During, After 
Construction 

Architects, Engineers, 
Consultants 

Land Acquisition Not Estimated 

Permits, Licenses, Deposits 
and Related Fees 7 

$30,000-

$675,000 

Lump Sum Before Opening Government Agencies, 
Utility Companies 

Facility Construction $2-k00Om,000 
$2,700606,000 

Progress 
Payments 

Before Opening General Contractor 

Furniture, Fixtures and 
Equipment9 

$264^,000 
$32145,000 

As Incurred Before Opening Suppliers, WSSI 

Signage 1 0 $45,000 -
$100,000 

As Incurred Before Opening Suppliers 

Opening Inventory and 
Supplies 1 1 

$210,000 -
$310,5000 

As Incurred Before Opening Suppliers or WSSI 

Insurance 1 2 $6,500 
$8,000 

Lump Sum Before Construction 
and Prior to Opening 

Insurance Carrier 

Grand Opening Advertising $12,000 
$19,600 

As Incurred Before Opening Advertising Media, 
Agency, Printer, 
Photographer 

Training Expenses $770 -
$5,000 

As Incurred Before Opening Us, Suppliers, General 
Manager 

Technical Systems 1 4 $95,800 -
$148,500 

As Incurred Before Opening Us, Wyndham Hotel 
Group, Approved 
Alternative Supplier 

Miscellaneous Non-Tangible 
Asset Costs 1 5 

$55,000 -
$100,000 

As Incurred Before Opening Suppliers, Professionals 

Construction Contingency 1 6 $1020,000 
$1350,000 

As Incurred Before Opening Suppliers, Utilities 

Additional Funds for 3 Month 
Initial Period 1 7 

$97,000 -
$128,000 

As Incurred After Opening Us, Employees, 
Suppliers, Utilities 

Total Estimated 
Initial Investment 

$2,851,57(WWW0 

$3.962.1 

Total Cost Per Room $47,5264^000 -
$66.04344448 

See Item 5 for the amount or formula for each fee. We may defer payment of the Initial 
Fee. See Item 10. 
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See Items 5 and 11 for a description of the Integration Services we provide. 

3 
We do not require a market or feasibility study. We strongly suggest that you obtain one 

from a reputable consultant to confirm your decision to construct a Chain Facility and to provide 
potential financing sources with independent information on prospects for the Facility. 

4 The outcome of the Phase I Survey may dictate additional environmental studies be done 
to satisfy any concerns over potential hazards at the location you select. 

5 This amount includes your architectural (and structural, mechanical, electrical and 
plumbing engineering) fees to adapt our prototypical plans and specifications to meet site 
feasibility report requirements and local code and zoning requirements. This amount does not 
include site evaluation fees, geotechnical report fees, or civil engineering fees. 

6 Land costs vary materially. A 60 room Facility needs at least 1.5 acres for the building 
and adequate parking areas. Within urban areas the acreage requirements are less, provided that 
adequate parking is available for guests. Your land cost depends on land prices in your area and 
the site you select. Frontage on major thoroughfares and proximity to interstate highways or 
transportation centers used by persons needing overnight accommodations is desirable. 

7 This item includes costs for permit fees, utility deposits and related fees. This item does 
not include impact fees which may be assessed by local authorities. You should check with the 
applicable local authorities to determine if impact fees are assessed and, if so, how they are 
calculated and the amount to be charged to your Facility. 

8 This includes general construction, minimal site work and landscaping. The cost of 
construction may vary substantially from location to location. The type of construction used, 
cost of materials, labor, costs, local code requirements and other factors will affect the cost. 

9 Includes furniture, fixtures and equipment ("FF&E") for all areas of the Facility 
including guest rooms and public areas. Estimate presumes that you will install our approved 
interior design package in all guest rooms. Tax and freight will vary and are calculated at 5% of 
cost on the low end and 20% of cost on the high end. 

1 0 Includes the cost of materials and installation for one pylon sign, one wall mounted sign 
and one directional sign. Your actual cost will depend on many variables including sign size, 
materials and height, distance signs must be shipped, labor costs and local ordinances. 

" Includes linens, paper supplies, logoed items and housekeeping supplies. 

1 2 You must maintain commercial general liability insurance with combined single limits 
per occurrence of $1 million primary coverage and $3 million excess liability umbrella coverage 
($4 million total), plus other coverage. Insurance requirements are subject to change on a 

•Chain-wide basis. Does not include your costs for property and casualty insurance, workers' 
compensation, disability and other insurance benefits for your employees. 

1 3 The low end of the range presumes that only your general manager will attend 
Orientation and that he/she will drive to the program. Since your initial general manager's 
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Orientation tuition is ineinded in the Integration Fee, theiowend estimate ineindes minimal 
travel eosts,mi^ievei lodging and meai expenses. The high end ofthe range presumes that yon 
or one ofyour representatives will also attend Orientation and will ineur significant airfare,^ 
rental, lodging and mealexpenses. The tuition eost for you or another staffmemher to attend 
Orientation in addition to your general manager is ̂ 25. SeeftemIL 

^ This item includes capital equipment costs and installation for the F^S, guest room and 
puhiic area highspeed Internet access, P^^telephonesystem^includingconsoiesandguest 
room and administrative telephones) and television system. The low end ofthe range presumes 
that you seiectahaseWynOuestF^ISfor the Facility. The high end ofthe range presumes that 
you purchaseaf^ii Opera system. See items^an^IIfor information ahout the F^S. 

^ Includes attorneys'fees and accountants'fees, husiness license fees, surveys, hankies, 
the cost ofhack office accounting systems, and similar husiness startup expenses. 

^ This amount is calculated as 5%ofFaciIity Construction costs. 

^ This amount is an estimate and includes the Recurring Fees you will pay us. It does not 
include deht service payments or rent. No earnings claim is implied. B̂lany factors affect initial 
period Cross Room Revenue and operating costs, including seasonaIity,pre^opening advertising 
and marketing,Iocation,your management ahihty, staff performance and local market factors 
such as competition for customers and employees. These expenses include lahor costs. Wedo 
not guarantee that you wiii not have additional expenses starting the husiness. 

None of thefees and costs payable to usin the foregoing tahlesis refundable. Fees and costs 
payable to suppliers and other third parties above generally are not refundable unless you 
negotiate sucharight with them. Seeltem lOforadiscussionoffinancingwhichmightbe 
available for your initial investment inaChainFacility. 
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I T E M ^ R E S T R I C T I O N S O N S O U ^ ^ 

You must design t h e F a c i ^ y t o m e ^ ^ 
Faeihty with eertain items, iueiuding but not 
bath andbed hnens,draperies, bedspreads, earpet, waiieoverings, lighting, lobby raekeard 
display eases, lee maehines, telephone systems and other amenities for whieh we have 
establishedspeeifleations, speeiftedesignatedsoureesor^Approved Suppliers" or minimum 
standards. We may revise existing standards and add new ones from time to time through 
amendments to theSystems Standards manual. 

You must purehaseWe^ellth^WynCu^t and Op^raeomt^uter hardware, peripheral equipment, 
and operating system software that meet our standards under the two Inte r̂at̂ d System 
Agreement form^ found in ExhibitsC2(a)andC2(b^ Altematively,youean buy this computer 
equipment from another source as long as it m^ts Systems Standards. 

You may purchase mark^bearing items such as signage, room supplies and digital photographsof 
the Facility that will be posted on our consumer website, only from suppliers for these products 
included in ^SSFs Approved Supplier program. We provide digital photography of the 
Faeility.an initial supply of guest room amenity products andatempora^ mark bearingbagt^ 
cover your primary free standing exterior sign as part ofthe h^tegrationSe 
facility.Foranew construction facility,we provide digital photography ofthe F̂ ^̂  Seeltems^ 
andl l 

We may require you to purchase certain items, such as mattresses, box springs, bathroom 
fixtures and amenities, from our Approved Suppliers. 

You must obtain insurance as disclosed in Item^. 

We have developedamandatorySuperStart^complimentary continental breakfast programs 
all Chain Facilities featuring standard menu items, equipment and method of presentation. 
Under the program, franchisees must purchase certain branded food products either through our 
recommendeddistributor(s) or throughother vendor(s)they select. Franchisees whopurchase 
breakfast items through our recommended distributor(s) will receive negotiated prices and may 
receivecomplimentarydisplayand dispensing equipment forcertain food items. 

We receive commissions from our recommended distributors and from certain product 
manufacturers on sales to Chain Facilities. 

We may offer certain optional architectural, project management, consultation and design 
servicesfortheFacilityforafee. Seeltems5and6. You must purchase certain training fî om 
us, our affiliate or our provider at our option. 

To support the purchasing eflOrts of our franchisees, we and/or WSSI negotiate purchasing 
terms,includingprice,volume discounts and commissions onarange of products and services. 
In doing so, we and our affiliates seek to promote the overallinterests of our lodging systems, 
our management company and our interests as franchisors. We and/orWSSl believe that the 
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prices obtained tbroogb onr products and services programs for francbisees are generaiiy 
competitivebecanseofonr buying power andnegotiateddisconntswitbsnppiiers. We do not 
represent tbat pricing under any of tbese programs is tbe best available onaper item basis. 

In connection witb tbis program, we and/or WSSI identify certainsuppliersof products and 
services wbo are tben designated as approved Suppliers^ Under tbe Approved Supplier 
program, francbisees may purchase products and services directly from tbese Approved 
Suppliers through our electronic e-procurement system or through more traditional means. 

Approved Suppliers pay WSSI acommission bâ ed upon the volumeofsalesto franchisees. 
These commissions are generallyapercentage of net or gross sales to franchisees. Commissions 
on average, should range from l%to of netor gross sales to franchisees,with the exception 
ofalimitednumberoflegacyApproved Supplier agreements which may payacommission of 

—WSSI also receives marketing f^es from many ofits vendors in order to market their 
products or services to Chain Facilities. 

Suppliers interested in doing business with us or the lodging Affiliates who are not currently on 
the Approved Supplier list mustapply by registeringonlineatthe Supplier Registrationsite^ 
http^/suppliers.wyndhamworldwide.com. Registration on the sitedoes not guarantee thata 
supplier will become an Approved Supplier. Registered suppliers are evaluated and potentially 
approved according to an approval process established by WSSk The specific criteria and 
processes utilized by WSSI in the selection process are not disclosed to franchisees. WSSI will 
reviewasupplier who has registered with the Supplier Registration site on an as needed basis. If 
WSSI determines the need I^raspecific product or service that is not already provided by an 
Approved Supplier, WSSI mavcontact theasu^plier. of such product or service which has 
registered with the Supplier Registration site but has not yet been made an Approved Supplier. 
Such contact does not guaranty that the supplier w ill become an Approved Supplier. As WSSI 
reviews registeredsuppliersinconnectionwithnewinitiatives as described above, WSSI does 
not guaranty that it will review each supplier which registers with the Supplier Registration site 
or that it contacts.^a^d-fFor those it does review, WSSI does not guaranty that it will do so 
withinaspecified amountoftime. Cnly suppliers whicharechosenbyWSSItobecome an 
Approved Supplier will be notified by WSSI oftheir acceptances WSSI will not notif^suppliers 
which are not chosen to become an Approved Supplier that they have not been chosen. 
modifications to specifications may be made fromtime to time through changes in the System 
Standard manual or other publications. Noises are charged by us or WSSI for franchisees to 
purchase outside ofthe Approved Supplier listing. 

WyndhamfIotelCroup,theEodging Affiliates and we are not Approved Suppliers except as 
noted in this Item above. Except f^r mandated products and services as described in this Item 
above, you may participate in the Approved Supplier program at your option. Wedo not provide 
you with the opportunity to acquire additional franchises, special renewal rights or similar 
benefits ifyou purchase goods or services through this program. 

Weestimatethat thecostof purchasesor leasesyoumust makethrough us, our affiliates, 
approved vendors, or subject to our standards or specifications will represent approximately^^ 
of your total expenditures for goods and services in establishing a new construction or 
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conversion Facility. Yonrannnal cxpcnditnrcsfrom these sourccsornndcronrstandardsor 
specifications should represent a p ^ ^ 

In 2 0 1 ^ Wyndham Flotei Croup had total net revenues o f ^ O m i l h o n . ^ 
including us, had net revenues of approximately ^320 million in 2013^ or approximately^ 
oftheWyndhamffotelCroup'snetrevenues, from purchases of products or services under the 
programs described above. Wyndham ffotel Croup's total net revenues were derived from 
Wyndham Worldwide'sConsolidated Statement ofCperations for 20123 SeeFxhibitD 

Wyndhaml^otel Croup maintainsanumber of programs for generating room nights at Ĉ ^̂ ^ 
facilities.—^nder Wyndham ^lotel Croup's member 8ene^ts" program, wyndham Flotel 
Croup or an afl^liate identifies organisations having members who t̂^̂^̂  
into an agreement with the organization to promote Chain facility usage by the members. Chain 
facilities which choose to participate in the program must offer discounted rates to the 
organization'smembers and pay a commission, usually 10%, on theroom ratepaid by the 
members. Weutilizethe remainder ofthe commissions to support the marketing of the 
f^enefitsand other programsadministered by ourClobal Sales Organization.—In 2012, the 
member benefits program generatedatotalof3^^ 
for Chain facilities. Wereceived commissions o f ^ l ^ 2 2 , ^ l from Chain facilities. 

None of our officers own an interest in any privatelyDheld supplier toour franchise system. 
fromtimetotime,ourofficersmayownnon^material interests, for investment purposes only,in 
publicly-held companies that are suppliers to our franchise system. WyndhamWorldwidehasa 
corporate policy whichprohibits conflicts of interest, w ĥich is applicable toour oncers at̂ d 
employees.—lender thispolicy,employees must avoid any relationshipor activity that mig^^ 
create or give the appearance ofaconl^ict between their personalinterests, such as those which 
might arisefrom owningal^nancial interest inasupplier^other^^ 
capital stock ofapublic company),and the interestsofWyndhamWorldwide,asubsidiary or us. 
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ITEM 9: FRANCHISEE'S OBLIGATIONS 

This table lists your principal obligations under the Franchise Agreement and other 
agreements. It will help you find more detailed information about your obligations in these 
agreements and in other items of this Disclosure Document.1 

Obligation Section in 
Franchise 

Agreement 

Section in 
WvnGuest 
Integrated 

System 
Agreement 
- Upfront 

Model 

Section in Softw 
and Services 

AgreenientW'vnGues 
I Aiirecment — 

Subscription Model 

Section in Master 
SubscriptionOper 

a Supplemental 
Sen ices 

Agreement^ 
Option 1 

Section in 
Opera 

Supplementa 
I Services 

Agreement-
Option 2 

Disclosure 
Document 

Item 

a. Site Selection and 
acquisition/lease 

3.1, 
Schedule D 

Not 
Applicable 

Not Applicable Not Applicable Not 
Applicable 

Items 7, 8, 
11 

b. Pre-opening 
purchases/leases 

3.1,3.8, 
3.10,3.15, 
Schedule D 

1.4-2 1.2+ Not Applicable Not 
Applicable 

Items 5, 7, 
8,11 

c. Site development 
and other 
pre-opening 
requirements 

3.1, 
Schedule D 

Not Applicable!^ 1.1, 1.2Not 
Applicable 

Not 
Applicable 

Items 5, 6, 
7. 11 

d. Initial and 
ongoing training 

3.3.4.1 1.52 1.^-9 4^1 .2 1.24 Items 6, 7, 
11 

e. Opening 3.1, 
Schedule D 

Not 
Applicable 

Not Applicable Not Applicable Not 
Applicable 

Item 11 

f. Fees 3.7,3.9. 
3.12.3.15. 
4.1,4.2, 
4.3,4.8,6, 
7, 9.2,9.4, 
11.4, 12.1, 
12.2. 13.2, 
15.6, 17.4, 
Schedule 
C, 
Schedule D 

1.35,2, 
Exhibit B 

II. Schedule 1.3.2. 
Exhibit B 

2, 5.1, Exhibit 
01.1,2, Schedule B 

2. E Schedule 
B M . 2 . 
Schedule B 

Items 5, 6, 
11, 17 

g. Compliance with 
standards and 
policies/operating 
manual 

3.2.3 J . 
3416, 
3.7,3.8, 
3.10,3.11, 
3.13.3.15. 
4.3,4.5, 
4.7, 7.1, 
13.1, 15.6, 
Schedule D 

1.2. 3.3. 
4.1,4^5.4 

7. S. 0. 101.2, 3.3. 2&2I.3 M i 
4.1.5.4 

Items 8, 
11 

h. Trademarks and 
proprietary 
information 

3.4,3.10, 
3.11.4.5. 
13.1, 15.1, 
15.2. 15.4. 
15.6 

Net 
ApplicufrleS 

4^3 Not Applicable^ Not 
Applicable 

Items 13, 
14 

i. Restrictions on 
products/services 
offered 

3.2. 3.4. 
3.11,3.12 

4T23.3 Jot Applicabki3.3 Not AnnlicablcW Not 
Applicable 

Items 8, 
16 

j . Warranty and 
customer service 
requirements 

3.2,3.4, 
3.11 

§T39 Not Applicable 440 Items 6, 
11 
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Obligation 

k. Territorial 
development and 
sales quotas 

1. Ongoing 
product/service 
purchases 

m. 
Maintenance, 

appearance and 
remodeling 
requirements 
n.Insurance 

o. Advertising 

p. Indemnification 

q. Owner's 
participation/ 
management/staffing 

r. Records and 
reports 

s. Inspections and 
audits 

t. Transfer 

u. Renewal 

Section in 
Franchise 

Agreement 

Not 
Applicable 

3.10,4.2. 
15.6 

3.12,3.14 

3.8, 
Schedule D 

3.4, 15.6 

3.2 

Section in 
WvnGuest 
Integrated 

System 
Agreement 
- Upfront 

Model 

Not 
Applicable 

4 ^ 
Exhibit C 

5.3- Exhibit 

m 

Not 
Applicable 

Not 
Applicable 

116 

1.2. 5.43 

3.6 

3.7,4.8, 
Schedule D 

v. Post-termination 
obligations 

12, 13 

Not 
Applicable 

4^3.1 
Exhibit C 

44, 
4^441.3. 
8.4 

Not 
Applicable 

44^216.5. 
19.9. 19.13 

Section in Software 
and Sei-viees 

A^wnientXVvnGiies 
t Agreement -

Subscription Model 

Not Applicable 

^Exhibit C 

444-5.3. Exhibit D 

Not Applicable 

Not Applicable 

4311 

Not Applicablol.2. 
5.4 

Not Applicable 

Not Applicoblo3.2. 
Exhibit C 

r|.2. 19.121.3. 8.4 

Section in Muster 
SubscripttowOper 
a Supplemental 

Services 
Agreement -

Option 1 

Not Applicable 

Exhibit BNot 
Applicable 

10.3. lOJNol 
Applicable 

Not Applicable 

Not Applicable 

343 

44^1.3.2 

Not Applicable 

Not Applicable 

Not Applicable 

4^16.5. 19.9. 19.13 

j.l.9.5.20.5Not 
Applicable 

Not Applicable^rg 

17.-1. 17.1 
30438.7. 8.13 

Section in 
Opera 

Supplementa 
I Services 

Agreement^ 
Option 2 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

1.23.2 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

8.7, 8.13 

Disclosure 
Document 

Item 

Not 
Applicable 

Item 8 

Items 6, 8, 
II 

Items 6, 7, 

Items 6, 
11 

Item 6 

Items II, 
15 

Item 6 

Items 6, 
11 

Items 6, 
17 

Item 17 

Items 6, 
17 

w.Non-competition 
covenants 

2,3.11 Not 
Applicable 

Not Applicable Not Applicable 

x. Dispute resolution 11.4, 
17.6.1, 
17.6.2, 
17.6.3, 
17.6.4, 
17.6.5 

ns, 
434319.8. 
19.12 

19.8. 19.12 30438.12 

Not 

Applicable 

8.12 

Item 12 

Item 17 

1 Ifyou are a corporation, partnership or other entity, your significant owners must sign a 
guaranty (see Exhibit C-l) agreeing to assume and discharge all obligations of the franchisee 
under the Franchise Agreement. If we offer you Development Incentive financing (see Item 
10), your significant owners must co-sign the promissory note with you. If the significant 
owners are residents of community property or certain other states, their spouses must also 
sign the note. 
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I T E ^ ^ F I N A N C I N G 

Except as speci^edinthis^em^^ 
^Franchisees, either directly or indirect^ 

Initio FeeDeferral. We may defer paymentof the Initial Fee, if husinesscircnntstances 
warrant, in onr sole discretion. The deferral is nsnallyforashort term such as^Odays, or until 
theFacility opens asaChain Facility, whichever occurs first. If deferred, vou must nav the 
Initial Fee will he paid in one installment without the accrual ofinterest unless you do not pay 
the Initial Fee within ten days af̂ er it is due. youandyour owners must sign the Initial Fee Note 
insuhstantially theform shown in Fxhihi tC-l . If yourownersareresidentsofcommunity 
property or certain other states, their spouses must also co-sign the Note. lender the Note, you 
and your guarantors or co-makers ofthe Note waive traditional defenses. These defenses include 
presentment, demand, notice of demand, protest, notice of non-payment, notice of protest, notice 
of dishonor and diligence in collection. Wc reserve the right to modify the terms of theNotc 
andfor grant extensions, novations, releases or compromises to you or any co-ma^er without the 
consent o^ or aflecting the liability o^ any other party to the Note. The Note is not subject to 
setoffs offset or recoupment. If the Franchise Agreement terminates I^r any reason or a 
^Transfer^ occurs, as defined in the Franchise Agreement, we may demand that you immediately 
pay the Note in full. If you do not pay the Note within ten^Odaysaf^er it is due, the Note will 
bear simple interest at the rate ofthe lesser o f l ^ p e r annum orthe highest rate allowed by law. 

Develo^mettt Incentive Finanem^ Wemay offer,in our sole discretion, certain development 
Incentives^ for new construction and conversion Chain Facilities.The amount ofthe ^̂ ^̂ ^ 
may not exceed ofyour equity investment in the Facility. TheDevelopment Incentive isa 
loan that is not subject to repayment unless the franchise terminates before the end ofthe term of 
theFranchise Agreement for^ftheFacilityoraTransfer occurs. At each anniversary of the 
Facility Opening Date, the Development Incentive reduces by I ^ C ofthe original amount If 
thefranchise terminates or is transferred, youmust repay the balance of the Incentive. The 
Development IncentiveNotebearsno interest except in thecaseofdefault. Toreceivethe 
Development Incentive, you and your principals, as coDmal̂ ers, must sign a Development 
Incentive Note in the form attached to FxhibitC-I when you sign and deliver to us the Franchise 
Agreement. Ifyour principals are residents ofcommunity property or certain other states, their 
spouses must also co-sign the Note. In addition, you must sign an addendum to the Franchise 
Agreement, agreeing to mal^eallpayments due under theFranchise Agreement and ancillary 
agreements through electronic funds transfers through the ACFI system, youmust provide us 
withacurrent balance sheet, loan documents and other information we request detailing the total 
costoftheFacility,the amount being financed, and your equity investment in the Facility, ^ou 
must also submit the franchisee and good standing certificates found in FxhibitC-lifwe request 
them. lfweofferyouaDevelopmentIncentive,youwill not be eligible I^r any reduction in 
Initial or recurring Fees(seeltems5and^. 

TheDevelopment Incentive will be disbursed a^er(i) the applicant has passedafinal credit 
review with no material adverse changes in the business, legal, litigation, bankruptcy status 
finances ofthe applicant, the guarantors or the project since preliminary approval, (ii) the 
Facilityofficially opens withourconsent,(iii)the applicant has completedallre^uired pre-
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opemng improveme^^c^ 
Fee. ^ouandyourguaran^oreoDm^ 
the Imti^ Fee Note. With or without notiee to or consent from eaeh guarantor or eo m^ 
may grant renewal extensions, modifications, compositions, compromises, releases or 
discharges ofother parties. ffyoutransfertheFaciiity,youmust repay thchaiance of the 
Development IncentiveNote unless the transferee audits principals assume the obligation to 
repay thefncentive and provideus with suchothersecurityas wemay re^uirein our sole 
discretion, ff you are purchasing an existing Chain Facility and you assume the obligation to 
repay theunamorti^ed balanceofthe lncentiveNotewithourconsent,youmust repay the 
balance ifthe franchise terminates af̂ er your purchase ofthe Chain Facility. We may offer the 
Development Incentive to^^issued in cash or in the form ofaline of credit w i thW^I , in our 
sole discretion wbe^-as business circumstances warrant. 

OtherFmanem^—Inthe alternative to Development Incentivefinancing, wemay offeryou 
benefits intheform of royalty rate reductions, credits or rebates if you remain in 
withyour payment,^uality assurance and other obligations under your Franchise Ag 
Wedo not presently offer anyotber direct financing anddonot guaranteeyour note, lease or 
obligation. 

Third F ^ ^ B A and C o n v e ^ o n ^ F m n n e ^ ^ o ^ r o m s ^ C C o m m e r c i a l T r u s t f F ^ C ^ 
offers fmancing under the ^ . ^ m a l l business Administration 
to ^ualil^ed franchisees for acquiring, constructing, renovating 
The^A7(a)program provides financing throughaloan issued by an authorised pa^^ 
commerciallenderwhichis partially guaranteed by the ^ A . f̂ oan proceeds can be usedfor 
most business purposes related to the development ofthe Facility including land and buildi^^ 
(including purchase, renovation and new construction), leasehold improvements, furniture, 
fixtures and equipment ( ^ F F ^ F ^ ^ ^pto 

ofthe project cost can be financed under the ^8A7(a)program. 

F ^ C offers conventional financing ôr qualified applicants.—These ^ A and conventional 
financing programs are described in greater detail in the table below. 
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SUMMARY QF FINANCING OFFERED 

P M C S B A 7(a) 

Program 

P M C Conventional Prograi 

meed iiimui rewii, ijiic uuquiijiiJOftreOflStffcietiefl costs. 
F F & E . opening inventon :, supplies, working 
capital, engineering, architectural-and construction 
period interest, and closing costs. 

Initial Foes, site acquisition, construction costs, 
F F & E , opening inventory, supplies, working 
capital, engineering, architectural and constructs 
period interest, and closing costs. 

Aitiount of 
Finan 

Up to S5 million Up to $5 million. 

emg 

mm I 

•centaae Rate 
Generally a variable rate equal to the Prime Rate 
(as reported by the Wall Street Journal), plus 
2.75%. depending upon the-ereditwwthtHess-ot'the 
borrower and other factors. 

Generally a fixed rate (7.5% as of January 2013), 
depending upon the creditworthiness ofthe 
borrower and other faetors. Variable rate options 
are also available in certain instances. 

Fe rn of Loan 

(P<fKXk>f 
Repayment) 

Up to 25 years (fully amortizing), depending upon 
the type of items financed in accordance with S B A 
guidelines. 

Up to 20 years-

First mortgage (or other senior sccuFtty-mterest) on 
tho hotel property financed (including all real 
property and impravernentSyFF&E and other assets 
directly related to the hotel operation). Lender may 
require additional outside collateral. 

Se uritv Interest 
t or of 

L eh dor 

First mortgage (or other senior security interest) on 
the-lwtel property financed (including-aU real 
property and improvements. F F & K and other-asset? 
d+reetiy-related to the hotel operation). Lender-may 
require additional outside eollateral. 

Pe 
G t 
Re 
^ 

^mei 

aruntee; 
quired from 
ur Owners 

Generally required by tho lender from ouch owne 
ofthe hotel property who is in a position of 
"control v or who owns 20% or more ofthe legal 
entity owning the hotel projoeb 

Generally required by the lender from each owner 
of the property. 

payment Option Loan may be prepaid at any time-.-For approved loans 
with a term of 15 years or greater, thoro is a prepayment 
penalty. The penalty is 5% ifprepaid during-the-first 
year; i f prepaid in the second year. 1% if prepaid 
dwing-the third year. No prepayment penalty otherwise? 

Prepayment options vary. 

Ye ir Potential 
U bility on Default 

Lender-may accelerate all amounts due under-1 he-loan; 
take possession ofthe collateral, sell-or lease (he 
eollateral. and charge you for all legal fees and other 
expenses for-exeresing the above rights. 

Lender ma) accelerate ail amounts due under the loan, 
take possession ofthe collateral, sell or-lease4he 
col lateral jraHd-ctrafge-ytw-ibr-ail •legal Ices and odicr 

for exercising the above rights. 

ivet^of Legal 
hls-and 

% all demands and notices including ¥ s t all demands and notn icluding 

ernes 

presentment, demand; protest and notice of dishonor. 
You waive all defenses that the lemde^did not obtain a 
guarantee3-dtd-ftot •obtain or perfect a lien on-the 
collateral or did not obtain fair market vah the salt 
ofthe collateral. 

presentment, demand, protcut and notice of dishonor. 
You waive ull defenses that the londei did not obtains 
guaraftteer-did-nof obtain •or pericct a lien on the 
collateral or did not obtain fair market value on the sale 
ofthe collateral. 

All or a portion ofthe financing offered by PMC may be assigned, sold or discounted to third 
parties who may be immune to your defenses and claims against the originating lender. 

We have been deemed eligible for streamlined and expedited loan processing through the SBA. 
We are listed on the SBA's central registry of franchisors whose current franchise agreements 
are eligible for SBA financing found at www.franchiseregistrv.com. We have arranged with the 
SBA to provide certain information and benefits to the SBA so that our Franchise Agreement 
meets SBA eligibility criteria for 7(a) loans. 
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Direct Capital Corp. provides direct (non brokered) 
financing to qualified franchisees for Property Improvement Programs. Under the financing 
program, franchisees may use the funding for equipment purchases, facility renovations and 
improvements and soft costs associated with improving the Facility. 

Direct Capital Corp. offers conventional financing for qualified applicants on a direct basis. 
Direct Capital Corp. is the second largest independent finance company in the US as measured 
by the annual Equipment Lease & Finance Association list of financing providers. 

SUMMARY OF FINANCING OFFERED 

Direct Capital 

Property Improvement Progrnm 

Items Fieaneed All Property Improvement itemr, nuch as renovations, signage, equipment, 
mattresses, furniture and fixtures, kitchen equipment. POS systems, TV's, 
telephone systems, computers, copiers, soil costs not to exceed 50% of total 
project costs. 

Amount of Financing Up to $1 million. 

Annual Percerrtage-Raie Generally - a • fixed -rate—startmg—as—low as—5.99%—depending—upon— the 
creditworthiness of the borrower and other factors. 

Term of Lean 

(Period of Repayment) 

Up to 5 years (fully amortixing). depending upon the type of items financed. 

Security—Interest—m—Favor of 
Lender 

First•secw-iiy-interest in assets acquired. Lender may require-addrt4t>nal-otitside 
coilutoral. 

Personal—Guarantees—Required 
•from-Ye-ur Owners 

Generally required by the lender from each owner ofthe hotel property who is 
in u position of "control" or who owns 20% or more ofthe legal entity owning 
the hotel project. 

Prepayment Option Loan may be prepaid m any lime. For approved loans with a tor-fii of 5 years or 
less, tho general terms arc a 5% if prepaid during the first year, 4% if prepaid in 
the second year. 3% if prepaid during the third year and 2% if prepaid in the 
fourth vear. 

Your—Potential—Liability—em 
Default 

Lender may accelerate all amounts due under the loan, lake possession of the 
collateral, sell or lease the collateral, and charge you for all legal fees and other 
expenses for exorcising the above rights. 

Waiver—of Legal—Rights—m4 
Defenses 

You waive all demands and notices including presentment, demand, protest and 
notice of dishonor.—You waive all-defenses that the-lender did not obtain a 
guarantee, did not obtain or perfect a lien on the collateral or did not obtain fair 
market value on the sale ofthe collateral. 

All or a portion of the financing offered by Direct Capital Corp. may be assigned, sold or 
discounted to third parties who may be immune to your defenses and claims against the 
originating lender. 

American Express^ Merchant Financing is a program that offers a set of commercial lending 
products to qualified businesses with quick and simple access to cash. Through the program, 
eligible merchants can leverage their relationship with American Express to tap into a convenient 
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and hassle free source of capital, which is automatically repaid through settlement amounts and 
accompanied by low fixed fees. 

SUMMARY OF FINANCING OFFERED 

American Express® Merchant Fii [press® Merchant Finam 
Annual Program 

ms Financed Fund overhead, rent, payroll, and inventory' 
expense-) or take advantage of vendors' early pay 
discounts 

Fund larger investments like technology and 
equipment upgrades or increase your reserve for 
unexpected cash needs. 

A nount o I 
Fi lancing 

Up to $500,000 in each monthly disburscmoni Up to $750,000 

nuial PorcDiitaao 
R *e 

Thoro is NO annual porcontago rate-
There is a FIXED FEE of 0.5% of each monthly 
disbursement. 

1 here is NO annual percentage rate. 

A FIXED FEE of 6 % ofthe total annual loan 

T rm ofLoan 

tferiod of 

Each monthly h 
the month. 

is paid back over the course of One vear 

R ipayment) 

St eurity Interest in American Express is granted a security interest in 
substantially all ofyour business assets. The 
security interest docs not cover any real estate, 
motor vehicles, household furniture or fixtures, or 
any other goods for personal, family or household 

American Express is granted a security interest in 
substantially all ofyour business assets. The 
security interest does not cover any real estate, 
motor vehicles, household furniture or fixtures, or 
any other goods for personal, family or household 
HSey 

rsonal Guarantee! None None 
quired from Yoi 

O vners 

Repayment Option Loan may be prepaid at any time. There is no 
prepayment penalty. 

Loan may be prepaid at any time. There-is me 
prepayment penalty. 

•)ur Potential 
ability on Default 

Outstanding Balance will become due 
immediately-

Outstanding Balance will become due 
immediately. 

aiver of Legal 
K |ght-s-an4-Defen-sê  

You waive all demands and notices including 
presentment, demand, protest afld-nettee-ef 
dishonor. You wi under anv theory of 

You waive all demands and notices including 
presentment, demand, protest and notice of 
dishonor. You wai ve claims under any theorv of 

lavs', including for lost profits, lost revenues, lost 
business opportunities, exemplary, punitive, 
special, incidental, indirect or consequential 
damages. Additionallv. vou war ight to a 
jury trial and to join u daso and inotuad agree to 
•submit all claims to individual arbitration. 

law. including for-lost-profits. lost revenues, lost 
business opportunities, exemplary, punitive. 
special, incidental, indirect or consequential 
damages. Additionally, you waive your right to a 
jury trial and to join a class and instead agree to 
submit all claims to individual arbitration. 

Please GOO Exhibit C 1 for standard loan and lease forms for the above programs. You should 
request a Lender Notification Agreement using the forms presented in Exhibit C 5we provide 
you. Any lender you select may requests a collateral assignment of, or security interest in, the 
Franchise Agreement, but we have no obligation to enter into any agreement or arrangement 
with any lender. See Exhibit C-5. 
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WSSI may also receive marketing fees from the lender in order to market its services to Chain 
Facilities. 

Third Party Lease Financing Programs. WSSI may in the future make arrangements with a 
leasing company to provide lease financing for qualified applicants. Such lessor will make credit 
decisions, not WSSI or us. Your purchase of a franchise from us does not ensure that you will be 
able to obtain lease financing from any such lessor or the terms of any financing you are able to 
obtain. 

Additional sources of financing may be available in the future. We have no plans to sell, assign 
or discount any Franchise Agreement. 
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I T E M 11: FRANCHISOR'S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, 
AND TRAINING 

Except as listed below, we are not required to provide you with any assistance. 

Pre-Opening Obligations to Provide Assistance 

Before the Facility opens, we will provide this assistance to you: 

1. You select the Facility's location and describe it in the Franchise Application. We reserve 
the right to obtain, or to require you to obtain at your expense, as a condition for receiving our 
approval of the site, a positive market feasibility study prepared by a nationally prominent 
independent accounting or consulting firm we approve. Since individual sites are necessarily 
unique, no listing of relevant factors will be applicable to all sites. However, we believe these 
factors are important: geographical area, population and density, other demographic factors, 
proximity to transportation, major attractions and destinations, commercial development, traffic 
patterns, competition, accessibility, and the compatibility of the area with the proposed use. We 
grant a franchise for a new construction or conversion Facility for a specific location or site only, 
and approve your site when we approve your Franchise Application. There is no specific time 
limit in which this approval has to be completed. However, we typically complete our review of 
your site and the other elements of your Application, and award or decline to award you a 
franchise, within thirty (30) to sixty (60) days after we receive your completed Application and 
all supporting documentation. By approving your Application we do not represent or promise 
that a Chain Facility will succeed at that site. Approval of the site only indicates our willingness 
for you to represent the Chain at that site. 

2. We will designate a Protected Territory for the Facility in the Franchise Agreement. 
(Franchise Agreement - Section 2). 

3. For conversion and transfer Facilities, we will inspect the Facility and create a "Punch List" 
of improvements needed before you open the Facility under our service marks and afterwards 
(Franchise Agreement - Schedule D). The Punch List is attached to the Franchise Agreement 
when it is signed. Ifwe allow you to open the Facility under the System before you complete all 
items on the Punch List, we may require, at our discretion, you to place funds in escrow to pay 
for the improvements. 

4. For a new construction Facility, we may provide access to your architect to prototype 
drawings and specifications reflecting the overall design intent for the Facility (the "Prototype 
Plans"), subject to availability. Your architect must be licensed in the state where your Chain 
Facility will be located. To receive the Prototype Plans, you and your architect must sign and 
return to us a Designation of Architect and Prototype Plans Agreement, respectively. (Franchise 
Agreement - Schedule D, Addendum for New Construction Facilities). The Prototype Plans will 
be in AUTOCAD and Microsoft^ Word^ file formats, and will usually be downloadable by your 
architect from the internet. A member of our Design and Development Team will be available to 
consult with your architect about the plans we provide. (Franchise Agreement - Schedule D). 
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5. We will review and, if appropriate, approve any detailed arehiteeturai plans and 
speeifieationsforeonstrnetinganew Facility or for renovatingaeonversionFaeility. Wewill 
review any requests tomaterially modify or deviate^omthe plans or specifications after they 
have become "Approved Flans" We may charge yon a foe to review such material 
modifications toyonr plansor specifications. Onrreview^andapproval is intendedonlyto 
ascertain initial compliance w îth Systems Standards and not to detect errors or omissions in t̂ ^ 
plans or specifications or to verify^ We 
disclaim any liability for onr review ofyour plans and specifications. (Franchise Agreement 
Scheduled 

6. If you do not utilise any interior design prototype we ofier to you,we will chargeacustom 
Interior Design review Fee to review any custom design you propose to utilise for the 
Seeltem5. Wemay provide other design or architectural services and may chargeascparate tee 
for them depending upon the complexity ofthe project (Franchise Agreement—Sections. 

^6.We may inspect the Facility duringorfollowingconstruction or renovation todetermine 
compliance with SystemsStandards and, whereappropriate,approveits opening asaChain 
Facility. (Franchise Agreement^ScheduleD). 

^7.WewillprovideyouwithaccesstoourSystcms Standards manual as described in this Item 
below. (Franchise AgreementDSection^B^. 

^ ^ ^ ^ i i i f o ^ h you with written specifications for required products and services, as well as 
information about Approved Suppliers whose products have been approved for usage, as 
described in greater detail in Item ^. (Franchise Agreement^Scction4.4). 

We will provide Integration Services to assist you in opening the Facility. Fora 
conversionfacility.these services will include Orientation training for the generalmanager, an 
initial supply ofguest room amenity products, profossional digital photographs ofthe Fac^^ 
temporary signage for theFacility^s primary free standingsign, access toonlinecourses on 
operational issues and other matters, andavisi^ 
integration process.—Integration Services for a new construction facility include all ofthe 
services listed above except for theinitial supplyofamenityproducts and temporary signage. 
Transfor l^tcilities will typically receive only Orientation training fortheirgeneral manager, 
on line courses anda vis i tbyoneofour field representatives.—Integration Services are not 
applicabletofranchiseesrenewing their franchises withus. See Item 5 foramore detailed 
description ofour Integration Services and the Integration Fee we charge for them. (Franchise 
AgreementDSchcduleO). 

^ 1 0 . Wewil l providetrainingtoyouandyourgeneralmanager as described inthisltem 
below. (Franchise Agreemcnt^Section4.1). 

4^11. Wc will review and, where appropriate, approve your proposals for pre opening 
advertisingoftheFacilitythat utilise the marks. (Franchise Agreement Schedule O). 

length ofTime Before Opening 
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T h e ^ i s n o ^ y p ^ ^ n g t h o f f i m ^ 
payment fora^anchi^ and the O^ Thisisdnetothetmpaetofa 
nnmher of variables inelnding^yonrahihty to obtain any nee 
Faeibty is to be converted fiom an existing boteior is to be newly eonstrneted^ and (iii) tbe 
process required to obtain all necessary permits, licenses and approvals ^om various government 
agencies. 

We bave established certain parameters fortbe pre opening period. In the case of an existing 
facility newly entering the Chain or an existing Chain Facility being transforred, you must begin 
renovation no later than 30 days after we sign the Franchise Agreement. You must complete the 
pre-opening phase of the work andbe ready, willing and able to open the Facility under the 
System no later than ^0 daysafter we sign the Franchise Agreement, tnthe case of new 
construction, you must provide us with proofofownership or ground lease ofthe location within 
30 days after we sign the Franchise Agreement. Depending upon the si^e of the Facility, you 
must commence construction ofthe Facility within 60 to ^Odays after we execute the Franchise 
Agreement and complete construction and receive our written approval to open the Facility 
within six to nine months after signing the Agreement. (Franchise Agreement ScheduleD). 

Before we authorise you to open the Facility, you must complete and submit the ADA 
Certification Form for New^Const^ 
Construction) of the Franchise Agreement (the "Certification").—You must complete the 
Certification per its instructions and submit it to us only after it has been signed by your ge 
contractor, yotnarchitectofrecordoraconsulting architect you hire for the Certifi^^ Ifyou 
cannot obtain the signature of the contractor or such an architect for the Certification, ŷ ^̂  
sign the Franchisee^sCertificationofCompliance on the signature page ofthe Ccrtific^^^^ 

Post Opening Obligations to Provide Assistance 

Afterthe Facility opens,we will provide this assistance to you: 

1. Wewill continue to provide you with access to theSystems Standards manuals, as described 
in this Item below. (Sections) 

2. We willholdaChainconforence,which may be in the form ofaWyndham Hotel Croup 
multi-brand conference with special sessions and programs only for our Chain. Currently,we 
hold national conforences approximately every I^to 24 months, but this is subject to change. 
Wemay also bold periodic regional summits throughout the year. See ltem6above for its cost. 
(Franchise Agreement^Section3.^) 

3. We or our contractor will conduct announced and unannounced inspections andfor mystery 
shops ofthe Facility. (Franchise Agreement Sections) 

4. Wewillcontinuetoprovidcyouwithoperational support and information about the Chain by 
e-mail, telephone and viathcChain^sIntranet site. fnaddition,our field support team will 
periodically visit your Facility to provide on-site operational support. Cur representatives will 
also consult with you in person when they are at the Facility for compliance inspections, upon 
your request. (Franchise AgreementDSection 4.6) 
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5. W e p r o v i d e a C e n ^ ^ e a n d l n v ^ The service begins 
withananditoftheFaeii i^sP^Stove^ 
ioadedinto the system and that they are availabieforsaie through 
channels. On an ongoing hasis^we monitor the Faciiity^sinventory settings and rates to ensure 
rate and inventory parity across ali applicable distribution channels in conformance with 
Standards. Seeltems^6and 11 foradditional description of options and foes.If vou choosea 
WynCuest l ^ S oran OperaP^S Option i^thisservice is included aspartof the P^IS 
maintenance and support services you receive under the Software and Services Agreement^the 
Intellectual Property Licenseand Support Agreement or the faster Subscription Agreement. 
S e e E x h i b i t s C ^ a ^ 0 ^ b ) a n d C ^ c ) Ifyou choose an Opera P^S—Option2(OperaSAAS 
subscription model), this Ol^lSP foe is in addition to your ^ficros foe and is described in ^ 
above and ExhibitC 3(d). 

6. WealsoofforWeekly^evenue^anagementServices^ subiect to our internal policies and on 
anoptionalbasis,amorecomprehensiverevenuemanagcment program foranadditionalfoe. 
This service includes daily inventory management, strategic positioning, future demand strategy 
and targeted promotions and packages. This includes BestAvailable^ate planning, request for 
Proposal management, and availability restrictions on rate plans and stay pattê ^ The monthly 
lee for Chain Pacilitiesis currently ^13.00 per guest room,per month withaminimum fee of 
^ 4 ^ 7 ( l ^ r o o m s ) a n d a m a x i m u m f e e o f ^ , ^ ^ 0 0 r o o m s ) . S e e E ^ 

7. We and our affiliates will continue to provide you with information about Approved 
Suppliers. See ltem^above(Pranchise Agreement-Sections). 

^. Wewill reviewand,whereappropriate, approve requests to add guest rooms toaPacility 
after receipt ofyour l̂ ooms Addition Pee (Franchise Agrecment^Section3.i2). 

^. We willoffor to voustron^lv encourage voutopa 
program.allowing vou to^—Utilising thisprogram youcan transfor inboundreservation calls, 
throughatoll-foee line, to our Central Call Center where our profossionally trained agents will 
answer questions and book reservations on behalf of your Facility. This service is available^ 
hoursaday^daysaweek. Participationin this program may become mandatory in the future. 
See Item^for the Call Flandling Fee and Fxhibi tC^for the ResCentral Application andTerms 
and Conditions. 

10. We will provide a computerised Centralized reservation System ("Cf^S"), directly or 
indirectly through another party, or such technological substituteas wemay determine, for 
making reservations at Chain Facilities. See the property management system discussion below. 
(Franchise Agreement^Section4.2). 

11. Wewill provide you withacloud computing resource called Wynl^eview, which will aggregate 
all reviews regarding the Facility ftomTripAdvisor and other major online travel agency sites, as 
well as customer surveys. Wynl^eview is accessible through MyPortal and is intended to help the 
Facility with its performance analysis in order to improve operations 

Marketing and Adverttstng 
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Weengagemadve^mgandm^^ 
pay us to promote the Super ^ network and to ruaxim^e the general puhhe recognition, 
aeeeptanee or use of Supers Themarketing may include various forms of advertising and 
promotion activities using such media as we deem appropriate Specific advertising activities 
mayincludc: online, broadcast, print media, sponsorships,email and direct mail Advertising 
may hecreated and placed internally or hy advertisingagencies with the participation and 
supcrvisionof inhousestaff The Fund (asdefinedhelow)mayalsoheusedtopay fore 
commerce, market rescarch,puhlicrelations,guestservices,training,the Central reservation 
System, distribution and the staffing ofsales offices which generate corporate, government, tour 
and otherbookingsatSuper^hotels and other marketing support. We have the right to select 
thenatureandtypeofadvertisingcopy, mediaplacementor other aspects of themarketing 
program. Wedo not have to expend any portion ofthe Fund for marketing or advertising in your 
trading area and we do not promise that your Facility willbenefit directly or proportionately 
foom marketing activities. 

Funding for the^ foregoing marketing programs will come fromafund (the "Fund") into which 
we deposit eachFranchisee's monthly marketing foe. The amount of your marketing foes is 
describedin Item^under System Assessment Fees Itisourintentionthatalloratleast 
substantially all Franchisees contribute to the Fund on an equal basis. 

WeadministerandapplytheFund in our discretion. The Franchisee Advisory Board ("FAB"), 
acting in an advisory capacity, reviews the annual marketing plan and provides input on 
marketing programs We selcctthemembersoftheFAB from the ftanchisees who volunteer to 
participate. WehavetherighttochangcordissolvetheFAB in our discretion. 

TheFundisnotheldintrustandwedonotmanagc it inafiduciarycapacity,although its funds 
are separately accounted for on our books We provide financial reporting (which may include 
unauditedfinancial statements) forthe Fund, which isprepared and presented to theFAB. We 
do not make them available to other franchisees. Any monies which remain in the Fund at the 
end of the year(or deficiencies where the amount ofmoney spent for marketing exceeds the Fees 
collected for the year) are carried over the following year. The Fund may be used to compensate 
us or an af^liate for any administrative or other services, such as reasonable expenses incurred 
for accounting,collection,data processing,computer services, bookkeeping, reporting, system 
maintenance and legal services, which weor the affiliate provides to the Fund to support 
marketing activities, the Central reservation System and for our outDo^pocket costs In 
addition, we or an affiliate may provide products or services to the Fund. Any such products or 
services provided by us or an affiliate will be provided atacost comparable to the cost that the 
Fund would otherwise incur ifthe products or services were obtained from unaffiliated third 
parties. See Item ^. 

In 2013^, marketing expendituresfoom the Fund for marketing were useddisbursed as follow 
24 ^ ^ ^ ^ for media placement, 2 ^ ^ ^ for production, l ^ ^ o for promotions and 
sponsorships 2 2 2 ^ ^ ^ foradministrationand 4^4^^fo ro the rexpenses (eg ,pub l i c 
relations, guest services, training, field services, group and corporate sales and market research^ 
In 2013^, no funds were utilised for the marketing of franchises. 
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You may c o n d ^ your own ^ 
Systems Standard i u c l u ^ ^ 
may, at our option, offor you advertismgoopy and other marketrngma^^ 
whieh reasonably eover our direct and indtreeteosts. 

You must partieipatemeertamm 
room discounts tor eertamelub or association members, providing ^̂^̂  
I^and under, andfor may be required to purchase certain marketing materials at t̂ ^̂  
cost You must participate in our guest loyalty program and in our guaranteed best available r̂ ^̂  
program. Seeltems^and 16 Currently there are no local or regional advertising ooo^^^ 

Property Management System 

We w i l l ^ ^ use System Assessment Fees,directly or indirectly through another party,to 
provideacomputeri^edCl^S, or such technological substitute as we may determine, for making 
reservations at Chain Facilities (Franchise Agreement Sections4.2,71) 

Pursuant to Item5above,yYou must select and procureaF^BlS, including computer hardware 
andasoftwarelicenseand Internet access service so that the Facility can interface with the C ^ 
the brand information source and the enterprise data warehouse. Wehave approved two systems 
under our technology standard: our proprietary WynCuest system (formerly called SoftFlotcl), 
which is licensed to us underaperpetual, irrevocable, royaltyfoec license by SoftHofo^^ 
("WynCuest"), and the Cpera system foom^icrosSystems,Inc(^icros^ The Cpcra system 
is available in three levels of sophistication depending on the needs oF the Facility Ifyou 
procure anCperasystem viathefirstCperaalternativebelow we, micros or our or their 
contractor install the F^IS software on your computer hardware at the Facility, ffyou procure an 
Cpera system via the second alternative below, the databases servers, application servers, and 
storage are housed in the micros data center and not at the Facility For the WynCuest system, 
we or our vendor hosts the Fl^lS software which you access via the Internet We will consult 
with you to determine which is the appropriate F ^ S product for your Facility. Cuidelinesfor 
product selection, cost and other information about each ofthe systems are included in the table 
found later in this Item We may ftom time to time, at our option, change or make exceptions to 
our F ^ S technology standard. 

The F ^ S books reservations, performs check-in and check-out fonctions, manages rates and 
inventory, collects and transmits to the enterprise data warehouse certain information co^^ 
about each guest, automates the front desk and operational record keeping ofthe Facility, and 
interfoceswithotherelectronic systems at the Facility. 

There are two alternatives to procure your WynCuest Fl^S: 

i . Wesell the WynCuest l^^oomputer hardware, peripheral equipment, and operâ ^ 
software under the Integrated SvstemWvnCuestA^reement^Uofront^fodelform^f^^^^ 
FxhibitC-2(a). Under this a^rcement.we provide vou with software, maintenance aud support 
services forthe WynCuest F^S A ^ 
thatfoom another source so as long as it meets Systems Standards^or Wc provide you with 
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software mamtenonoe and supportservfoes forthe WynCuest under the Software and 
Serviees Agreement found in ExhihitC^a). 

2. You ean suhserihe to the WynCuest P^S under the WynCuest^aster Suhseription 
Agreement^Suhseriptfon^odelformfoundinExhihitC^eh^ This suhseriptionineludes the 
depioyment, installation, training and mo 
include the purchase of the hardware needed to operate the WynCuest P^S . You must 
su^^can purchase the hardware for our WynCuest Pl^S separately ftom us, an achate or 
another source as long as itthat meets ourtcchnology standards and spcciftcations. Ifyou choose 
to purchase the hardware ftom us, the price will range foom ̂ 3,000 to ^6,000, depending on th^ 
numher of workstations required. 

There are two alternatives to procure your Cpera P^IS: 

1. Youcan license the software directly foom^icros,which provides you with software 
maintenance and support under the Intellectual Property License and Support Agreement found 
inLxhihitC-3(ba). Ifyou choose this Cpera P^S option, you mustea^ purchase the computer 
hardware, peripheral equipment, and operating system software from ̂ icrosunder the lutegra^ 
System Agreement formsfound in ExhihitC^h).—Alternatively, you can huy thecompnter 
equipment ftom another source as long as it meets our teclmology standards and speciftcations^ 
or 

2. As an alternative, you can suhscrihetoan CperaPl^S andthe licensesrequired in 
connection with this P^IS through the subscription hased Cpera SAAS ^lodelofforedhy micros 
underthe Hosting Services Agreement found in Lxhihi tC^4(a^ Ifyou elect this system,you 
will payaone^time set up foe that ranges ftom^,2^to^i,ii^andamonthly subscription foe 
that ranges from ^ ^ - ^ 3 , T h e s e foe ranges include installation and the installers^ travel, 
the right to use the Cpera software, support of the Cpera application, database backups and the 
hosting foes. The focranges do not include additional interfaces that maybe required. In 
additiontothescfoes,youwillpayusaone^timemanagementand implementation foe of^l^OO 
andamonthlyHotelTechnolo^y Client Support ("HTCS") and C^ISP fee which will ^ 
from ^ 4 6 ^ ^ - ^ 2 ^ ^ a s described in further detail in theCpera Supplemental Services 
A^reement^Cption2. Seeltem6andLxhibitC^(db).HTCS services include, but are not 
limited to, support for technology applications we offer you, such as MyPortal, the C^S and 
Pl^lSvendor management, if any. The Cpera databases, servers, application servers and storage 
are housed in the micros data center and not at the Facility. Facilities connect to the micros data 
center via their own broadband connection, which must meet certain requirements as specified 
by micros. Wemay requireyoutoutili^etokeni^ationtechnology for the transmission of credit 
card information,and micros may require thatatokeni^ation provider be selected as part of this 
Cpera SAAS l^odel. Facilities must also have an Cpera interface PC and any required work 
stations. Facilities that choose to subscribe to the Cpera SAAS ^Blodel must committo a 
minimum term ofthirty six (36) months. 

Wewil l not requireyou to replace a P^S for four yearsaftcr installation at the Facility. 
However, wWe may require you to purchase additional or replacement communications 
hardware or software, additional random access memory or additional hard disk storage to keep 
pace with changes in technology. There is no contractual limitation on the cost or foequency of 
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thisobhgafiom Neither we nor micros has any o ^ 
software foraWynCnest or an Opera system. Ifwe modify, enhance ot rewrite the WynOnest 

software and yon are not in defanftnnder the Software and ServieesWvnOnestA^^ 
^Upftont^odek the faster S n h s e ^ 
Franchise Agreement,wewiii provide to yon and yon mnstinstaii the modified software in 
accordance with onr Chain wide distribution pian micros may charge yon for enhancements or 
upgrades to the Opera software. 

IfyoupurchaseanexistingOhain Facility w i t h a F ^ S , w e may require you to upgrade it or 
purchaseanew F̂ BIS tomeet our current configuration requirements at yourcost. i fyou 
purchase an existing Ohain Facility withaWynOucstF^S. vou must pava^OOtransf^^^ if 
youpurchaseanexistin^Chain Facility with an Opera F^S.you must oaya^^OOt^^^ 
plus possible additional fcesfor chan^esinthe numher of ^ucstroomsintheFacilitvaud 
changes to the numberofinterfaccs the Opera F ^ S uses 

If you areatransforceofaChainFacility withacurrent^f^F^Sthat^^ 
standard, we or our designated supplier offer optional F^Srecertification training for ^̂ ^̂  
subject to the availability of training personnel Fhistraining is ofiered remotely atafixed cost 
of ^00 . You may also request additional training foraWvnOuestF^S for ^Fthe additional 
recertification trainingfeefora WynOucstsystemcould beofupto^ ,000, but will vary 
depending on the number ofFacility employees needing training and whetherthe training will be 
held at the Facility or remotely and ^10^00 for an Opera F^IS The additional recertificati^n 
trainingfeeforanOperasystemis^l0,000forupto7trainerdays. regardless ofthe system 
youinstall at theFacility,yYou must provide complimentary lodging for our trainers i ^ 
training is provided at the Facility. 

Ifyour foanchise is foraconversion Facility, you have paid the F ^ S deposit or WynOuestF^S 
subscription sct-upfoeandfulfilled all other obligations necessary to order your F ^ S o n a 
timely basis, but the F ^ S will not be ready for installation on or about the Opening Date ofthe 
Facility, wemay make available toyou,onatemporarybasis,alimitcdfonctionproperty 
management system. ThisF^Swillinter^cewithourCentral reservation System and will 
perform the following additional functions: guest check-in^check-out, night audit, and running 
limitedreports. Forthistemporary F^S ,you may use anexistingcomputcr system atthe 
Facility or procure new computer hardware and operating system software from an independent 
source as long as they meet our specifications Wewill provide you withaproperty specific 
User ID and Password and an electronic mail address. You must complete payment for your 
WynOuest or Opera F ^ S or pay the WynOuestF^S subscription set-up foe and be ready and 
willingtotakedeliveryofyoursystem within 60 days after the Opening Date, if you ordereda 
SoftHotelF^S, or ^Odays after the Opening Date ifyou ordered an Opera F^S Ifyou fail to 
do so,we will disable your User ID and Password, and you will lose all access to the Central 
^eservationSystem and to the other functionality provided by the system. 

Network Connectivity Services 

You arc required to obtain network connectivityto enable your P^S to interfoce with the C^S^t^ 
brand information source and the enterprise data warehouse. 
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I fyou c h o o s e r Opera Option 4 asdeseribed above, yoa must ptoeure network 
eonneetivity services from our approved supplier by signing tbe Conneeti^^ 
Services AddendumtoyourFranebiseAgreement^xbibitC^ We offer tbefoiiowing 
connectivity service options, subject to availability in your local market: HugbesNetSateiiite, 
HugbesNet Managed VPN witb an HN7700S^ VPN^outer or tbe HugbesNet PortiNet 
Pirewaii^outer. In addition, wc must pre quaiify tbe Facility for tbe service you select to make 
sureitmcetsbandwidtbandotbertecbnical requirements Additionalconnectivity service 
options may be added in tbe future Tbe term oftbe Addendum is 12 montbs Tbe start up foe 
currently ranges f rom^I^Oto ^2,170 Tbe monthly service cbarge currently ranges foom^ 
to^depending on tbe service option you select and covers ail communication charges, support 
and maintenance. Installation is included unless special equipment, additional cabling, special 
handling or labor is required or requested The ffughesNct Managed VPN with either the 
HN7700S^VPN pouter or HughesNetPortiNctPirewall^outer does not includeabroadband 
Internet connection Under these options, you will need to procure this service on your own 
fromanationally recognised ISP and pay their service fee regardless of which connectivity 
option you select,we may increase the monthly service foe up t o p p e r year, computed ona 

cumulative basis. 

If you purchaseaWynOuest PMS or an Opera PMS through the Opera SAAS ^Subscription 
t^Model(Option2describedabove),youarenotrequiredtousethenetworkconnectivity 
solutions (HughesNet) described above.You must procurcabroadband Internet connection foom 
anationally recognised Internet service provider (^SP") and pay their servicefee. Pora 
WynOuest PMS you must meet the requirements and technical requirements set forth in the 
System Standards. For an Opera SAAS subscription, your network connectivity must meet 
Micros'requirements. 

Enterprise Oatu Warehouse and Brand Information Source 

The PMS will automatically send the name, address, telephone numberand certain other 
information about each guest ("Quest Oata") to the enterprise data warehouse p e r ^ We 
will also have access to Quest Oata and other information sent from your PMS There are no 
contractual limits on our right to access or use the Quest Data and other informat^ You may 
use any Quest Data you collect from the Facility without our consent, but you are rcs^^^ 
complying w^itballapplicableprivacyand related laws. You will have access via the System 
Intranet, called MyPortal to the brand information source containing our elect̂ ^^ 
library, training modules, marketing support functions, standard forms and reports, and 
operational support information and data You will be grantedauser identification and password 
to access ^yFo^al via an Internet accessible website. 
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Approved Property Management Systems ( "PMS") 

P M S Product W Y N G U E S T (formerly SoftHotel) 

Targeted Property Size 
(rooms) Less than 180 

Target Audience Limited service Facilities requiring core P M S functionality, no meeting space, no food and beverage, 
limited workstations. 

Estimated Cost* - Option 
S I 5 0 0 0 - S 2 0 000 nr Sfi^O n r r m n n l h nlun thn rtno.^nh"-"""*?"" M ^ H ^ I Cnt ,,n c ^ n 

1 

Estimated Cos t fmonthlv 
$425 - $650 oer month olus the $1.400 Subscription Model Set-uo Fee fees includes HTCS & $425 - $650 oer month olus the $1.400 Subscription Model Set-uo Fee 

CRISP f e e s ) - O o t i o n 2 
Maintenance, Support 
and Service F e e " 
(monthly fees includes 

$54.48 per room per year, plus $660 for credit card interface and $300 for each additionalother 
interfaces. Fee is payable in monthly installments. 

If property opts to participate in the subscription pricing, monthly maintenance support and service fee 
is included as part of the above mentioned estimated cost. 

HTCS & CRISP fees) -
Option 1 

$54.48 per room per year, plus $660 for credit card interface and $300 for each additionalother 
interfaces. Fee is payable in monthly installments. 

If property opts to participate in the subscription pricing, monthly maintenance support and service fee 
is included as part of the above mentioned estimated cost. 

Feature/Functionality 

Seamless Connectivity to 
C R S X 

Guest Checkin/Checkout X 

Automated Night Audit X 

Accounts Receivable X 
Group Functionality X 
System Interfaces to: 

Call Accounting X 
Credit Cards X 
PBX X 
In-Room Movies X 
Key Locks 

Multi-Currency/Multi-
Lanquage Support 

N/A 

Multi-Property Support X 

Reporting Limited number of standard reports 

Multi-Folio Capability 3 

Maximum Workstations 6 
Amount of Training/Install 
Time up to 12 man-days 

'Estimated cost includes hardware-software, installation and training for a base system, but will vary depending upon the number of 
rooms, size of hardware configuration, and the number of third party interfaces - such as credit card, PBX, voice mail, etc. to be 
installed. 

Monthly support costs are dependent upon number of rooms and the number of third party interfaces that are supported and may 
be increased up to 5% per year on a cumulative basis. 
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1 Approved Property Management Sys tems- f ^PMS^ - Option 1 

P M S Product O P E R A LITE O P E R A X P R E S S FULL O P E R A 

Targeted Property S ize 
(rooms) Less than 150 50-200 150+ 

Target Audience 

Rooms only facilities with 
limited group business, no 
food and beverage and no 

sales and catering 
operations. 

Sites with robust needs and greater than 30% 
group business, supports food and beverage 
and sales and catering functionality of most 

mid-tier sites. 

Large Full Service sites with high 
transaction volumes, enhanced 
interfaced options, full food and 

beverage and sales and catering 
functionality. 

Estimated Cost* $30,000 - $40,000 $45,000 - $65,000+ $55,000 + 

Maintenance, Support 
and Service Fee 
(inc ludes HTCS & CRISP 

$59.55 per room per year, 
plus $1,400 for credit card 
interface and $300-$850 
for each additionalothef 

$64.50 per room per year, plus $1,400 for 
credit card interface and $300-$t,050 for each 
additionalothor interfaces Fee is oavahlp in 

$71.70 per room per year, plus 
$1,400 for credit card interface and 

$300 $ 1,300 for each additionalother 
fee 0 " interfaces. Fee is payable 

in monthly installments. 
monthly installments. interfaces. Fee is payable in monthly 

installments. 

Feature/Functionality Functional Comparison 

Seamless Connectivity to 
CRS X X X 

Guest Checkin/Checkout X X X 
Automated Night Audit X X X 
Accounts Receivable X X X 
Group Functionality Limited X X 
Meeting Room/Conference 
Rental Support 

Limited X X 

Sys tem In te r faces to: 

Call Accountinq X • X X 
Credit Cards X X X 
PBX X X X 
In-Room Movies X X 
Key Locks X X 
Energy Manaqement X X 
Point of Sale 
(F&B/Retail) 

Limited X X 

Sales & Caterinq X X 
Mini Bar X X 

On-site Server Required X X X 
Internal Messaging 
(Maintenance Traces, etc) 

Limited X X 

Data Export Capability to 
3rd Party Applications X X 

Mulb-Currency/Multi-
Lanquaqe Support X X 

Multi-Property Support X X 

Reporting Large variety of standard 
reports. Large variety of standard reports 

Large variety of standard reports and 
integrated report generator for 

custom reports available 

Multi-Folio Capability 5 6 Up to 21 
Maximum Workstations 10 25 40+ 
Amount of Training/Install 
Time 8 - 13+ man days 15 - 30+ man days 18 - 60+ man days 

Estimated cost includes bardwarersoftware, installation and training for a base system, but will vary dependin 
hardware configuration, and the number of third party interfaces - such as credit card, PBX, voice mail, etc. to 

** Monthly support costs are dependent upon number of rooms and the number of third party interfaces that arc 
to 5% per year on a cumulative basis. 

3 upon the number of rooms, size of 
)e installed. 

supported and may be increased up 

SUP MB 
I Ql/145 

65 



Approved Property Management Systems ("PMS") - Option 2 

OPERA LITE OPERA XPRESS OPERA 

Monthly Fee 
$708 $738-_$1,180 $873 - $3,697 

One-Time Set Up Fee 
(Includes travel and installation) 

$9,275 $15,735 $21,118 
One-Time Manaqement & Implementation Fee 

SI.500 
Additional Interface Fee 

$58 each $84 each $99 each 

HTCS & CRISP Services Fee (Billed Monthly) 
$346 $360 - $752 $362 - $752 

Systems Standards Manual 

We will provide you with access to the Standards of Operation and Design Manual and any other 
manuals for franchisees (the "Systems Standards Manual") which contain specifications for the 
construction or renovation and operation of the Facility under the System. The Wyndham 
Rewards Front Desk Guide, which may be amended from time to time, is a System Standard. 
The Systems Standards Manual is confidential and remains our property. We may modify the 
Systems Standards Manual, but any modification will not materially alter your status or rights 
under the Franchise Agreement. The table of contents of the Systems Standards Manual is set 
forth in Exhibit F (Franchise Agreement - Sections 4.5, 4.6, 4.7). 

Training 

Wyndham Hotel Group's School of Hospitality Operations ("SoHO") is a leading hospitality 
educator that offers a variety of mandatory and optional training programs, workshops, online 
training and other training resources to familiarize you and your staff with the System and 
Wyndham Hotel Group, and to provide training on our five hospitality key disciplines: Property 
Operations: Sales and Marketing Management; .Revenue Generation; Customer Experience; and 
Leadership and People Management. 

All personnel employed at your Facility in those positions we designate to receive training must 
attend and successfully complete our initial training program and other training programs we 
may require. We will determine, in our discretion, whether any person has successfully 
completed training.These programs and their fees are described below. We may charge a 
reasonable fee for these training programs. In addition, you are responsible for your employees' 
travel, lodging and meal expenses and wages while attending the program. (Franchise Agreement 
-Section 4.1) 

Executive Leader Orientation. Orientation training will be provided to your general manager by 
SoHO in our program called Executive Leader Orientation ("Orientation"). Orientation is 
designed to provide management personnel with in depth knowledge of Wyndham Hotel Group 
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tools and sources as w e l l ^ 
experiencedhotelmaaagors,^ 
disoipfinos essential to the success ofany p roper rogar^ 
style program features reorientation andhreakont sesslonsto enhanceattendees^ learning 
experiences. 

Required attendees mast satis^ctorilycomp 
precourse activities or related diagnostic assessments^as outlined helow unless stated othe^ 
in theFranchise Agreement. If wedo not offer Orientation within thespecifiedtimeperiod, 
required attendees must complete the next availahie program. 

^ First^time^anchisces(orasite or entity principal if an entity): hy the Opening Date of 
the Facility; 

D Initial general manager: no laterthan^daysaficrtheFacility^sOpeningOate; 
^ Replacement general manager: nolaterthan^daysaffer he/she assumes responsihility 

asageneral manager; 
D If you own more than one OhainFacility,you must send your initial and any replacement 

general manager r̂om each Facility to Orientation; and 
^ Financial institutions and real estate mortgage investment conduits are exempt r̂om 

attending Orientation. 

The tuition tee o f ^ I , ^ may he covered hy an Integration Fee, provided that the initial general 
manager attends andsuccessfiilly completes this mandatory training programandallrelated 
components within the timeframe noted ahove. If the general manager does not attend 
Orientationasrcquired^youwill^avthetuitionthcn in eflect. If vou are an owner, entering i ^ ^ ^ 
your first lranchise agreement with us or have not completed Orientation within the 1̂^̂  
vou must attend Orientation in addition to your general manager. This tuition is not included in the 
lntegrationFeeandis^5.^oum 
compensation and benefits, if any,while participating in the program.Tuition I^r these pr^^ 
is subject to increase and is not rcfimdahle. 

^o^how and Cancellation policy 

Wemay chargcyoua^oShow^Fee of up t o 5 ^ of the tuition foraprogramifvou^y 
general manager or any other member of your staf̂  
The ^o^howFee will b c l ^ ^ of the tuition tor the r̂ ro r̂am if you^you^ 
any other member of your stafi^doesnot register for.and^orattend^any mandatory tram^^ 
^ro^ram by the required completion date. This date i s^days after the Opening Date tor your 
initial general manager and^davsaficrassum 
manager. If vou^your general manager or any other member ofyour staff cancels partic^^ 
in any training pro^ramless than seven days before it is scheduled to be held^we may charge 
vouaOancellationFceof^^ ofthe tuitionfor the program. ^oDShow and Oancellation Fees 
arcinaddition to the tuition which vou will have to t̂ ay at the then ofl^red rate when vou attend 
theprogram.W^emay assess vou additional ^o^Show or Cancellation Fees l̂ rc^ 
by you.^e may assess y o u a ^ o S h o w ^ o r ^Cancellation" Fee ifyour 
and^orattendOrientation by the deadline established in your Franchise^^^^ 
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for. but are a "no show" for any scheduled Orientation class; or (iii) fail to notify us at least 
seven days in advance that you will be unable to attend a scheduled program. No Show and 
Cancellation Fees are in addition to tuition that you must pay us at the then in effect rate when 
your general manager attends the training. See "No Show and Cancellation Policy" below . 

In 2012, a total of 26 Orientation programs were offered for Chain Facilities and facilities 
franchised by the Lodging Affiliates. In 20143, we plan to offer Orientation a total of 21 times 
in either our corporate offices in Parsippany, NJ or at central locations in North America. We 
reserve the right to require Orientation attendance at specific locations based on the System to 
which you belong or the region in which the Facility is located. Classes will be available for 
registration 120 days in advance with a minimum of one corporate designated location available 
within 90 days. 

E X E C U T I V E L E A D E R ORIENTATION 
This chart shows a summary of this program as it existed on December 31,2013 

Subject 
Hours of 

Classroom 
Training 

Hours ofOn-The-
Job Training 

Location 

Organization and Brand 
Overview 

2 hours 0.25 hours 
Corporate designated 
location 

Sales and Marketing 
Management 

2.5 hours 0.3 hours 
Corporate designated 
location 

Revenue Management and 
Tools 

4 hours 0.3 hours 
Corporate designated 
location 

Distribution Systems and 
Content 

2 hours None 
Corporate designated 
location 

Customer Experience/ Quality 
Assurance 

4 hours 0.3 hours 
Corporate designated 
location 

Property Operations, Systems, 
and Tools 

1.5 hours 0.3 hours 
Corporate designated 
location 

Leadership and People 
Management 

2.5 hours 0.25 hours 
Corporate designated 
location 

Notes: 

A—Orientation is subject to change without notice to reflect updates in the materials-
methods and manuals used and changes in personnel. The subjects taught and the time 
periods allocated for each subject may vary based on the experience of the people being 
trained. 

2!_The training staff consists of the SoHO and Wyndham Hotel Group personnel. The 
Learning and Development team is headed by Annmarie Fairweather, Senior Vice 
President, Global Learning and DevelopmentBrand Services. She has 267 years of 
experience in the hotel industry and 204-9 years of experience with Wyndham Hotel 
Group, the Lodging Affiliates and us. -The lodging industry experience of the rest of the 
Learning and Development staff ranges from 32 to 32+ years, with an average (mean) of 
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176 years. Their experience withWyndham H^ 
Affiliates and ns ranges fiom2+to 254 years, with an average(mean) o f f -yea r s . 

^ ^ ^ ^ 7 ^ ^ ^ . We may require an owner, G M andfor property staff to participate in a 
rcmediaicnstomcr experience assessment or training if the property receivesa"D"or"F"(or 
equivalent score) onaqnaiity assurance inspcction,a"D"or"F"scorcmconsnmer feedback 
responses or experiences significant complaints to W H C s Customer Care Department, as 
determinedhyWffC in its sole discretion.This customer experience assessment or training may 
he offered atWHC^scorporate offices, ataregionallocation,on^ine or at the property.The 
training may he in the torm of ^ ^ l ) o r more sessions held at different times and locations.+^ 
property mustpay the fees ineffect forthisprogram when it isoffered. ffthe assessment or 
trainingisconductcd attheproperty, it must providecomplimentary lodgingforthe WHC 
representative. 

In addition, if at the time of the property^sinitialpost^opening duality Assurance inspection,^ 
property receives(i)afailureratingon guestroom cleanlinessand(ii) anaverageconsumer 
feedback score of"F" on cleanliness ofgnestroom category or cleanliness ofhathroom category, 
based onaminimnmof^en^f^electronic consumer feedback surveys, the property must takea 
^e^f)day,onDsite remedial class on housekeeping withm 
The tuition fi^r an on-line class is currently ^250, but is subject to change fiom time to time for 
WHCmodifyingSystcm Standards. 

The fee foran on-site customerexpericnceassessmentortrainingclassiscurrently^f,300, but is 
subjecttochangefiomtimetotimebyWffCmodifyingSystem Standards. 

C ^ ^ ^ ^ . We require general managers to attend an annual national leadership conference. 
The nationalleadership conference will typically be held every 12 to f^monthsandmaybe 
included as part of a Wyndham Hotel Croup multi-brand conference. Costs for these 
conferences are determined annually and billed back to you even if you do not attend the 
conference. The fee for the 2015conferencc will be^L049 for your first attendee and ôr 
each additional attcndee.Sec Item 6. 

^ ^ ^ ^ ^ ^ Certain personnel employed at the facility may be required to a^^^ 
meetings held to addressmatters of general interest to the System. Wewil l establish the 
locations where theseprograms are offered. If youparticipatcin anyof these programs,you 
must pay any tuition we establish lor the program as wellasthetravel, lodgingandmeal 
expenses and wages for your personnel attending it. 

^ ^ ^ ^ ^ 7 ^ ^ ^ . We require all fi^anchisees to have access to Internet̂ ^ 
theWyndham Hotel Croup intranet website. The current price lor this Internet̂ based training 
library is ^65 but is sul^ect to change. We may require all general managers to complete Rc^ 
Certification Training at such intervals as are set l^rth in the Systems Standards Manual or 
another brand directive. We may periodically make available toyou other training courses, as 
well as programs, conferences,workshops and materials. Wemayoflerto sell you other on-site 
training aids or support at reasonable prices. 

^ ^ ^ ^ ^ ^ ^ B All facilities must participate in a training program on our 
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customer loyalty program^Wyndham Rewards All managers must completeamauager specific 
wc^basedtraimug and all-out desk associates must completeageueralwebbased^ 

T ^ ^ ^ ^ ^ ^ ^ ^ ^ We maintamastaffof field^basedtraimug professionals who conduct 
training regionally and at the hotel level. Each ofthese trainers has an operational andfor human 
resources background with us and with other hotel companies. Wc also draw upon the 
experience of other officers and employees of us and the Lodging Affiliates in conducting 
training. 

No Show ond Cttneellafion policy 

Wcmaychargeyou aNo ShowEeeof up to 50^of thetuition loraprogram ifyou, your 
general manager or any other memher of your staff isa"no show"for any scheduled program. 
TheNoShowEeewillhe 100^ ofthe tuitionfor the program if you^your general manager,or 
any othermemher of your staff does not register for. andfor attend, any mandatory training 
program hy the required completion date. This date Is 90 days after the Opening Date for your 
initial general manager and 90 days af^crassumm^ 
manager. If you, your general manager or any other memher of your stalf cancels participation 
in any training programless than sevendayshef^reit is scheduled to he held,we may charge 
youaCancellation fee of25^ of the tuition lor the program. NoShow and Cancellation Fees 
are in addition to the tuition which you willhave to pay at the then offered rate when you a 
theprogram Wemay assess you additional No Show or Cancellation fees f^r continued f a ^ ^ 
hyyou. 
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I T E M ^ T E R R I T O R V 

W e g r a n t t o y o u a ^ o ^ e d T ^ ^ 
ChamFacifityufi^ingthesameservicema^ Inaddition, we will notgrant any additional 
^anohisensingthesameservieemark inthe ProteetedTerritory afieryon exeente sign yonr 
Eranehise Agreement with ns. However. Aany Chain Eaeiiity located within the Protected 
Territory when yonr Franchise Agreement hecotnes effective may have its franchise renewed or 
reissued, expandedf^radditional guestrooms or, if its franchise terminates or is not r^^ 
replaced withareplacement Chain facility having not more than 120^ of the guest rooms ofthe 
replaced Chain facility,located within the same trading area. Thercfote^vou will not receive an 
exclusive territory Vou may ^ce competition trom other franchisees^^ 
or from other channels ofdistrihution or competitive brands that we control. 

We will negotiate theProtectedTerritorywithyou,whichwillencompass the trading area in 
which the primary demand generators f̂ or the facility(as they exist on the date ofthe franchise 
Agreement)are located. These negotiations will take into account one or more ofthe fallowing: 
the nature ofthe market your facility will serve (urhan^suhurhan^rural); population density; 
demographics; natural travel boundaries (such as rivers or impassable lands); what public and 
private facilities, ifany, may generate lodging demand lor your facility (including airports, 
highways, sports and entertainment venues, colleges, military bases, tourist attractions, hospitals 
shopping malls and commercial and industrial activities); the "seasonal" versus year-round 
nature ofthe anticipated occupancy ofyour facility; the weekend versus weekday anticipated 
occupancy ofyour facility; and other such variables. ThefrotectedTerritorymaybe defined as 
a radius Irom the door of the facility or an irregular area bound by one or more streets, 
highways, governmental jurisdiction boundaries or natural boundaries, or by latitude and 
longitude anddescribed in words,depictcdonamap,orboth. In either case,yourfrotected 
Territory will be described in the franchise Agreement. There is no minimum Protected 
Territory that we offer. 

Wemay own, operate, lease,manageor franchise Chain facilities anywhereoutsidc of the 
ProtectedTerritory without restriction o 
We may grant Protected Territories tor other Chain facilities that overlap your Protected 
Territory. 

Continuationof your territorialrightsdoesnotdependupon whether you^beachievementof 
certain sales volumes, market penetration or other contingencies. During the term of your 
franchise Agreement, neither you nor your owners, officers or directors may own, lease, manage 
or franchise (i) another lodging ̂ cility in the ProtectedTerritory unless it is franchised to you by 
us or thefodgingAffiliates,or(ii)atime share resort, vacation or residence club,fractional 
ownership residence, condominium^apartment leasing or rental business, or the like, f^r any 
facility or business that shares directly or indirectly, common areas, amenities, recreation 
facilities, services, supplies or support activities with the facility. Ifyou breach this obligation, 
wemay terminate your ProtectedTerritory. Vour ProtectedTerritory may be impacted upona 
Notice ofCondemnation. Wehave no other rights to modify your ProtectedTerritory during the 
term ofyour franchise Agreement. 
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Wcgran tyoua f i anch i sc toope^aC^^ 
^ R e ^ f i o n o f a F 8 c i ^ o r ^ ^ b h 5 h m ^ o f 
usu^^pf ic^on p r o c e d u ^ ^ d r e q u ^ ^ e e x e c u f i o n o f a d d i f i o ^ F^nchise Agreement 
F ^ n c h ^ s ^ n o t usu^yg^nted options rights of fi^^ 
additions Chain F^ihtiesintheir trading arê ^̂  

We wiii not restrict yon or any other fianohiseefiomsohciting or acceptm^ 
^om inside or ontside of yonr ProtectedTerritory, ineinding through,teientar^^ 
on iine marketing, or other means, p ^ 
Paciiity must not hook reservations through any electronic reservation system, hooking engine or 
other channel other than our CRS or through approved consumer wehsite(s) or third party 
distribution sites unless permitted under 
consent. Vou will participate in Chain marketing programs in which you makeacommitment to 
serve guests according to the terms ofthe programs. 

There are no restrictions on our soliciting or accepting reservations from guests residing in your 
ProtectedTerritory onhehalf of you and other Chain Facilities, and we reserve the right to 
continue to do so using our service marks This may include through our toll-free reservation 
numher,our consumer website, electronic or direct mail,our Chain directory or other means. 

Cur affiliates may own, manage or franchise in your trading area under service marks other than 
our marks described in Itemi(i) transient lodging facilities, or (ii) time share reso^^^ 
residence clubs, fractional ownership residences, condominiums, apartment buildings or the like. 
Fxcept^rcertainDays^h^Hawthorn Suites by Wyndham, Ramada,T^ 
Wyndham Hotels and Resorts properties, all ofour and the Lodging Affiliates^ transient lodgm^ 
facilities inthcl^nitedStatcs are franchised. WyndhamHotel Croup may acquire additional 
hotel chains in the future which have company operated or franchised properties in your trading 
area. Except as otherwise provided herein withrespect to the ProtectedTerritory,you 
(i) thedcvelopment,ownership,operation,licensmg, franchising andmarketing by us or our 
affiliates ofall hotel brands owned by us or our af^liated, whenever and wherever loca^^ 
(ii) us and our afiiliates using and granting other persons the right to use theSystemev 
areoperating underdif^erenthotcl brands owned by us or our affiliates, includiugus^^^^ 
systems,resources, assets, marketing programsaud^or technology to provide servi^^^ 
hotel brands. 

These Lodging Affiliates may solicit or accept reservations from guest residing in^^^^ 
throughtheirown toll free reservation number, consumer website, electronicordircctmaik 
chaindirectoryorother means.—Inaddition, wemay provideinformation about andbook 
reservationsforhotelsfranchisedor managed by theLodging Affiliates throughthe CRS 
tolffreereservationnumber or consumer website. Wewill preference ChainPacilities over 
other hotels inadestination if there is room availability at Chain Facilities, they meet the gu 
search criteria, including closest proximity toapoint of reference or point of interest, and they 
are not in default under their Franchise Agreement TheLodging Affiliates have reciprocal 
programs f^r booking reservations at Chain Facilities. We have the right to provide reservation 
scrvicestolodging^acilitiesotherthan Chain Facilities orto other parties. 

72 
SUPM8 
Q l / ^ 



We and the Lodging Affiliates share certain facilities in Wyndham Hotel Group's offices in 
Parsippany, NJ, Aberdeen, SD, St. John, New Brunswick, Canada and other locations. We and 
the Lodging Affiliates contract w ith Wyndham Hotel Group for support services, including data 
processing and computer support services for the CRS, group sales programs and other programs 
directed at servicing the Chain. However, each lodging chain has its own marketing programs. 
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I T E M 13: T R A D E M A R K S 

We will grant you the right to operate your Facility under the "Super 8" service mark. We may 
ask or permit you to utilize a secondary designation with the licensed mark for the Facility. 

We own the following service marks (the "Marks") that are registered on the principal register of 
the United States Patent and Trademark Office. Affidavits of use and renewal applications have 
been filed as required by law. 

SERVICE M A R K REGISTRATION NO. REGISTRATION DATE 

"SUPER 8" 1,602,723 6/19/90 
"SUPER 8" AND DESIGN 3,610,109 4/21/09 
"SUPER 8" AND DESIGN 3,610,108 4/21/09 

There are no agreements currently in effect which could significantly limit our right to use or to 
sublicense the marks in a manner material to you. 

Your right to use the Marks and any other symbols, logos, insignia, trademarks or service marks 
developed for or with your Super 8 hotel is derived solely from the Franchise Agreement and is 
limited to the conduct ofhusiness under and in compliance with the Franchise Agreement and all 
applicable specifications, standards and operating procedures we prescribe during the term of the 
Franchise Agreement. Any unauthorized use of the Marks by you will constitute an 
infringement of our rights in and to the Marks. You may not use the Marks in your corporate or 
legal name but you may use a Mark in an assumed business or trade name filing. 

You must promptly notify us of (i) any adverse or infringing uses of the marks (or names or 
symbols confusingly similar), confidential information or other System intellectual property, (ii) 
any threatened or pending litigation related to the System against (or naming as a party) you or 
us of which you become aware. (Franchise Agreement Section 15.5)—We alone handle 
disputes with third parties concerning use of all or any part of the System. You will cooperate 
with our efforts to resolve these disputes. We need not initiate suit against imitators or infringers 
who do not have a material adverse impact on your Facility, or any other suit or proceeding to 
enforce or protect the System in a matter we do not believe to be material. 

We will indemnify, defend and hold you harmless, to the fullest extent permitted by law, from 
and against all "Losses and Expenses" (defined in Appendix A of the Franchise Agreement), 
incurred by you in any action or claim alleging that your proper use of the System and any 
property we license to you is an infringement of a third party's rights to any trade secret, patent, 
copyright, trademark, service mark or trade name. (Franchise Agreement - Section 8.3) You 
will promptly notify us in writing when you become aware of any alleged infringement or an 
action is filed against you. You will cooperate with the defense and resolution of the claim. We 
may resolve the matter by obtaining a license of the property for you at our expense, or by 
requiring that you discontinue using the infringing property or modify your use to avoid 
infringing the rights of others. 
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There are no enrrenfiy ef^efive material determinations of the United States Patent and 
Trademark Offiee^Trademark Trial and Appeal ^oard, the trademark administrator of any st̂ ^̂  
orany eonrt; nopending material infringement, oppositionoreaneeiiationaetions;norany 
pending material federal or state eonrt litigation involving the Marks other than as may he stat̂ ^ 
inthisDiselosnreDoenment. Weareawareofnon^material,nnanthorizednseofoneormoreof 
the Marks as part of third party domain names. We are not aware of superior prior rights or 
infringing uses ofthe Marks that eonld materially affeet your nse of them. 
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I T E M ^ ^ A T E N T ^ C O ^ V R ^ ^ 

There are no issued patent or pa ten t s 
are material to the franchise or part of yonr Franchise Agreement. We claim copyright 
protection in all copyrightable materials deve^ 
the Systems Standards Mannal^videotapes, training materials, marketing materials (m^̂  
advertising and promotional materials), architectural drawings, hnilding designs, m^̂  
manuals and^uidelines,lo^os,proprietarv fabrics, art̂ vork and furnishing 
marketing plans, whether or not registered with the U.S. Copyright Office ("Copyrighted 
Materials") 

ff you install a WynCuestFMS atthefacility, wewill license toyou theright tonsethe 
WynCuest FMS software for the term ofyour franchise Agreement, subject to obsolescence or 
any othercarly termination ofyour Software and ServicesWvnCuest A^reementD upfront 
Model. Wehaveaperpetual, irrevocable, royalty fieecopyrightlicensefromSof^Flotel, Inc.to 
use, modify and sublicense the WynCuest FMS software, fimitations on the use of the 
WynCuest FMS software are described in FxhibitsC23(a)andC^(cb). Ifyou choose an Cpera 
FMS foryourFacility,youwill license the Cpera so^ware directly fiom Micros and not from us. 
Seelteml4FxhibitC^(ba)andFxhibitC^(ea) 

Vou must take all appropriate actions to preserve the confidentiality of our trade secrets,onr 
other proprietary information not generally known to the lodging industry, or other information 
we otherwiseimpart toyou or your representativesinconfidence,includingtheManual and 
other documents(the "Confidential Information"). Access to Confidential Information should be 
limited to persons who need the Confidential Information to perform theirjobs and arc subject to 
yourgeneral policy on maintaining confidentiality asaconditionof employment or who have 
first signed a confidentiality agreement. Vou will not permit copying of Confidential 
Information (including, as to computer solfware, any translation, decompiling, decoding, 
modification or other alternation ofthe source code of such software). Vou will use Confidential 
Informationonly for theFacility and toperformundcr yourFranchise Agreement. Wewill 
respond to any inquiry from you about continued protection of Confidential Information.. 

AllCopyrighted Materials and Confidential Information are ownedexclusivcly by ns. Vour 
rightto use Copyrighted Materialsand Confidential Information isderived solely from the 
Franchise Agreement and is limited to the conduct ofthe business under and in compliance with 
the Franchise Agreement and all applicable specifications, standards, and operating procedures 
we prescribe during the term of the Franchise Agreement. Any unauthorized use of our 
Copyrighted Materials or any unauthorized use or disclosure of Confidentiallnformation will 
constitute an infringement ofour rights in and to the Copyrighted Materials and Confidential 
Information. 

There is currently nolitigationpendinginvolving the Copyrighted Materials or Confidential 
Information. We do not know of any effective material determinations of the U.S. Copyright 
Office or any court regardinganyof the Copyrighted Materials or Confidential Information. 
There are no agreements in effect that significantly limit the right to use or license the 
Copyrighted Materials or Confidential Information. 
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We will indemnify you against third party claims that the Copyrighted Materials we provide to 
you infringe the property rights of the third party, in the same manner as we will indemnify for 
trademark infringement. See Item 13. 
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I T E M 15: OBLIGATION TO PARTICIPATE IN THE A C T U A L OPERATION OF THE 
FRANCHISE BUSINESS 

You do not have to participate personally in the direct operation of your Facility although we 
recommend that you do so. If you do not personally manage the Facility, you must hire a 
management company or individual manager with significant training and experience in general 
management of similar lodging facilities to manage the Facility. The manager must successfully 
complete our training program and undertake the confidentiality obligation of Section 15 in the 
Franchise Agreement. 

The management company or individual manager does not have to own an equity interest in the 
franchisee or the Facility. 

If you are an entity, your owners must guaranty your obligations under the Franchise Agreement 
by signing the guaranty form found as an exhibit to the Franchise Agreement (see Exhibit C I). 
If your owners of the Facility are located in a community property or tenancy by the entirety - no 
severance state, your owners' spouses must also sign the guaranty. We may make exceptions to 
the obligation to provide a guaranty when business circumstances warrant. 
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I T E M 16: RESTRICTIONS ON WHAT THE FRANCHISEE M A Y SELL 

You may not provide any services nor sell any products which are not customary for the 
economy lodging industry. You may not operate a restaurant, lounge, bar or other retail food or 
beverage operation in or adjacent to the Facility, except for a mandatory SuperStart® 
complimentary continental breakfast in accordance with System Standards. You must offer 
accommodations that comply with our Systems Standards Manual and applicable law. We may 
modify the System to require that you provide more services or amenities to guests. You may 
not offer goods or services in your Facility that we do not authorize. You must not affiliate the 
Facility with another franchise system, reservation system or cooperative. The Facility's front 
desk operation, telephone system, parking lot, swimming pool and other guest service facilities 
may not be made available to guests of another lodging or housing facility. You will not permit 
or allow your officers, directors, principals, employees, representatives or guests of the Facility 
to engage in conduct which is unlawful or damaging to the goodwill or public image ofthe 
System. 

You must participate in and comply with the terms of all mandatory marketing, reservation, 
advertising, promotion, rate and room inventory, discount, training and operations programs we 
may periodically adopt. 

You may not develop, maintain, or authorize any website that has the word "Super 8" or any of 
our other Marks as part of its domain name or URL unless you receive our prior written consent 
and your usage is in compliance with Systems Standards. You may also not accept reservations 
on any website you develop for your facility other than through a link that we approve that 
connects to our brand consumer website. You may, with our approval and subject to conditions 
that we specify, authorize third party travel services websites to list and promote your Facility 
together with other Chain Facilities. We may implement and periodically modify, and you must 
comply with, our rules and regulations relating to any travel service website and other electronic 
uses of the Marks, and we may withdraw our approval of any website that no longer meets our 
minimum standards. 

Your Internet marketing activities, including your Chain Facility's website, must conform to the 
Franchise Agreement and Systems Standards Manual.—This includes making available to the 
CRS and the Chain website the same room rates as you offer to the general public through other 
Internet websites, and participating in our guaranteed best available rate on the Internet program. 
Under this program, if a guest finds on the Internet a lower publicly available rate than your 
"best available rate" for the same date and meets the other published requirements, you must 
provide the applicable night to the guest at the lower Internet rate, less ten percent. We will also 
charge you a Guaranteed Best Available Rate Processing Fee for our administrative costs of 
handling the inquiry. See Item 6. 
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I T E M 17: R E N E W A L , TERMINATION, TRANSFER AND DISPUTE RESOLUTION 

THE FRANCHISE RELATIONSHIP 

This table lists important provisions ofthe Franchise and related agreements. You should 
read these provisions in the agreements attached to this Disclosure Document. 

Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

a. Length ofthe 
franchise term 

Section in 
Integrated 

System 
Agix'ementWvnG 
west Agreement-

Unfront Model 

b. Renewal or 
extension ofthe term 

c. Requirements for 
franchisee to renew or 
extend 

544 

Section in 
Software and 

ServigesVVvnG 
utst 

Agreement^ 
Subscription 

Model 

5U 

Not 
Applicabl 

e 

Not Applicable 

Section in 
Opera 

Siipplenicnt 
al 

ServicesMes 
ter 

Suhscriptio 
» 

Agreement 
-Option 1 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
- Option 2 

+6 

Not Applicable 

Not Applicable Not Applicable 

Summary 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

20 years for new 
construction 
Facilities, 20 years 
for conversion 
Facilities, 
beginning on the 
first day ofthe 
month after the 
Opening Date of 
the Facility.1 

Intam-ntod Sorvice; 
Agreement is 
concurrent with 
Iranchise under the 

rttf 
franchise 
Agreomont 
Micros License 
and Support 
Agreement 
tonninateSr-Right 
to use WynGuest 
PMS software, 
CRISP Services 
and HTCS Services 
is concurrent with 
the franchise under 
the Franchise 
Agreement, subject 
to early termination 
for obsolescence or 
any other basis for 
early termination. 

No renewal or 
extension rights. 

Ifwe and you elect 
to renew the 
franchise, you must 
(i) sign our then in 
effect Franchise 
Agreement, which 
may have 
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Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

Section in 
Integrated 

System 
AgrwHHMrtW v n (i 
uest Agreement-
Upfront Model 

Section in 
Softwore and 

SenieesWvnG 
uest 

Agreement^ 
Subscription 

Model 

Section in 
Opera 

Supplement 
al 

ServicesMtts 
tef 

Sut>seriptio 
» 

Agreement 
- Option 1 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
- Option 2 

Summary 

materially different 
terms and 
conditions than the 
original 
Agreement, and 
(ii) pay the then in 
effect Relicense 
Fee, which is 
currently calculated 
under the same 
formula as the 
Initial Fee. 

d. Termination by 
franchisee2 

11.3 Net 
Applicab1ol6.3 

Net 
Applicablel6.3 

Not 
Applicable^-? 

T3 

Not 
Applicable 

You may terminate 
ifthe Facility 
suffers a casualty 
or is condemned; 
certain notice 
periods must be 
observed.3 You 
may terminate 
Master 
Subscription 
Agreement at any 
time after 
Commitment 
period upon 30 
days' advance 
written notice. 

e. Termination by 
Franchisor without 

None l6.4Not 
Applicable 

Not 
Applicable 16.4 

Not 
Applicable-^? 

^ 

Not 
Applicable 

We may terminate 
the Master 
Subscription 
Agreement for 
convenience at any 
time upon six 
months' advance 
notice. 

f. Termination by 
franchisor with cause 

11.2. 
17.1, 

Schedule 
D 

164,1 168.1 47 We may terminate 
if you default, fail 
to meet 
improvement 
deadlines or 
provide the 
Certification, 
certain events 
occur, or a material 
term of the 
Franchise 
Agreement is held 
invalid. We may 
terminate the 
license forthe 

SUP MB 
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Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

g. "'Cause" defined -
curable defaults 

h. •'Cause" defined -
non-curable defaults 

Section in 
Integrated 

A g rwnont Wy n G 
uest Agreement-

Upfront Model 

11.1, 
Schedule 

D 

11.2, 
17.1, 

Schedule 
D 

16.24+4 

Section in 
Software ami 

ScrvigesVV'vnG 

Agreement ^ 
Suhscrintion 

Model 

4+316.1 

i . Franchisee's 
obligations on 
termination/ 
nonrenewal 

416.2 

Section in 
Opera 

Supplement 
al 

ServicesMtts 
ter 

Subseriptiu 
i * 

Agreement 
- Option 1 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
- Option 2 

4-7 

4*416.1 

12,13, 
15.4 

12.7.12.1316.5. 
19.9. 19.13 

47 2^7 

44416.5. 
19.9. 19.13 

17.1. 17.5.. 
^448.7. 

8.13 

Summary 

WynGuest PMS 
software if i t 
becomes obsolete. 
10 days to cure 
monetary, reporting 
and confidentiality 
defaults; 30 days to 
cure other breaches 
of the Franchise 
Agreement; 
Quality Assurance 
defaults must cure 
within 90 days if 
written plan 
approved and 30 
day cure is not 
feasible. 

8.7.8.13 

You discontinue 
operation, lose 
possession or the 
right to possession 
ofthe Facility, you 
maintain false 
books, fail to pay 
debts, misstate or 
omit a material 
fact, default twice 
in one year, contest 
the Marks, act or 
fail to act in a 
manner that could 
be injurious or 
prejudicial to the 
goodwill ofthe 
Marks, an 
unauthorized 
transfer occurs, 
guest health or 
safety is 
endangered, a 
receivership 
occurs. 

Complete de-
identification, 
return Manual, pay 
fees and liquidated 
damages, repay any 
Development 
Incentive loan, 
honor reservations. 
""-You must obtain 
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Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

Section in 
Integrated 

System 
AgieementWvnC; 
uest Agreement-

Unfront Model 

Section in 

Sei-vicesWvnG 
uest 

Agreement^ 
Subscription 

Model 

Section in 
Opera 

Supplement 
il l 

SemcesMtw* 
ter 

n 
Agreement 
-Option 1 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
- Option 2 

Summary 

a software license 
from the primary 
vendor of your 
property 
management 
system within 30 
days after 
termination to 
continue using the 
system. License 
for FMS Software 

immediately 
ceases and you 
must delete 
Software and cease 
using access 
credentials for 
Services. 

j . Assignment of 
contract by franchisor 

10 139.11 19.131 m u 8.11 No restriction on 
assignments and 
subcontracts by us, 
no new obligations 
to you after we 
notify you ofthe 
assignment. 

k. 'Transfer' by 
franchisee - defined 

9 ; 

Appendix 
A 

Not Applicabfcl.j 13+3 Not 
Applicable 

Not 
Applicable 

Sale or lease of 
Facility, change in 
majority equity 
ownership, new 
general partner, 
public tender offer. 

1. Franchisor approval 
of transfer by 
franchisee 

9 
Not Applicable Not Applicable Not 

Applicable^ 
Not 

Applicable 

We have right to 
approve all 
Transfers and 
qualify all 
transferees in our 
sole discretion. 

m. Conditions for 
approval of transfer by 
Franchisor 

9.3 
Not Applicable Not Applicable Not 

Applicable 
Not 

Applicable 

Transferee must 
submit application, 
pay Relicense and 
Application Fee, 
sign new form 
Franchise 
Agreement, 
improve Facility to 
meet standards for 
conversion 
Facilities entering 
the Chain including 
at our discretion. 
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Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

n. Franchisor's right of 
first refusal to acquire 
franchisee's business 
o. Franchisor's option 
to purchase 
franchisee's business 
p. Death or disability 
of franchisee 

Not 
Applicabl 

Not 
Applicabl 

9.4, 
Appendix 

A 

Section in 
Integrated 

System 
AgreementWynG 
uest Agreement-

Upfront Model 

Not Applicable 

Section in 
Software and 

ServiccsWvnG 
uest 

Agreement^ 
Subscription 

Model 

Not Applicable 

Not Applicable 

Not Applicable 

q. Non-competition 
covenants during the 
term ofthe franchise 
r. Non-competition 
covenants after the 
franchise terminates or 
expires 
s. Modification ofthe 
Agreement *-

2, 3.11 

None 

4.5,17.2, 
Schedule 

C 

Not Applicable 

Not Applicable 

Section in 
Opera 

Supplement 

n 
Agreement 
- Option I 

Not 
Applicable 

Not 
Applicable 

Not 
Applicable 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
- Option 2 

Not 
Applicable 

Summary 

placing funds in 
escrow to pay for 
these 
improvements; 
You and your 
owners sign 
general releases 
unless restricted by 
law. ^ 
Not Applicable 

Not 
Applicable 

Not 
Applicable 

Not Applicable 

Not Applicable 

WJUS 

Not Applicable 

Not Applicable 

19.67-" 

Not 
Applicable 

Not 
Applicable 

3&78.5 

Not 
Applicable 

Not 
Applicable 

Not Applicable 

Your estate or 
guardian and their 
transferees are 
Permitted 
Transferees who 
submit an 
application and 
sign a new 
Franchise 
Agreement, but pay 
no Relicense or 
Application Fees 
and need not 
improve the 
Facility. 
See Item 12 

Not Applicable 

System and 
Manual may be 
modified; No 
modifications 
unless in writing; 
System Assessment 
Fees, including 
fees set forth in 
Schedule C, may 
change upon 30 
days' written 
notice; We may 
modify certain 
Schedules of the 
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Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

Section in 
Integrated 

System 
AgreementWynG 
uest Agreement-
Upfront Model 

Section in 
Softw u re-QIMI 

SenieesWvnG 
uest 

Agreement^ 
Subscription 

Model 

Section in 
Opera 

Supplement 

n 
Agreement 
-Option 1 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
- Option 2 

Summary 

Opera 
Supplemental 
Services 
Agreement 
CQptions I &2) 
and 
WvnGucstSffflwape 
and Services 
Agreement 
(Upfront & 
Subscription 
Model), but not to 
eliminate software 
maintenance. 

17.7.3 
I ntegration/merger 

clause 

19.1434 19.10 2048,9 8.9 Only the Franchise 
Agreement and 
representations 
included in this 
Franchise 
Disclosure 
Document are 
binding (subject to 
state law). Any 
other promises may 
not be enforceable. 

u. Dispute resolution 
by arbitration or 
mediation 

17.6.2 139.12 19.12 308.12 8.12 
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Disputes arising 
under the Franchise 
Agreement, 
Intogrtittfd System 
Agreement. 
Softwaro-and 
Services 
Agreement. Opera 
Supplemental 
Services 
Agreement 
(Options 1 &2) 
and Master 
SiibGcriptionWvnG 
uest Agreement 
(Upfront & 
Subscription 
Models) may be 
submitted to 
non-binding 
mediation-undef 
the National 

Franchise 
Mediation Program 
administered by tht? 
CPR Inatitute for 



Provision Section 
in 

Franchis 
e 

Agreeme 
nt 

Section in 
Integrotwl 

System 
A g reement Wvn C 
uest Agreement-

Upfront Model 

Section in 

SwwesWvnC 
uest 

Agreement^ 
Subscription 

MMd 

Section in 
Opera 

Supplement 

il l 
SeryicesMtts 

tef 
Sulweriptio 

n 
Agreement 
-Option I 

Section in 
Opera 

Supplemen 
tal Services 
Agreement 
-Option 2 

Summary 

Dispute Rosolution. 

v. Choice of forum 17.6.3 L M ^ 6 19.8? awM 8.6 Non-exclusive 
venue and 
jurisdiction in 
Morris County. NJ 
and U.S. District 
Court for New 
Jersev (subject to 
state law). ^ 

w. Choice of law 17.6.1 43T6I9.8 -MW19.8 a&a&a 8.6 New Jersey law 
applies, except 
New Jersey 
Franchise Practices 
Act doesn't apply 
to Facilities outside 
New Jersey 
(subject to state 
law).1* 

1 We may extend the Term to 25 years to satisfy SBA lending standards if required by your 
lender requires. We will retain the right to terminate the franchise after 20 years without 
cause and grant you the same right in that event. 

2 We currently and a number of the Wvndham Hotel Group franchisors have adopted a 
policy, effective September 15. 1998, as amended April 1, 2013, that permits you to 
terminate your franchise without paying liquidated damages, if you give us at least 60 days 
and not more than 90 days advance written notice and meet the following conditions: (a) The 
Facility has operated as a Chain Facility for at least two years and it achieved an occupancy 
rate that is (i) below 50% and (ii) at least 10 occupancy points below the reported Smith 
Travel Research scale tract occupancy rate for the 12 month period preceding your request; 
(b) The Facility achieved an average quality assurance score on routine and post-default 
inspections over the preceding two year period of 80% or better (or equivalent score under a 
successor quality assurance scoring system we employ) and achieved a quality assurance 
score of 80% or better (or equivalent under a successor scoring system) on its most recent 
quality assurance inspection; (c) You participated in all mandatory national programs, 
Wyndham Rewards and our regional marketing association, including implementing a local 
sales and marketing plan, and successfully completed all required manager and owner 
training programs during the preceding two year period; (d) You paid all fees and charges 
when due, and did not receive any monetary default notices during the preceding two year 
period resulting in restriction; and (e) You maintained your Facility's records on a PMS or 
approved property management system during the prior 12 months and either (i) the Facility 
delivered each nightly audit report by automatic information upload to the Central 
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Reservation System or (ii) our audit verified that your occupancy rate was less than 50%. 
We may perform an audit of your records if you exercise your option under this policy. See 
Exhibit C 1. We may change or discontinue this policy on a Chain-wide basis at any time. 

3 If the Facility is taken by the condemning authority before the end of the notice period, 
you must pay us your average daily Recurring Fees for the number of days remaining in the 
notice period. 

4 — I f termination is due to your failure to maintain adequate quality assurance scores, we 
may, in our sole discretion, offer to reduce or eliminate your liquidated damages and fees if 
you convert the Facility to operate under a franchise from one ofthe Lodging Affiliates. 

5 4 You may be obligated to repay a Development Incentive loan or other benefit unless the 
transferee assumes the repayment obligation. See Item 10. 

- 6 We may modify the WynGuest PMS software under Section 8 of the Software and 
Services Agreement and the System Standards Manual and Wyndham Rewards Front Desk 
Guide. 

7—We are currently a member ofthe National Franchise Mediation Program and offer you 
the opportunity to mediate disputes through the CPR Institute for Dispute Resolution, an 
alternative dispute resolution agency. We may discontinue our participation in the National 
Franchise Mediation Program on a Chain wide basis at any time. 

*—Section 17.6.1 ofthe Franchise Agreement contains a waiver of jury trial that applies to 
any action between a franchisee and us involving such Agreement or the relationship 
between the franchisee and us. 

^ You may not be required to litigate in New Jersey or apply New Jersey law. See the 
State Addenda in Exhibit A. 
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ITEM 18: PUBLIC FIGURES 

We do not use any public figure to promote the sale of franchises. 
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I T E M 19: FINANCIAL P E R F O R M A N C E REPRESENTATIONS 

The FTC's Franchise Rule permits a franchisor to provide information about the actual or 
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a 
reasonable basis for the information, and if the information is included in the Disclosure 
Document. Financial performance information that differs from that included in Item 19 may be 
given only if: (1) a franchisor provides the actual records of an existing outlet you are 
considering buying; or (2) a franchisor supplements the information provided in this Item 19, for 
example, by providing information about possible performance at a particular location or under 
particular circumstances. 

Lodging facilities report performance for a time period on the basis of average occupancy rate 
(the percentage of available guest rooms actually occupied by guests), average daily room rate 
(gross room revenue divided by the number of occupied guest rooms), and "RevPAR" or 
revenue per available room (average occupancy rate multiplied by average daily rate). Lodging 
chains also report on central reservation system activity, such as the estimated gross room 
revenues generated from reservations booked through the central reservation system or via the 
Internet. 

The information contained in this Item 19 is a historic financial performance 
representation about our Chain's existing Facilities. The Chain Facilities included in the 
samples in this Item 19 do not differ materially from those of prospective franchisees to 
whom we may offer franchises under this Disclosure Document. 

Average Occupancy Rate, Average Daily Room Rate and RevPAR 

THE A V E R A G E OCCUPANCY R A T E , A V E R A G E DAILY R O O M RATE AND 
R E V P A R OF A FACILITY NEW TO THE CHAIN A R E L I K E L Y TO DIFFER F R O M 
THE RESULTS STATED BELOW. WE DO NOT REPRESENT THAT YOU W I L L 
A C H I E V E THESE RESULTS AT YOUR FACILITY. NO INFERENCE AS TO 
EXPENSES, COSTS OF SERVICES, OR PROFITS RELATING TO EXISTING OR 
FUTURE FACILITIES SHOULD BE DRAWN F R O M THE FOLLOWING 
INFORMATION. IF Y O U R E L Y ON OUR FIGURES, YOU MUST ACCEPT THE RISK 
OF NOT DOING AS W E L L . 

The following tables set forth average occupancy rates, average daily room rates, and RevPAR 
for the period from January 1, 20132 through December 31, 20132 for "mature" Chain Facilities 
in the United States which passed their last quality assurance inspection. "Mature" Chain 
Facilities mean those Facilities which opened on or before January 1, 20142 and remained in 
operation throughout 20124- and 20123. The information is segmented by quality assurance 
score and by geographic region and presented in the aggregate. The total number of Chain 
Facilities in the United States as of December 31, 20123 was 1,724-L^G. 
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OA S< ore Number Averaee Number Percentage Average Number Percentage RevPAR Number Percentane 
Daily Exceeding Exceeding Occupancy Exceed inc Exceeding Exceeding Exceed inn 
Room 
Rate 

Rate 

A | 377 64.70 156 41.38% 55.57% 180 47.75% 35.95 173 45.89% 

B | 608 58.87 287 47.20% 52.18% 287 47.20% 30.72 273 44.90% 

Total Sample 1,358 59.66 619 45.58% 51.59% 663 48.82% 30.78 618 45.51% 

QA \ ' i iml^vpr P e l ' \ l t . < LI J 11 l / V - I 

Daily 1 >f > n n <i n f i r FT 1 ' S ' f t '11 rt fw 

. < LI J 11 l / V - I 

Room 
Kate 

Tift'L up a 11 \jy 

4We 
U r A C t f t f U i n tj hxcBcding 

A I ^ 7 fern 444 13.83% 51.99% 4-% '19.37% 34^9 m 45.09% 

B I m •12.97% 51.51% 344- 16.02% 3043 2*8 4444% 

Tetal Sample 4 ^ # 4 9 440 15.36% 51.27% 744 '18.«7% 294) 6% 46.19% 

Rc«i )n Number Average Number Percentage Average Number Percentage RevPAR Number Percentage 
Daily 
Room 
Rate 

Exceeding Exceeding Occupancy 
Rate 

Exceeding Exceeding Exceed t ni! Exceeding 

Fast North|Central 233 56.76 122 52.36% 50.81% 116 49.79% 28.84 109 46.78% 

East South|Central 107 54.31 50 46.73% 49.28% 49 45.79% 26.77 47 43.93% 

Mid Atlantic 74 67.60 24 32.43% 54.12% 40 54.05% 36.58 32 43.24% 

Mountain | 152 63.66 65 42.76% 53.99% 75 49.34% 34.37 69 45.39% 

New Entilijnd 27 63.78 17 62.96% 55.10% i i 40.74% 35.14 13 48.15% 

Pacific | 106 67.42 40 37.74% 54.48% 49 46.23% 36.73 51 48.11% 

South Atiajitic 202 54.32 97 48.02% 47.62% 106 52.48% 25.87 97 48.02% 

West Norl]| Central 253 60.31 135 53.36% 51.68% 123 48.62% 31.17 119 47.04% 

West Soutl( Central 204 58.49 85 41.67% 52.74% 102 50.00% 30.85 88 43.14% 

Total Samtfle 1,358 59.66 619 45.58% 51.59% 663 48.82% 30.78 618 45.51% 

R \ l 11 T r t \~\ T* — 
u i i i u c r 

Dnil" i n V J>*-h ̂ h / i m / f 
Average 

f \ j i " a i r * i \ ' 

Nu inner T eroetUage reroentage u i i i u c r 

Room 
Rate 

l i T V V V U U T i V / L L U F W n C f V 

Rate 
lixcwtkng LxotieAng 

Hur.l No| tli Central 433 52.38% 50.12% m 48.81% 37^1 433 •18.X 1% 

Cnot Sojith Central 448 ^ # 46 •17.16% 19.27% & 48.31% 3 ^ 6 16.61?^ 

Mid Ati[iiilic 80 6644 33 10.00% 55.75% 43 52.50% aw6 33 43.75% 

Mountajn 46? 6+̂ ) 16.71% 53.65% «G 17.90% 3a 44.91% 

New Eifcland 28 &m 47 60.71% 56.29% 43 16.13% 24$2 43 42.86% 

Pacific | -m 4 ^ 5 43 38.21%, 53.21% 49 47.97% 39 47.97% 

South/Atlantic 243 444 47.12% 16.9-1% 443 48.36% 403 48.36% 

Weol Njtrth Control 244 4344 433 51.89% 51.16% 438 48/18% 43V 18.86% 

Wont S^uth Central 3+4 4&33 36 36,19% 52.12% 443 18.57% 30^3 # 42.1%% 
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Total Sjnipfo -M44 ^34) 660 15.36% 51.21% 1U '18.87% m% m 4W9% 1 

* Regions are comprised of the following states and jurisdictions: Canada - all provinces; E. 
N . Central - IL, IN, MI, OH, WI; E. S. Central - AL, KY, MS, TN; Mid Atlantic - NJ, NY, PA; 
Mountain - AZ, CO, ID, MT, N M , NV, UT, WY; New England - CT, MA, ME, NH, RI, VT; 
Pacific - A K , CA, HI, OR, WA; South Atlantic - DC, DE, FL, GA, MD, NC, PR, SC, VA, WV; 
W. N . Central - IA, KS, M N , MO, ND, NE, SD; W. S. Central - AR, LA, OK, TX. 

The following table sets forth the average occupancy rate, average daily room rate and RevPAR 
for new construction Chain Facilities which opened in the United States between January 1, 
2006$ and December 31, 201 jO and passed their last quality assurance inspection. 

Number Average 
Oatfy 
Room 
Rate 

Number 
Exceeding 

Percentage 
•Exceeding Occuponcy 

Nttmbef 
Exoeeding 

f^peetitoge 
Exceeding 

RevPAR Number 
Exceeding 

Percentage 
Exceeding 

33 6&4& 44 3643% 33^03% 33 34% 34^4 43 38% 

Numher Averaee Number Percentage Averaee Numher Percentaee RevPAR Numher Percenlnee 
Dailv 
Room 
Rate 

Exeeedins Exceeding Occuoancv 
Rate 

LxceedinL' Excecdini! Exceed inc Exceeding 

64.93 12 24.49% 54.22% 23 47% 35.20 19 39% 

This information was obtained from the monthly revenue reports of Chain Facilities submitted 
by franchisees and represents the most reliable information available to us. For any months in 
which Chain Facilities did not submit revenue reports, occupancy and average daily room rates 
were computed based upon actual data sent to us each night by the Facility's property 
management system. If data from the property management system was not available, 
occupancy and average daily room rates were estimated based upon the Facility's performance 
during the same month of the prior year, or if not available, based upon the performance of 
similar Chain Facilities during the same month of the prior year. Occupancy, room rates and 
RevPAR vary from Chain Facility to Chain Facility and depend on many factors, including 
competition, general economic conditions, the length and intensity of the hotel trading seasons, 
management decisions to raise or lower rates to induce changes in occupancy or revenue, 
geographic location, climate, weather conditions, and cost factors. You set your own room rates. 

Central Reservation System, Global Sales Organization and Wyndham Rewards Activity 

THE FOLLOWING INFORMATION PROVIDES CHAIN-WIDE TOTALS AND 
A V E R A G E S . THE CONTRIBUTIONS THAT THE CENTRAL RESERVATION 
SYSTEM, G L O B A L SALES ORGANIZATION, AND THE W Y N D H A M REWARDS 
L O Y A L T Y P R O G R A M W I L L M A K E TO A NEW FACILITY'S REVENUES, RATES 
OR OCCUPANCY A R E L I K E L Y TO V A R Y F R O M THE AVERAGES PRESENTED 
BELOW. IF Y O U R E L Y ON OUR FIGURES, Y O U MUST ACCEPT THE RISK OF 
NOT DOING AS W E L L . 
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The Central Reservation System processes reservations via our call centers, our brand website, 
our Group and Global Sales Organization and through other electronic channels such as the 
global distribution systems ("GDS") and third party Internet websites. 

The Central Reservation System booked 4,631,7011791060 room nights for Chain Facilities in 
the United States for arrival between January 1, 20135 and December 31, 20132. These room 
nights yielded estimated net room revenue of $278,751,373278,801,399 and had an average daily 
room rate of $55.82#46. Of the l,724-k773 Chain Facilities in the sample, 763769-or 
44.2613.37% had an average daily room rate which equaled or surpassed the above average daily 
rate. 

Our Global Sales Organization booked 1.364,549949.093 room nights for Chain Facilities in the 
United States for arrivals between January 1, 20132 and December 31, 20132. These room 
nights generated net room revenues of $74,95 1,82667.530,879. Reservations by our Global 
Sales Organization were made through our call centers, brand website, other electronic channels 
and directly with Chain Facilities. Bookings by the Global Sales Organization through all 
sources except directly with Chain Facilities are included in the Central Reservation System 
figures presented in the paragraph above. 

The Wyndham Rewards loyalty program booked 4,913,1653,386,582 qualifying room nights for 
arrivals at Chain Facilities in the United States between January 1, 20132 and December 31, 
20132. These room nights yielded estimated net revenues of $291.040,261193.823.876 and had 
an average daily rate of $59.2457.23. Reservations by Wyndham Rewards members were made 
through the call centers, our brand website, other electronic channels and directly with Chain 
Facilities. Bookings by Wyndham Rewards members through all sources except directly with 
Chain Facilities are included in the Central Reservation System figures presented in the 
paragraph above. 

The following table presents the revenue contribution generated by the Central Reservation 
System (including contributions from our Global Sales Organization) and Wyndham Rewards 
for arrivals from January 1, 20132 through December 31, 20132. They are expressed as a 
percentage of all Chain-wide revenues, as reported to us by all Chain Facilities in the System. 
To avoid double counting reservations booked by Wyndham Rewards members via the CRS, the 
row entitled, "Wyndham Rewards (Property Direct)" only includes reservations booked directly 
with the Facility and not through the CRS or another distribution channel. 

Source Revenue Contribution 

Central Reservation System 24.0124^% 
Wyndham Rewards (Property 

Direct) 18.434^3% 

Total 42.4440^3% 

We have written substantiation for the historical performance representations contained in this 
Item 19 which we will make available to you upon reasonable request. We will not disclose the 
performance data of a specific Chain Facility and its identity without the franchisee's prior 
written consent. 
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A c ^ ^ u ^ may vary from ^ 
particular Pacify or franchis 

Other than the preeedmg financial performance representation, we do not make any 
representations ahontafranchisee'sfutureperformance or the past financial performance of 
company owned or franchised outlets. We also do not authorize our employees or 
representatives to make any such representations either orally or in writing If youare 
purchasing an existing outlet, however,we may provide you with the actual records of that 
outlet. Ifyou receive any other financial performance information or projections ofyour future 
income,you should report it to our management hycontactingLynn Zeldman,ExecutiveVice 
President, General Counsel and Secretary,Super 
NJ 07054; (973)753^461,the FederalTrade Commission, and the appropriates^ 
agencies. 
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I T E M 20: OUTLETS AND FRANCHISEE INFORMATION 

Table No. 1 

Systemwide Facility ("Outlet") Summary 
For Years 20110 to 20132 

Column 1 

Facility Tvoe 

Column 2 

Year 

Column 3 

Facilities at the 
Start of the Year 

Column 4 

Facilities at 
the End of 
the Year 

Column 5 

Net Chanae 

Franchised 2011 1.855 1.828 -27 

2012 1,828 1.773 -55 

2013 1.773 1.724 -49 

Companv-Owned 2011 0 0 0 Companv-Owned 

2012 0 0 0 

Companv-Owned 

2013 0 0 o 
Total Facilities 2011 1,855 1.828 -27 

2012 1.828 1.773 -55 

2013 1.773 1.724 -49 

Column 1 Column 2 Column 3 Column 4 Column 5 

Year O i t i i r t r n i t h r f t i i + i i - k t c M a t l - i i r \ f * t r \ 
W U t l c t o a t 

the End of 
tho Year 

Franchisod o 010 1 89° 1 855 -u Franchisod -u Franchisod 

o011 1 855 1 8 0 8 ny 

Franchisod Franchisod 

' ' O l 0 1 8 0 8 1 773 

Franchisod 

9 3 

Company Owned 20+0 0 0 0 Company Owned 

2044 0 0 a 

Company Owned 

2042 0 0 0 

2040 1 BO'1 1 855 IT 2040 

n g i l 1 855 1 828 t j 

2042 1 8^8 1 773 55 2042 

Table No. 2 

Transfers of GwtMs-Facilities from Franchisees to New Owners (Other than the 
Franchisor) 

For Years 20110 to 20132* 

Column 1 Column 2 

94 

Column 3 
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State Year Number of 
Transfers 

Arizona 2011 1 
2012 0 

2013 1 
Arkansas 2011 o 

2012 3 

2013 1 
California 2011 1 

2012 3 

2013 2 

Colorado 2011 0 

2012 2 

2013 3 

Connecticut 2011 0 

2012 1 
2013 0 

Delaware 2011 1 
2012 0 

2013 1 
Florida 2011 1 

2012 1 
2013 0 

Georgia 2011 0 

2012 1 
2013 2 

Illinois 2011 3 

2012 2 

2013 0 

Indiana 2011 0 

2012 1 
2013 0 

Iowa 2011 0 

2012 1 
2013 0 

Kansas 2011 2 

2012 2 

2013 2 
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Kentucky 2011 1 

2012 0 

2013 0 

Maryland 2011 2 

2012 1 
2013 0 

Minnesota 2011 1 
2012 1 
2013 0 

MissiSSlDDl 2011 0 

2012 3 

2013 0 

Missouri 2011 1 
2012 3 

2013 1 
Montana 2011 1 

2012 1 
2013 1 

Nebraska 2011 2 

2012 0 

2013 3 

Nevada 2011 o 
2012 0 

2013 0 

New Hampshire 2011 1 
2012 0 

2013 0 

New Jersev 2011 0 

2012 o 
2013 1 

New Mexico 2011 3 

2012 0 

2013 1 
New York 2011 2 

2012 2 

2013 0 

Ohio 2011 0 

2012 2 
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2013 0 

Oklahoma 2011 1 Oklahoma 

2012 1 

Oklahoma 

2013 2 

Oregon 2011 0 Oregon 

2012 0 

Oregon 

2013 3 

Pennsylvania 2011 2 Pennsylvania 

2012 0 

Pennsylvania 

2013 0 

1 South Dakota 2011 

0 

1 South Dakota 

2012 2 

South Dakota 

2013 0 

Tennessee 2011 0 Tennessee 

2012 3 

Tennessee 

2013 0 

Texas 2011 1 Texas 

2012 2 

Texas 

2013 5 

Virqinia 2011 5 Virqinia 

2012 7 

Virqinia 

2013 2 

Washington 2011 2 Washington 

2012 0 

Washington 

2013 2 

West Virqinia 2011 1 West Virqinia 

2012 0 

West Virqinia 

2013 1 
Wisconsin 2011 2 Wisconsin 

2012 1 

Wisconsin 

2013 0 

Wyominq 2011 1 Wyominq 

2012 1 

Wyominq 

2013 0 

Total 2011 39 Total 

2012 47 

Total 

2013 34 

Column 1 Column 2 Column 3 
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State Yeaf Number of 
Transfers 

Arizona 2040 4 Arizona 

2044 4 

Arizona 

2042 0 

Arkansas 2040 4 Arkansas 

2044 0 

Arkansas 

2042 2 

California 2040 4 California 

2044 4 

California 

2042 3 

Colorado 2040 4 Colorado 

2044 0 

Colorado 

2042 2 

Connecticut 2040 0 Connecticut 

2044 0 

Connecticut 

2042 4 

Delaware 2040 0 Delaware 

2044 4 

Delaware 

2042 0 

Florida 2040 4 Florida 

2044 4 

Florida 

2042 4 

Georgia 2040 2 Georgia 

2044 0 

Georgia 

2042 4 

Illinois 2040 4 Illinois 

2044 3 

Illinois 

2042 2 

Indiana 2040 4 

2044 0 

2042 4 

Iowa 2040 2 

2044 0 

2042 4 

Kansas 2040 2 

2044 2 

2042 2 
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Kentucky 2040 

2044-

2042 

4 
_ 

T 
T 
T 
T 
T 
T 
T 
"o 
~o 
T 
T 
T 
T 
T 
T 
T 
T 
T 
T 
"o" 
T 
"o" 
T 
"o" 
T 
T 
T 
T 
T 
T 
IT 
T 
o" 
o" 
T 
o~ 

Maryland 2040 

2044 

2042 
Minnesota 2040 

2044 

2042 

Mississippi 2040 

2044-

2042 

Missouri 2040 

2044-

2042 
Montana 2040 

2044 

2042 

Nebraska 2040 

2044 

2042 

Mew Hampohiro 2040 

2044 

2042 

New Jersey 2040 

2044-

2042 

New Mexico 2040 

2044 

2042 

New York 2040 

2044 

2042 

North Carolina 2040 

2044-

2042 
North Dakota 2040 

2044 
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0We 

Oklahoma 

Ponnsylvania 

2042 

2040 

2044 

2042 

2040 

2044-

2042 

2040 

2044 

2042 
South Carolina 2040 

2044 

2042 
South Dakota 2040 

2044 

2042 

Ten, 2044 

2044-

2042 

Texas 2040 

2044 

2042 

Virginia 2040 

2044 

2042 

Washington 2040 

2044 

2042 

West Virginia 2040 
2044 

2042 

Wisconsin 2040 
2044 

2042 

Wyoming 

Total 

2040 

2044-

2042 

2010 34 
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am 39 

2042 47 

* Excluded from this table were any (i) assignments by initial franchisees to affiliated 
entities using our Assignment and Assumption Agreement form, and (ii) temporary operating 
agreements with financial institutions and agreements with receivers. 

Table No. 3 

Status of Franchised QttttetsFarilities 
For Years 20110 to 20132 

Co l imn 1 Column 2 Column 3 Column Column 5 Column 6 Column 7 Column 8 Column 9 
4 

Column 8 Column 9 

s ate Year Facil i t ies at Facil i t ies Terminations Non- Reacquired Ceased Facilities 
Start of Year Opened Renewals by 

Franchisor 
Operations-

Other 
Reasons 

at End of 
the Year 

Alabama 2011 22 I 1 0 0 1 21 Alabama 

2012 21 o 0 0 0 3 18 

Alabama 

2013 18 2 x 0 Q 0 19 
Alaska | 2011 5 0 0 Q o P 5 Alaska | 

2012 5 Q 0 o 0 P 5 

Alaska | 

2013 5 o o 0 0 0 5 

Arizona | 2011 37 4 o 0 o 3 38 Arizona | 

2012 36 1 2 0 o 2 35 

Arizona | 

2013 35 Q 0 o 0 P 35 

Arkansat 2011 40 1 1 0 o 2 38 Arkansat 

2012 38 0 0 0 0 0 38 

Arkansat 

2013 38 1 1 o 0 1 37 

Californiji 2011 100 2 o 0 0 6 96 Californiji 

2012 96 2 1 0 o 3 94 

Californiji 

2013 94 3 2 0 0 5 90 

Colorado 2011 43 o i o 0 P 42 Colorado 

2012 42 2 0 Q 0 1 43 

Colorado 

2013 43 4 1 o 0 3 43 

Connecticut 2011 11 0 1 0 Q 1 9 Connecticut 

2012 9 0 o 0 o 0 9 

Connecticut 

2013 9 0 o o 0 P 9 

Delawar^ 2011 5 0 0 Q 0 P 5 Delawar^ 

2012 5 o 0 o 0 P 5 

Delawar^ 

2013 5 o 0 p o 1 4 

Florida | 2011 47 2 1 o o 3 45 Florida | 

2012 45 Q 0 o o 1 44 

Florida | 

2013 44 1 i 0 p x 43 

Georaia 1 2011 64 1 Q 0 0 | 2 63 
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1 
1 

2012 63 4 3 P 0 3 PI 1 
1 2013 61 7 2 P p 2 64 

Hawaii 1 

I 
2011 o 0 0 Q p 0 0 Hawaii 1 

I 2012 o fi 0 0 p 0 P 

Hawaii 1 

I 
2013 0 o P 0 0 o 0 

Idaho | 

1 
1 

2011 16 o P p 0 2 u Idaho | 

1 
1 

2012 14 1 0 p p I 14 

Idaho | 

1 
1 2013 14 1 0 0 p 0 15 

Illinois | 

1 
1 

2011 105 o 0 0 p 2 103 Illinois | 

1 
1 

2012 103 o p 0 0 2 101 

Illinois | 

1 
1 2013 101 2 5 0 0 4 94 

Indiana 1 

I 
i 

2011 58 2 1 p 0 4 55 Indiana 1 

I 
i 

2012 55 2 x 0 0 2 54 

Indiana 1 

I 
i 2013 54 P 2 0 0 3 49 

Iowa | 

1 
1 

2011 91 0 0 p 0 2 89 Iowa | 

1 
1 

2012 89 1 2 p p 3 85 

Iowa | 

1 
1 2013 85 o 1 0 0 3 81 

Kansas | 

1 
2011 40 0 P Q 0 0 40 Kansas | 

1 2012 40 i 0 0 p 2 39 

Kansas | 

1 
2013 39 2 2 0 0 o 39 

Kentuckt-

1 
1 

2011 40 3 2 p 0 1 40 Kentuckt-

1 
1 

2012 40 0 1 p 0 0 39 

Kentuckt-

1 
1 2013 39 Q 1 p p 1 37 

Louisianb 

1 
1 

2011 25 3 P 0 p Q 28 Louisianb 

1 
1 

2012 28 0 P Q 0 o 28 . 

Louisianb 

1 
1 2013 28 0 1 p p 0 27 

Maine | 

1 
1 

2011 6 1 0 0 0 0 7 Maine | 

1 
1 

2012 7 0 P p 0 P 7 

Maine | 

1 
1 2013 I 0 1 p 0 0 6 

Maryland 

I 
i 

2011 18 0 0 p p 0 18 Maryland 

I 
i 

2012 18 o p 0 p p 18 

Maryland 

I 
i 2013 18 P 1 0 0 p 17 

Massachusetts 2011 H 0 p 0 0 0 11 Massachusetts 
2012 H 0 p p 0 0 H 

Massachusetts 

2013 11 0 0 p p 2 9 

Michiqar] 

1 
1 

2011 47 2 i 0 p 3 45 Michiqar] 

1 
1 

2012 45 2 2 0 0 2 43 

Michiqar] 

1 
1 2013 43 3 1 0 0 4 41 

Minnesota 

1 
1 

2011 58 1 1 0 0 2 56 Minnesota 

1 
1 

2012 56 I 1 0 0 3 53 

Minnesota 

1 
1 2013 53 0 2 0 0 P 51 

Mississippi 

1 
1 

2011 27 1 0 p 0 0 28 Mississippi 

1 
1 

2012 28 P 0 p 0 0 28 

Mississippi 

1 
1 2013 28 1 P p 0 0 29 
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Missouri] 

1 
1 

2011 81 i 1 o 0 1 ag Missouri] 

1 
1 

2012 80 1 1 o 0 4 76 

Missouri] 

1 
1 2013 76 2 0 P p 2 76 

Montana! 

1 
1 

2011 29 0 0 P p 0 29 Montana! 

1 
1 

2012 29 o 0 0 p o 29 

Montana! 

1 
1 2013 29 0 1 0 0 3 25 

Nebrask^ 

i 
i 

2011 32 0 0 P p i 31 Nebrask^ 

i 
i 

2012 31 2 0 0 p 1 32 

Nebrask^ 

i 
i 2013 32 1 o 0 p 2 31 

Nevada 1 

1 
1 

2011 14 2 1 p 0 1 B Nevada 1 

1 
1 

2012 14 0 o 0 0 o 14 

Nevada 1 

1 
1 2013 14 0 0 p p 0 14 

New Hampshire 

1 
1 

2011 2 o 0 0 p o 2 New Hampshire 

1 
1 

2012 2 o o p 0 o 2 

New Hampshire 

1 
1 2013 2 0 0 p 0 0 2 

New Jertev 

1 
1 

2011 9 0 0 p p o 9 New Jertev 

1 
1 

2012 9 1 o 0 0 x 9 

New Jertev 

1 
1 2013 9 1 o p 0 0 IP 

New Mexico 

1 
1 

2011 29 o 0 0 p 1 28 New Mexico 

1 
1 

2012 28 o o 0 0 p 28 

New Mexico 

1 
1 2013 28 0 fi p 0 1 27 

New York 

1 
i 

2011 47 0 0 p p g 47 New York 

1 
i 

2012 47 o 0 0 p Q 47 

New York 

1 
i 2013 47 1 1 0 p o 47 

North Carolina 

I 
i 

2011 40 2 1 p p I 4g North Carolina 

I 
i 

2012 40 4 2 p p 2 40 

North Carolina 

I 
i 2013 40 1 2 0 p 2 37 

North Ddkota 

1 
1 

2011 15 0 0 p 0 0 15 North Ddkota 

1 
1 

2012 15 0 0 p 0 g 15 

North Ddkota 

1 
1 2013 15 o 1 p p o 14 

Ohio | 

i 
1 

2011 54 4 2 0 0 x 55 Ohio | 

i 
1 

2012 55 0 I p 0 x 53 

Ohio | 

i 
1 2013 53 0 1 p 0 2 50 

Oklahorrla 

i 
i 

2011 38 0 i p p • x 36 Oklahorrla 

i 
i 

2012 36 1 0 p p 3 34 

Oklahorrla 

i 
i 2013 34 1 0 0 0 1 34 

Oreqon | 

1 
2011 22 o o 0 0 i 21 Oreqon | 

1 2012 21 0 Q 0 0 0 21 

Oreqon | 

1 
2013 21 0 o 0 0 g 21 

Pennsylvania 

1 
1 

2011 46 0 0 p 0 i 45 Pennsylvania 

1 
1 

2012 45 0 1 p 0 g 44 

Pennsylvania 

1 
1 2013 44 1 1 p 0 3 41 

Rhode Inland 

1 
2011 I 0 0 p p Q 1 Rhode Inland 

1 2012 I Q 0 p p o 1 

SUP MB 
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| | 2013 1 0 0 o g P 1 
South Cirol ina 2011 27 1 0 p g 2 26 South Cirol ina 

2012 26 o 1 p P 0 25 

South Cirol ina 

2013 25 i 0 p P 0 26 

South Dtkota 2011 36 1 1 0 P 1 35 South Dtkota 

2012 35 I 1 0 g o 35 

South Dtkota 

2013 35 i 2 p g o 34 

Tenness|ee 2011 57 3 g 0 P 1 59 Tenness|ee 

2012 59 2 3 0 P 4 54 

Tenness|ee 

2013 54 4 2 0 P 3 53 

Texas 1 2011 164 8 1 0 g 7 164 Texas 1 

2012 164 9 6 p g 9 158 

Texas 1 

2013 158 4 4 g P 3 155 

Utah j 2011 19 0 P g g P 19 Utah j 

2012 19 1 Q P g P 20 

Utah j 

2013 20 o g P P 0 20 

Vermont| 2011 2 g Q P g P 2 Vermont| 

2012 2 0 o g g P 2 

Vermont| 

2013 2 S g g P 0 2 

Virqinia | 2011 60 1 o g P p 61 Virqinia | 

2012 61 1 2 P g 2 58 

Virqinia | 

2013 58 g 1 P g 2 55 

Washindton 2011 17 Q g P P 0 17 Washindton 

2012 ' 17 P fl g P 0 12 

Washindton 

2013 17 g g P g P U 
West Virginia 2011 14 P g P P 1 13 West Virginia 

2012 13 g Q g P 0 13 

West Virginia 

2013 13 g g P g P 13 
Wiscons n 2011 64 2 1 P g 2 63 Wiscons 

2012 63 1 1 P P 8 55 

Wiscons 

2013 55 2 1 g g P 56 

Wvomin^j 2011 20 g o g g P 20 

2012 20 g 1 g g g IP 
2013 19 g g P P P 19 

Total 2011 1855 49 19 g P 57 1828 Total 

2012 1828 41 33 g o 63 1773 

2013 1773 47 42 g g 54 1724 

Column 4 Column 
2 

Column 
3 

Co lumn 
4 

Co lumn 6 Columfl-6 Co lumn 7 Column 8 
0 

State Yeaf Outlets 
at-Start 
of-Yeaf 

Outlets T f t r r H ! n - ^ i * ! J - * us Hon-
Ro no wals 

Roacquifed 
by 
Franchisor 

Ceased 

QttlGF 
Reasons 

r\iittntt> State Yeaf Outlets 
at-Start 
of-Yeaf 

Opened 
1 tJr i f I l l l q l l U us Hon-

Ro no wals 
Roacquifed 
by 
Franchisor 

Ceased 

QttlGF 
Reasons 

uut ie is 
at End 
o f the 
Year 

Alabama 2043 22 0 0 0 0 8 32 Alabama 

0044 22 4 4 8 0 4- 2+ 

Alabama 

2042 24- Q 0 0 0 3 44 
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Alaska | 2040 5 0 0 0 0 0 5 Alaska | 

2044 5 0 8 0 0 0 5 

Alaska | 

2042 § 0 8 0 0 0 5 

Arizona | 2040 27 0 6 0 0 0 37 Arizona | 

2044 37 4 0 0 0 2 38 

Arizona | 

2042 28 4 2 0 0 2 35 

Arkanso^ 2040 44 0 0 6 0 4 48 Arkanso^ 

2044 40 4 4 8 0 2 38 

Arkanso^ 

2042 38 0 0 0 0 8 38 

i l i f n mill 2040 3 4 0 0 2 ^ J l i l l l U H l t | l 2040 3 4 0 0 2 1U0 ^ J l i l l l U H l t | l 

2044 400 2 0 0 0 § 86 

^ J l i l l l U H l t | l 

2042 06 2 4- 0 0 3 94 

Golofad4 2040 45 4 8 0 0 3 43 Golofad4 

2044 42 0 4- 0 0 0 43 

Golofad4 

2042 42 2 8 0 0 4 43 

Connect [out 2040 42 0 0 8 0 4 44 Connect [out 

2044 44 8 4 8 0 4 9 

Connect [out 

2042 9 8 0 8 0 0 9 

Deiawarfr 2040 5 8 8 0 0 8 5 Deiawarfr 

2044 5 0 8 0 0 8 5 

Deiawarfr 

2042 5 0 8 0 0 8 5 

Florida | 2040 S4 0 2 0 0 2 47 Florida | 

2044 47 2 4 0 8 3 45 

Florida | 

2042 45 0 0 0 8 4 44 

Georgia | 2040 66 2 4 8 6 4 64 Georgia | 

2044 §4 4 0 8 8 2 63 

Georgia | 

2042 02 4 2 8 8 3 64 

Idaho | 3040 40 0 0 8 0 8 46 Idaho | 

2044 40 0 0 8 0 2 44 

Idaho | 

2042 44 4 8 0 0 4 -14 

Illinois j 2040 405 2 8 8 0 2 435 Illinois j 

2044 405 0 6 0 8 4 434 

Illinois j 

2042 404 0 8 0 8 2 433 

Indiama | 2040 60 0 0 0 8 4 58 Indiama | 

2044 58 2 4 0 8 5 54 

Indiama | 

2042 54 2 4 0 6 2 53 

Iowa | 2040 89 2 0 0 8 0 34 Iowa | 

2044 04 0 0 0 0 2 89 

Iowa | 

2842 *@ 4 2 8 0 3 85 

Kansas | 2840 40 8 0 0 0 0 43 

2044 40 0 0 0 0 0 43 

2042 40 4 0 8 0 2 39 

Kentucky 

1 
2040 42 4 2 8 0 4 40 Kentucky 

1 2044 40 3 2 8 0 4 43 
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1 2042 43 0 4 8 6 Q 38 

Louicionta 

i 
i 

2040 25 0 0 8 8 Q 25 Louicionta 

i 
i 

2044- 25 3 8 0 8 8 28 

Louicionta 

i 
i 2042 24 0 8 0 8 8 28 

Maine | 

1 
1 

2040 3 0 8 0 8 8 6 Maine | 

1 
1 

2044- 3 4- 0 0 0 9 7 

Maine | 

1 
1 2042 7 0 0 8 0 8 7 

Marylanj 

I 
i 

2040 40 8 8 0 0 4 43 Marylanj 

I 
i 

20-1-4 48 8 8 0 0 8 48 

Marylanj 

I 
i 2042 45 8 8 0 0 8 43 

Massachusetts 

i 

2040 44 8 0 8 0 0 44 Massachusetts 

i 
2044 44 0 0 8 0 8 44 

Massachusetts 

i 2042 44 8 0 8 0 8 44 

ft^id^lQ^) î j 

I 
i 

2040 49 5 8 0 0 7 47 ft^id^lQ^) î j 

I 
i 

2044 47 2 4 0 0 3 45 

ft^id^lQ^) î j 

I 
i 2442 45 2 2 9 0 2 42 

Mtfmesoja 

i 
i 

2040 34 4 4 8 0 3 58 Mtfmesoja 

i 
i 

2344 58 4 4 8 0 2 50 

Mtfmesoja 

i 
i 2042 56 4- 4 0 0 3 53 

Mississippi 

l 
2040 25 8 4 0 0 8 27 Mississippi 

l 2344 27 4 0 0 8 8 28 

Mississippi 

l 
2042 25 8 0 8 8 8 28 

M4660tm| 

1 
1 

2340 82 8 0 8 0 4- 84 M4660tm| 

1 
1 

2044 54 4 4 0 0 4- 80 

M4660tm| 

1 
1 2042 88 0 8 8 0 8 80 

Montana 

1 
1 

2043 29 8 8 0 0 8 20 Montana 

1 
1 

2344 29 8 8 8 0 8 20 

Montana 

1 
1 2342 28 4 4 6 0 4 25 

Nobrackti 

1 
1 

2340 32 0 0 0 0 4 33 Nobrackti 

1 
1 

2044 22 0 8 0 8 4 34 

Nobrackti 

1 
1 2042 24 2 8 0 8 4 32 

Nevada | 

1 
1 

2043 45 8 0 0 8 4 44 Nevada | 

1 
1 

2044 44 2 4 0 8 4 44 

Nevada | 

1 
1 2042 44 8 0 8 0 8 44 

Now Hafrpshiro 

1 
1 

2343 2 0 0 8 0 0 2 Now Hafrpshiro 

1 
1 

2344 2 0 0 0 3 0 2 

Now Hafrpshiro 

1 
1 2842- 2 8 3 0 3 8 2 

New Jersey 

i 
i 

2343 8 2 8 8 8 4 9 New Jersey 

i 
i 

2844 8 8 0 0 0 8 9 

New Jersey 

i 
i 2842 3 4 0 0 0 4 9 

New-Me^GO 

1 
1 

2340 28 4 0 6 0 2 29 New-Me^GO 

1 
1 

2044 20 0 0 0 8 4 28 

New-Me^GO 

1 
1 2842 28 0 8 0 8 0 28 

New-Yofj* 2348 46 4 8 8 0 | 8 47 ' 
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1 
2644- 47 0 0 0 0 0 47 

1 2042 47 0 0 0 0 0 47 

North Carolina 

1 
1 

2040 48 0 0 0 0 0 46 North Carolina 

1 
1 

2044 48 2 4 6 0 4- 40 

North Carolina 

1 
1 2042 40 4 2 8 0 2 40 

North Dcjkota 

1 
1 

2040 45 0 0 8 0 0 45 North Dcjkota 

1 
1 

2044 45 0 6 8 0 6 45 

North Dcjkota 

1 
1 2042 45 0 0 0 0 8 45 

Ohio | 

1 
1 

2040 56 4 0 0 8 3 54 Ohio | 

1 
1 

2044 54 4 2 0 0 4 55 

Ohio | 

1 
1 2042 55 0 4 0 0 4 53 

Oklahorrja 

i 
i 

2040 55 2 4 0 0 4 36 Oklahorrja 

i 
i 

2044 58 0 4 0 0 4 35 

Oklahorrja 

i 
i 20-42 % 4 0 0 0 3 34 

Oregon | 

i 
i 

2440 33 0 4 0 0 8 22 Oregon | 

i 
i 

2044 22 0 0 8 0 4 24 

Oregon | 

i 
i 2042 24 0 0 8 0 8 24 

Penncyl+ania 

i 

2040 47 0 6 0 0 4 45 Penncyl+ania 

i 
2044 46 0 8 0 0 4 45 

Penncyl+ania 

i 2042 45 0 4 0 0 0 44 

Rhode Inland 

1 
1 

2040 4 9 0 0 0 0 4 Rhode Inland 

1 
1 

2044 4 0 0 0 0 0 4 

Rhode Inland 

1 
1 2042 4 0 0 0 0 0 4 

South Carolina 

1 
1 

2040 27 0 0 8 0 0 27 South Carolina 

1 
1 

2044 27 4 9 8 0 2 25 

South Carolina 

1 
1 2042 26 8 4 8 8 0 25 

South Dfrkota 

1 
1 

2040 25 4 0 8 0 0 36 South Dfrkota 

1 
1 

2044 36 4 4 0 8 4 35 

South Dfrkota 

1 
1 2042 35 4 4 0 8 8 35 

-Tennessjee 

1 
1 

2040 58 4 0 0 0 2 57 -Tennessjee 

1 
1 

2044 57 3 0 0 0 4 50 

-Tennessjee 

1 
1 2042 58 2 3 0 0 4 54 

Texas | 

i 
i 

2040 456 3 4 0 0 4 404 Texas | 

i 
i 

2044 464 8 4 0 0 7 454 

Texas | 

i 
i 2042 464 9 6 0 0 0 453 

Utah | 

1 
1 

20-40 24 8 8 0 8 2 40 Utah | 

1 
1 

20-14- 48 0 0 0 0 0 40 

Utah | 

1 
1 2042 49 4 8 8 0 8 20 

Vefmofttj 

i 
i 

2040 4 8 8 0 8 2 2 Vefmofttj 

i 
i 

2044 2 8 8 8 8 8 2 

Vefmofttj 

i 
i 2412 2 8 0 0 8 8 2 

Virginia j 2040 63 8 2 0 8 4 00 Virginia j 

2044 68 4 0 0 8 8 64 

Virginia j 

2042 64 4 2 0 0 2 68 
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Washincjton 

i 
I 

3040 47 8 8 8 8 0 47 Washincjton 

i 
I 

2044 4? 8 9 8 8 6 47 

Washincjton 

i 
I 2042 47 8 8 8 8 8 47 

West Viffainki 

i 
i 

2049 45 8 8 9 8 4- 44 West Viffainki 

i 
i 

2044 44 8 8 8 9 4- 43 

West Viffainki 

i 
i 2042 42 0 8 8 8 0 43 

Wiecon6[fl 

i 
i 

2040 05 4- 4 9 8 4 64 Wiecon6[fl 

i 
i 

2044- 64 2 4 8 6 2 63 

Wiecon6[fl 

i 
i 2012 63 4- 4 0 6 9 66 

Wyoming 

1 
1 

2040 20 8 8 8 9 9 29 Wyoming 

1 
1 

2044 20 9 8 9 8 9 29 

Wyoming 

1 
1 2042 20 8 4 8 8 9 49 

Total | 

1 
1 

2040 4882 24 45 0 0 63 4666 Total | 

1 
1 

2044 4056 49 49 8 0 67 4628 

Total | 

1 
1 2042 4628 44 23 8 0 63 4773 

Table No. 4 

Status of Company-Owned FacilitiesOutlets 
For Years 20110 to 20132 

There were no Company-Owned Outlets-Facilities from 20101 to 20123. 
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Table No. 5 

Projected Openings as of December 31, 20132 

Column 1 Column 2 Column 3 

State Franchise 
Agreements 
Signed But 
Facility Not 

Opened 

Projected New 
Franchised 

Facilities in the 
Next Fiscal Year 

Alabama 3 1 
Arizona o 1 
Arkansas 1 1 
California 3 2 

Colorado 1 1 
Connecticut 0 1 

Delaware 1 1 
Florida 3 2 

Georqia 3 2 

Idaho 0 1 
Illinois 0 1 
Indiana 3 1 
Iowa 0 1 
Kansas 0 1 
Kentucky 0 1 
Louisiana 0 1 
Maine 0 1 
Maryland 1 1 
Massachusetts 0 1 
Michiqan 1 1 
Minnesota 1 1 
Mississippi 1 1 
Missouri 3 1 
Montana 0 1 
Nebraska 0 1 
Nevada 0 1 
New Hampshire 0 1 
New Jersey 1 1 
New Mexico o 1 
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New York 

North Carolina 

North Dakota 

Ohio 

Oklahoma 

Oreqon 

Pennsylvania 

Puerto Rico 

Rhode Island 

South Carolina 

South Dakota 

Tennessee 

Texas 20 15 
Utah 

Vermont 

Virqinia 

Washington 

West Virqinia 

Wisconsin 

Wyoming 

District of Columbia 

Total 60 67 
Column 1 Column 2 Column 3 
Stat© Franchise 

Agroomonto 
Signed But 
Outlet Not 
Oponod 

Franchisod 
Outlets in tho Noxt 
Fiscal Yoar 

Alabama 

Alaska 

Arizona 

Arkansas 

California 

Colorado 

Connocticut 

Delaware 

Florida 

Georgia 

SUP MB 
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Hawaii a 4 
Idaho 0 4 
Illinois 0 2 
Indiana 4- 4 
Wwa 0 4 
Kansas 0 4 
Kentucky 0 4 
Louisiana 0 2 
Maine 0 4 
Maryland 0 4-
Massachucotts 0 4 
Michigan 4 3 
Minnesota 4 4 
Mississippi 4 2 
Missouri 2 2 
Montana 0 4 
Nebraska 0 4 
Nevada 0 4 
New Hampshire 0 4 
New Jersey 4 2 
New Mexico 0 4 
New York 3 3 
North Carolina 0 4 
North Dakota 4 4 
Ohio 4 2 
Oklahoma 2 3 
Oregon 0 4 
Pennsylvania 4 2 
Puerto Rico 0 4 
Rhode Island 0 4 
South Carolina 2 2 
South Dakota 0 4 
Tennessee Z 2 
Texas 43 44 
Utah 0 4 
Vermont 0 4 
Virginia 0 2 
Washington 0 4 
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West Virginia G 4-
Wisconoin 4- 4-
Wyoming 0 4 
District of Columbia 0 4 
Total 45 da 

The name, address and telephone number of all franchisees and their Facilities in the United 
States as of December 31, 20132 are shown in Exhibit E-l . Included in Exhibit E-2 are the name, 
last known address and telephone number of the 1129£ franchisees who had a Facility in the 
United States terminated, cancelled, not renewed or otherwise voluntarily or involuntarily ceased 
to do business under the Franchise Agreement from January 1, 20132 until December 31, 20132. 
There were no franchisees who did not communicate with us during the ten week period 
preceding the date of this Disclosure Document. If you buy this franchise, your contact 
information may be disclosed to other buyers when you leave the franchise system. 

In some instances, current and former franchisees sign provisions restricting their ability to speak 
openly about their experience with the Super 8 Chain. You may wish to speak with current and 
former franchisees, but be aware that not all such franchisees will be able to communicate with 
you. 

As a standard practice, when we enter into settlement agreements with a franchisee or former 
franchisee, we require them to agree to maintain as confidential all information that the 
franchisee or former franchisee has about us. 

As described in greater detail in Item 11, we sponsor a Super 8 franchisee association known as 
the Super 8 Franchisee Advisory Board. Its address, telephone number and e-mail address are: 

Super 8 Franchisee Advisory Board 
c/o Super 8 Worldwide, Inc. 
22 Sylvan Way 
Parsippany, New Jersey 07054 
973-753-8300 
www.Super8FAB.com 

12 
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ITEM 21: FINANCIAL STATEMENTS 

Exhibit D includes the audited financial statements of our parent, Wyndham Worldwide, and 
subsidiaries (the "Company"). Such financial statements consist of the consolidated balance 
sheets of the Company as of December 31, 20132 and 20124-, and the related consolidated 
statements of income, comprehensive income, equity, and cash flows for each of the three years 
in the period ended December 31, 20132. 

Wyndham Worldwide guarantees our performance. See Exhibit D for a copy of our guaranty. 
We file state specific guarantees of performance with the appropriate agencies in the states where 
our franchises are registered to be offered and sold. 
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ITEM 22: CONTRACTS 

Copies of all proposed agreements regarding the franchise offering are included in the following 
exhibits to this Disclosure Document: 

C-l Franchise Agreement, including Personal Guaranty, Connectivity Equipment and 
Services Addendum, ADA Certification Forms for New Construction Facilities (Pre-Construction 
and Post Construction), Initial Fee Note, Addendum for Electronic Funds Transfers, Assignment 
and Assumption Agreement, State Addenda and Franchise Application Signature Page 

C-2(a) Integrated Syotem WynGuest Agreement - Upfront Model WynGuest 

C-2(b) Integrated System WynGuest Agreement - Subscription ModelOpem 

C 2(c) Master Subscription Agreement—WynGuest 

C 3(a) Software and Services Agreement—WynGuest 

C-3(ba) Intellectual Property License and Support Agreement - Opera Option 1 

C-3fb) Supplemental Services Agreement - Opera 1 

C-34(ea) Hosting Services Agreement - Opera Option 2 

C-34(db) Supplemental Services Agreement - Opera Option 2 

G-4 SBA and Conventional Loan and Lease Forms 

C-5 Three Party Agreement; Lender Notification Agreement and Request Forms 

C-6 Termination and Release Agreement 

C-7 ResCentral application and Terms and Conditions 

C-8 Hotel Revenue Management Agreement 

114 
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ITEM 23: RECEIPT 

You will find copies of a detachable receipt in Exhibit G at the very end of this Disclosure 
Document. 
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